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PARTY POLITICS AND CELEBRITY SHIMMER

A happy marriage that 
doesn’t quite deliver

Today, there are celebrities  from  different  fields  such as 
sport, cinema, music, literature  and  media  who  enter the 
electoral  fray  at  both  the  legislative  and  parliamentary 
levels. The celebrities are  happy  and  so  are  the  party  
big-wigs. It is the electorate that is being taken for a ride, 
one election  after another, with false promises,  says  
Shoma A. Chatterji. For every celebrity contesting the 
elections and winning for a party, the remote control is 
in the hands of the party’s supreme authority. Promises 
are made to be broken. All that matters is capturing the 
administrative machinery at the local, district, state and Central levels. And the 
masses of the world’s greatest democracy live unhappily ever after

Political parties encouraging glamorous celebrities from other fields to join 
them in the electoral fray is nothing new. But earlier, there was a distinct 
difference between celebrities and party members. The scenario changed 

a long time ago as slowly and steadily political parties began to woo celebrities 
from different fields such as sport, cinema, music, literature and media, to enter 
the electoral fray at both the legislative and parliamentary levels.  

Shatrughan Sinha who began as a member of Rajya Sabha and remained 
one for a second term, was elected to the 15th Lok Sabha in 2009. He was also a 
central minister for a term or thereabouts. He contested for the BJP in the Lok 
Sabha elections this year, from Patna Sahib. 

In 1991, Rajesh Khanna as a Congress nominee, left BJP’s Lalkrishna Advani 
gasping for breath but lost ultimately to the older man by a small margin. The 
by-elections took place a year later and the BJP candidate was Shatrughan 
Sinha. Khanna won the by-election without any difficulty (by a margin of more 
than 25000 votes). In 1996, he lost to Jagmohan. But there is no record of what 
he did for the people of his constituency. Raj Babbar joined the Congress in 
2008 and this time contested from Ghaziabad (Uttar Pradesh). He said in one of 
his electoral speeches that he was the one who supported Ghaziabad farmers 
against forceful land acquisition by the then Samajwadi Party Government. 
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FROM THE EDITOR

Why can’t our media encourage 
mutual respect and camaraderie?

Lionel Messi may have been awarded the 2014 World Cup Golden Ball as the Best Player of the tournament but 
he wasn’t quite able to stamp his mark over the month-long sporting extravaganza. In the event, as it turned out, 
it was Germany’s “miracle boy” Mario Goetze who clinically chested down a pass and essayed a classy left-footer 
past a diving Argentinean goalkeeper to score the winner and enable Germany to record a historic win – the first 
by a European team in South America. 

All through the World Cup tournament, as in the final, there were fouls galore, yellow cards flashed, and 
injured players hobbling off. Nothing was quite as saddening, especially for Brazilian fans, as the exit of Neymar 
who suffered a minor fracture on his back bone while jockeying for the ball mid-air in a match against Colombia. 
However, despite all the aggressive charges, wild tackles and deliberate fouls, what one saw on the field was 
spontaneous camaraderie, the shaking of hands and the patting of backs. After Brazil was destroyed 7-1 by Germany, 
the German players were seen comforting the Brazilians who were weeping in anguish. This is what makes the 
world of sport so very special. You may fight the bitterest battle but after the game is over, you shake hands, smile, 
exchange pleasantries and even chat over a drink or two. The media has often played a part in highlighting such 
nuances, friendships and bonds that are forged, cutting across teams, nationalities and religions.

I often wonder why we do not get to see this kind of bonhomie in our Indian world of politics. Why doesn’t 
mainstream media, especially television since it is such a powerful medium and viewed by millions, focus more on 
holding gentlemanly discussions, on bringing leaders from various streams of political thought together? Sadly, 
prime time or super prime time is all about pitting one person or one group against another – spokespersons of 
political partiers, lawyers, leading editors and columnists (the same faces are seen most of the time), social and 
political activists, and, of course, some celebrity or the other. Most of the time it is high drama, with voices raised, 
people speaking out of turn, some not allowing others to speak. It is a sort of vociferous game, the person with the 
loudest voice often outdoing the others. Just what the anchors want, for after all, the more dramatic, the higher 
your TRPs. Or so they think. 

You don’t find this sort of thing on the BBC, for instance. Discussions there are much more sober and the 
atmosphere much calmer. So, as a viewer, you feel like watching. I wonder whether our television channels 
understand that when there is cacophony, the viewer’s immediate reaction is to reduce the volume and if that 
doesn’t help, to switch off. Many don’t return any more to view such programmes. We all need peace and quiet. 
Discussions can be forceful, but they should be held in an atmosphere of mutual respect and friendliness, as 
football’s sporting heroes have just shown all of us. The channels should actually discourage speakers from going 
hammer-and-tongs against one another and lay the ground rules for healthy and stimulating debate. Will we ever 
get to see that happen? I don’t think so. But I keep hoping that India’s top television anchors and media groups 
will introspect and change for the better.  

Sashi Nair
editorpiirind@gmail.com
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Vinod Khanna decided to 
contest the elections in 2014 from 
Gurdaspur District in Punjab. He 
lost in the 2009 Lok Sabha polls but 
has held a ministerial post. Paresh 
Rawal joined the BJP recently and 
contested from the Ahmedabad 
East constituency. Gul Panag, a 
strong supporter of the BJP till 2012, 
joined the Aam Admi Party, which 
chose her to fight this year from the 
Chandigarh constituency.  Kiron 
Kher became a part of BJP in 
2009 and decided to contest from 
Chandigarh in the recent elections. 
From West Bengal, celebrities 
like Babul Supriyo, Bappi Lahiri, 
Soumitra and Indranil Sen from the 
world of music are adding to the 
shimmer and the razzmatazz.

What makes celebrities fall to 
the temptation of participating 
in electoral politics? Amitabh 
Bachchan’s parliamentary tenure 
as Lok Sabha MP from Allahabad 
constituency in 1984 is a known 
disaster. He resigned and went 
back to films. Film stars already 
have fame, popularity and money. 
So why do they agree to fight the 
elections? It gives them a sense of 
power their work fields do not 
permit indefinitely. It offers them 
a dream to pursue, the dream of 
participating in the developmental 
growth of the nation at first hand 
and to test their charisma among 
their millions of fans across the 
country.

“Politics is omnipresent. Poets, 
artists, academics, sportsmen, 
musicians, vocalists are keen to 
have a taste of power. Conscience, 
humanity and protest against 
anarchism have become passé. 
Becoming a part of the establishment 
is an imperative for intellectuals. 
Greed has divided intellectuals 
and artists alike. But education, 
art, culture and the freedom of 
expression are the main pillars on 
which the future of the country 
rests,” writes Uttam K.Bhowmik 
from Tamluk, West Bengal. 

What makes political parties 
tempt them to step into the spider’s 
web celebrities could well do 
without? The parties are aware 
of the magnetic charisma these 
celebrities hold for the masses out 
there. Political parties are bringing 
in celebrities by the dozens to 
further their own political and other 
‘financial’ interests. They know that 
as far as the terms of distribution of 
the material benefits of an electoral 
win go, celebrities will cease to 
bother or will look the other way. 
Besides, the parties are ensured of 
tremendous media mileage without 
much effort. 

But there are a few exceptions. 
Kabir Suman, a legend in the music 
world in West Bengal who contested 
from Jadavpur on a Trinamool ticket 
and defeated CPI-M's outgoing MP 
Sujan Chakraborty in 2009, is one. 
In March 2010, he sent two SMSes, 
one to party chief Mamata Banerjee 
and the other to his party’s chief 
whip Sudip Bandopadhyay, asking 
them to relieve him of all party 
posts, including his membership 
of Parliament. He explained that he 
hated the violence being perpetrated 

by the ruling party which showed 
that its strategies were no different 
than that of the former rulers. 
The real reason, says a person on 
grounds of anonymity, is that the 
party in power did not agree with 
his decision to spend his annual 
MP local area development funds 
of Rs. 5 crore, to fulfill the electoral 
promises he made to his people. He 
was directed to send the amount 
to a leading party functionary 
who would then decide which 
‘developmental’ programmes to 
pursue and which not to.

Just imagine! Rs 5 crore a year 
amounts to a sum of Rs 25 crore 
over five years. Stars and celebrities 
like Hema Malini, who win in 
the elections, barring exceptions, 
would be only too happy to hand 
over the money to the respective 
parties concerned and go back to 
the business of being celebrities. 
For many of them who have faded 
from glory, such as Biswajit and 
Sandhya Roy, in case they win a 
salary of Rs 50000 a month plus 
innumerable ‘allowances’, free 
railway  tickets  for self and spouse, 
vehicle, telephone bills, session 
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att endance fee of Rs 10000 per day, 
and a thumping Rs 20000 pension 
per month for life will come as a big 
bonus. 

This would apply equally to 
human ‘gold-mine’ Bappi Lahiri 
who traveled in an AC limousine 
and did not step out to confront 
the heat. Hema Malini, contesting 
for a Lok Sabha seat for the fi rst 
time on a BJP ticket from Mathura, 
moved around in a white Audi 
with an orange umbrella and a 
lotus in her hand. Yet, in a recent 
interview, she said her complexion 
had completely changed because of 
the rallies. Do these people have the 
faintest idea about ‘development’ 
for the masses? Will Hema Malini 
return to Mathura to take care of 
its “bumpy roads” that have given 
her a “back pain”? That’s worth 
watching out for. 

The Citizens’ Report on 
Governance and Development 

2008-09 highlights the celebrities’ 
lack of interest in Parliamentary 
proceedings. None of them turned 
up for more than 20 per cent of the 34 
sitt ings in 2007. Bollywood star and 
Mumbai North MP Govinda, who 
was not given a ticket this time, did 
not att end the Lok Sabha at all during 
his tenure. Dharmendra did not ask 
a single question or participate in 
any debate and his att endance was 
1.5 per cent. BJP Lok Sabha MP from 
Punjab Vinod Khanna asked only 
four questions and spoke only twice 
in the discussions and his average 
att endance was 5.5 per cent. Navjot 
Singh Sidhu’s att endance was as low 
as 6 per cent, marked by his silence 
in the debates. He used only Rs 9.45 
crore of the sanctioned Rs 19 crore 
during the 15th Lok Sabha from his 
MP fund.

The celebrities are happy and 
so are the party big-wigs. It is the 
electorate that is being taken for a 

ride, one election after another, 
with false promises. For every 
celebrity contesting the elections 
and winning for a party, the remote 
control is in the hands of the party’s 
supreme authority. Promises are 
made to be broken. All that matt ers 
is capturing the administrative 
machinery at the local, district, state 
and Central levels. And the masses 
of the world’s greatest democracy 
live unhappily ever after.

(The writer is a freelance journalist, 
author and fi lm scholar based in 

Kolkata. She writes widely on cinema, 
gender issues, media and human 

rights for print and online media. She 
has won the national award for Best 

Writing on Cinema twice, the Bengal 
Film Journalists Association Award, 

and a Lifetime Achievement Award 
from Laadly-UNFPA in 2010.)

Will there ever be poriborton?
Will the real Tapas Pal please stand up? One is the Tapas Pal who became an overnight star with his debut in an 

outstanding entertainer called Dadar Keerti directed by Tarun Majumdar and released in 1980. Producers lined up 
outside his door to get him to sign up for fi lms that would feature him as the naïve, innocent and vulnerable young 
man in several fi lms, most of them big commercial hits. His real self – gentle, modest and grounded – refl ected his 
screen image quite well. The other is the Tapas Pal who is a Trinamool Congress Party member and MP, who is 
known for his growing arrogance, his loud self-indulgence and above all, his colourful vocabulary generously dotted 
with life-threatening invectives spouted crudely, loudly and fearlessly on a public platform. Which of the two is the 
real Tapas Pal?

Neither, because a proper MP, legally, morally and politically, is responsible wholly to the electorate that voted 
him to power and not to partisan segments of the electorate who belong to his own party, the TMC in West Bengal. 
Somewhere along the way, the innocent young face of Dadar Keerti has melted like molten wax into a symbol of 
murderous hate directed against the opposition in his constituency. 

On June 21st this year, Pal has threatened to “destroy” CPI(M) workers and have their women raped if any of his 
party workers were attacked. Addressing a workers’ meeting at Chowmatha Village in Tehatta in Nadia District — 
which falls in his parliamentary constituency of Krishnanagar, Pal said, “If any opponent (of the Trinamool) touches 
any Trinamool girl, any father, any child, I will destroy his entire family. Aamar chheleder dhukiye debo, rape kore 
chole jaabe, rape kore chole jaabe (I will unleash my boys, they will rape them, rape them).” The speech renders Pal 
open to arrest as it covers all aspects of ‘criminal intimidation’ and he can be tried under Section 503 of the Indian 
Penal Code. But who is listening? Not the leader of the TMC, West Bengal Chief Minister Mamata Banerjee, who has 
accepted Pal’s written apology to ‘friends’ with copies to all offi ces of the ruling party but none to the Speaker of the 
Lok Sabha of which he is a responsible member. 

Pal shares the ‘goodwill’ enjoyed by his party colleagues well known for their hate speeches and life threats. 
Among them: Anubrata Mandal, Manirul Islam and Shyamal Karmakar. Poriborton (or change, a promise Mamta 
Banerjee has often made to the people of West Bengal), anyone? With Tapas Pal still not relieved of his licensed gun, 
a .32 Webley and Scott which he obtained in 1991, though he broke the law when he has used it to threaten and 
intimidate others, one can only wait in hope.

Shoma A. Chatterji

<

<
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Building women’s political 
presence

India’s 16th General Election has been the most expensive exercise of its kind in the country’s 
history. One estimate puts the figure at Rs 30000 crore, a tad shy of the bill notched up in the 
2012 US presidential polls. What does this tsunami of money power that brought Narendra 
Damodardas Modi to power mean for the faceless, voiceless Indian? The answer will unfold 
over the next five years, but what is clear is that for India’s women, the more things change, the 
more they remain the same, says Pamela Philipose

It is true, of course, that this election has seen the highest ever number of women becoming 
parliamentarians. But it is equally true this increase is statistically insignificant – while the 
2009 General Elections saw 59 women enter the Lok Sabha, this time the number stands at 

62. It is a fact, also, that the number of women who got tickets this time increased, but here again it was a marginal 
rise. In 2009, there were 556 female contestants out of a total of 8070; this time there were 668 women out of a total 
of 8251 candidates. 

Most of these women were chosen for two reasons. Their ability to draw crowds was one. BJP’s Hema Malini 
in Mathura, a constituency she had never been associated with earlier, and the Trinamool Congress’s Moon 
Moon Sen, who won from Bankura, are examples of those who romped home on glamour power. The second 
consideration was family connections. Would Dimple Yadav of the Samajwadi Party and Poonam Mahajan of the 
BJP have been MPs if they were not the wife and daughter, respectively, of prominent politicians? Undeniably, 
many male candidates made it through film or family connections as well but a disproportionately larger number 
of women did so. 

When it came to the voters here, too, there were some striking trends. In keeping with the generally higher 
voter turnout, some 65 per cent of the total female voters exercised their franchise this time as compared to 55.82 
per cent in 2009. The gap between male and female voters was estimated by the Election Commission to be just 
2.14 percentage points - half the difference of 4.42 percentage points that prevailed in 2009. 

This ever growing constituency of women could well constitute a distinct political constituency in time, despite 
emerging from dissimilar backgrounds, religions, castes and regions. But how prepared are parties for this? How 
willing are they to reflect this trend? Of all the major players in this searing summer of 2014, it is perhaps only the 
Aam Aadmi Party (AAP) that seemed to engage with these questions.

At least three aspects of AAP’s campaigning indicated its relatively greater gender sensitivity. First, it fielded 59 
women in a list of 434 Lok Sabha candidates, just one short of the Congress – the party with the largest number of 
women among the 414 candidates it fielded. The BJP, incidentally, had just 38 women among 394. In other words, 
the party that could have afforded to take the most risk by fielding women – the BJP – did not seize that chance, 
even as a debutant party that had everything to lose by taking this gamble, did. 

What is more – and this is the second point – AAP’s list had many strong articulate women who entered formal 
politics for the first time in their lives. If they had been voted to power they could have defined a new political 
paradigm. Women like Medha Patkar in Mumbai North East, Nina P. Nayak from Bangalore South and Dayamani 
Barla, from Jharkhand’s Kunti Lok Sabha constituency, were three examples of such candidates. 

Third was the interactive nature of AAP’s style of campaigning. In sharp contrast to Modi’s helicopter drops 
and million-bodied rallies, I watched Arvind Kejriwal interact with around 2000 people who had gathered to hear 
him in the Buddhist town of Sarnath, located at the edge of Varanasi in late April. His words had an immediate 
resonance with the few women who had gathered to hear him, “People don’t want leaders who fly in helicopters. 
They want politicians who connect and understand their problems. ‘Road nahin, tho vote nahin’ (no road, no vote), 
that is the principle we stand for.”

Interacting with a small group of AAP women attending that rally provided insights into why they preferred 
the party. Said Savitri Singh, an assistant professor from Varanasi, “This party is different.” I asked her to 
elaborate. “Other parties have made their pact with criminals, but the culture within AAP is evidence of the way 
it approaches women as a group. You can sense it even in the behaviour of party karyakartas (workers). It’s only 
when a party’s culture is respectful to women can someone like me join it,” she said.

Pamela Philipose
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Manisha Singh, who was also 
present at that rally, argued for 
alternative politics, “By leaving 
positions of power, Arvind Kejriwal 
showed he cared for ordinary 
citizens.” She termed herself 
“middle class” and was angry at the 
way private schools and hospitals 
fleeced people. “Then there is the 
issue of safety of women. Every 
time we step out we feel scared. 
Why should this be the case? Today, 
as a member of this party, I can 
actually talk about such issues with 
its leaders,” she ended. Usha Devi 
and Durgawati, two village women 
who had come to the rally from a 
neighbouring village, believed that 
AAP was different because it was 
“honest and wouldn’t steal food 
from our mouths”. Said Durgawati, 
“There are many in our community 
struggling just to stay alive. Our 
young men are not working, and 
we hardly earn.”

It’s true that in the 2014 election 
it was money power, media power 
and the ‘helicopter politician’ who 
ultimately won. But the politics 
of transformation is ultimately 
about long distance running. 
Whether AAP will live to fight for 
an alternative political vision in 
General Elections 2019 remains 

uncertain. But Lalita Ramdas, the 
Alibagh-based social activist who is a 
firm AAP supporter, argued that the 
path to the future lay in women like 
Savitri Singh and Durgawati. “AAP 
must take the women’s constituency 
most seriously, not just see them as 
voters but actively support them 
in entering mainstream politics. 
This is a section of the electorate 
waiting to be discovered,” she 
said. Ramdas is determined to 
persist, “Unfortunately most 
political leaders, including those in 
AAP, tend to be gender blind and 
view women’s issues through the 
traditional prism. But within AAP 
we as women will push for greater 
representation.” 

If that happens, perhaps Kiran 
Pal, 22, a volunteer at the Sarnath 
rally, could realise her dream to “be 
somebody who helps other people”. 
This daughter of a farmer who is 
doing her second year BEd, revealed 
how difficult it was to step out of 
her home because the “neighbours 
say all kinds of things”. Fortunately, 
her family is unusual in allowing 
her a limited freedom. Convinced 
that the AAP platform will help her 
to “develop”, she commented that 
“there was less politics in AAP and 
more social activism, which is why I 

volunteered”. 
Pal had gone from door to 

door campaigning for AAP in this 
conservative pocket of Varanasi 
and argued that the future was on 
the side of the party, “I have talked 
to several youth, many ordinary 
women. They are all supportive of 
AAP. They will decide the fate of 
politicians in the future.”

But if Pal’s optimism is to prove 
prophetic, it means the AAP 
leadership would have to ensure 
democratic functioning. Observed 
Anuradha Chenoy, JNU professor 
and an AAP sympathiser, “The 
party has a membership base of one 
crore. It has made an impact. But 
unless there is an organisational 
structure in place that is democratic 
and responds to the voices on the 
ground, people’s expectations may 
not be met.”  

(Courtesy: Women’s Feature Service. 
The New Delhi-based writer was 

director, Women’s Feature Service, 
and senior associate editor with 

The Indian Express. She has been 
awarded the Chameli Devi Jain Award 

for Outstanding Woman Journalist 
and the Zee-Asthiva Award for her 

journalism.)
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Usha Devi and Durgawati, two village women, had come to the AAP rally in 
Varanasi from a neighbouring village because they were convinced that the party 
was “honest and wouldn’t steal food from our mouths”.

Savitri Singh, an assistant professor 
from Varanasi, joined the Aam Admi 
Party because it is “different” and has a 
culture that is “respectful to women”. 

<
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Where women and youth 
demand alternative politics

Pamela Philipose writes about an unequal confrontation, a David versus Goliath face-off, which she says was also 
about defending constitutional values and long cherished ideals against a hard-nosed, divisive brand of politics

In the temple town of Varanasi, gripped by the reverberating heat of May, it was impossible to get away from the 
media machine of Bharatiya Janata Party’s prime ministerial candidate, Narendra Modi.  Not only had eager 
television anchors planted him at the very heart of their over-wrought election coverage, large Bollywood-

style posters of the candidate bore down on pedestrians, the rickshaw borne and motorists alike, as they made 
their way through narrow, crowded streets. Every once in a while, an SUV draped in saffron flags passed by 
with Modi’s election rhetoric blasting its way through this summer’s dusty haze. Even in the relative peace of 
the Dasaswamedh Ghat on the city’s iconic waterfront, there was no getting away from electioneering in the raw. 
Sometimes, out of a heap of coconuts, agarbattis (incense sticks) and other puja material would emerge small, neat 
Modi cutouts, with his mouth open mid-speech and his fists pumping the air. 

This, or course, is not to claim that the Congress or Samajwadi Party campaigners in India’s most charged 
political constituency were exactly paragons of quietude, but if sheer ground presence is any indication of 
electoral victory, Modi was crowned the winner in Varanasi long before counting day. Not everybody, though, 
was enthralled at the prospect and there were some who are doing their bit to counter the media manufactured 
hype that had followed steadfastly in the wake of the chief minister of Gujarat ever since he had been declared 
the BJP’s prime ministerial candidate last September. If they were clear about one thing, it was that Modi did not 
speak for them.

In order to showcase their alternative politics, representatives of over 30 women’s groups, most of them based 
in Uttar Pradesh, came together to organise a cultural event in the heart of Varanasi. If the day chosen for the event 
was significant – May 1 or Labour Day – so too was the location, the Chandrashekhar Azad Park that lay literally 
at the centre of the heritage city. “We are women who have come from different parts of Uttar Pradesh – from 
Lucknow, Chitrakoot-Banda, Azamgarh, Sitapur, Allahabad, Mirzapur, Chandoli – with just one intention, to 
declare loud and clear that we do not want Modi as prime minister,” said the Lucknow-based Arundhati Dhuru, 
national conveyor of National Alliance of People's Movements (NAPM). Dhuru then explained why women like 
her had taken this stand, “We may come from different backgrounds but we all want a politics that is free of strife 

and which protects our rights. We want security, we 
want employment, we want food and education; we 
certainly don’t want communal hatred, riots and 
religious fundamentalism.”  

Dhuru believed that there were hundreds of 
thousands of women in India who stood for these 
same values. Many of the women who had gathered 
for the May Day programme believed that the BJP 
as a party had not been receptive to women issues. 
As one young woman put it, “They may have their 
Durga Vahinis and their Rashtriya Sevika Samitis, but 
these are outfits that exist only to buttress the presence 
of the very patriarchal forces that expect women to 
conform to their traditional roles as the keepers of 
community honour and family pride.”  

Madhavi Kukreja, founder of Vanangana, a 
women’s organisation in Chitrakoot-Banda, had 
worked in post-riots Gujarat and seen the polarising 
impact of communal politics at firsthand. Modi, 
she believed, had successfully hollowed out all the 
constitutional values and human rights that Indian 
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Women want a politics that is free of strife and which 
protects their rights. They want security, employment, food 
and education, and certainly don’t want communal hatred, 
riots and religious fundamentalism, declared the women 
gathered in Varanasi.
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citizens had once taken for granted. 
“Today, I feel extremely depressed 
at the number of people who want 
the so-called ‘Gujarat model’ for 
the country; who want a dictator 
to control them. But we as women 
and as feminists cannot accept 
such patriarchal and polarising 
politics,” said Kukreja.

The larger worry for many 
gathered at the Chandrashekhar 
Azad Park was the feeling that once 
communal forces had gathered 
strength, the possibility of change 
that benefits everyone, would no 
longer be there. “These people 
who want to rule us don't have any 
connections on the ground. They 
are not interested in changing the 
lives of ordinary people for the 
better,” remarked Annu Singh, who 
is presently working in Mirzapur.

More than 200 women from 
Varnasi’s neighbourhoods, some  
clad  in  saris  and others in 
burqas, had come to participate 
wholeheartedly in progressive 
songs that spoke of lamps lighting 
up the encircling darkness. As 
Parmitra Raman, a local women’s 
activist, urged them to use their 
vote wisely and choose the right 
leader, they nodded and clapped in 
agreement. Said Richa Singh from 
Sitapur, “We need political leaders 
who understand our dreams and 
can bring them to earth. We, the 

people, are the real rulers and we 
must be aware in order to assert 
our authority.” She came up with 
a slogan that found resonance with 
her audience: paani piyo chaan ke/ 
vote dalo dhyaan se (drink water after 
filtering/ cast vote after thinking).  

Dhuru believed that women in 
India are voting independently 
nowadays and not necessarily at 
the diktat of fathers and husbands. 
“The media, the Internet, the mobile 
phone have changed attitudes as 
never before. The mobile phone 
has created another kind of 
mobility – even if women don't 
leave their homes physically, they 
are still mobile, because they are 
talking to people in other areas 
and understanding realities that go 
beyond their neighbourhoods,” she 
observed.

Dharu’s one regret was that urban 
activists do not travel often enough 
to the villages to interact directly 
with rural women. “In two and a half 
years, Uttar Pradesh (UP) will see 
a state assembly poll and I believe 
that we as women should prepare 
for it. If we build coalitions with 
other movements and leverage our 
respective strengths, we could make 
a difference,” she insisted. Reaching 
out to the rural hinterland can be 
challenging in a state as large as UP 
with its rundown roads and poor 
connectivity. Yet, in the punishing 

summer, with temperatures 
ranging from 42 to 45 degrees 
centigrade, young women and men 
under the banner of Sangarsh 2014, 
panned out over 10 constituencies 
adjoining Varanasi. We caught 
up with some of them in a Dalit 
basti (slum) near Kavlipur, on the 
outskirts of the district of Jaunpur, 
and heard a young Delhi student, 
Santosh, explain the fundamentals 
of electoral democracy. 

Said Santosh, adopting the 
distinct patois of Bhojpuri, “These 
crorepati (multi-millionaire) politi-
cians turn up each time when 
elections are announced to fool 
the people. They create enmity 
between people, between Hindus 
and Muslims. Those among us who 
wish to live in love and brotherhood 
must make sure that our votes do 
not go to them.” Santosh got the 
biggest response when he referred 
to a sher (lion) from Gujarat. “Once 
such shers come to power, they will 
not leave the smaller animals in the 
forest alone,” he ended. Many in 
the audience nodded in agreement 
and pointed out that it was the 
upper castes in their region who 
had cornered most of the benefits 
of “development”. One woman 
put it this way, “When money is 
sanctioned for taps, it is the upper 
caste homes that get them. In our 
village of 100 households, we have 
only one hand pump that works 
properly.” 

In the land of Ramdas, Kabir 
and Bismillah Khan, these young 
activists wore a verse on their 
sleeves, or had it emblazoned 
on their T-shirts. It went: Ganga 
o Jamuna sanskriti apni/ Bhaichara 
ka nata hain./ Yehan nahi chalti hain 
dharm, jaati, ki rajneeti/Benaras ki 
yehi gaata hain (Ganga-Jamuna is 
our heritage/ Related we are by 
brotherhood/ Here the politics of 
religion and caste will not succeed/ 
This is the legend of Benaras).” 

(Courtesy: Women’s Feature Service)

In order to showcase their alternative politics, representatives of over 30 women’s 
groups, most of them based in Uttar Pradesh, came together to organise a cultural 
event in the heart of Varanasi. 

<
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Is press freedom a distant 
dream in Kashmir?

The Kashmiri press has a story to tell from three points of view: the constant changes in 
its contemporary political atmosphere, the genuine pain and grievances of Kashmiris, and 
preserving and respecting the sentiments of common Kashmiris. And that’s why newspaper 
reading in Kashmir is an essential part of daily life. However, in today’s age of advanced media 
technology, the journalist is under particular pressure in the conflict-hit state. Journalists face 
many challenges, including political, ownership and commercial pressure, as well as pressure 
from the government, from separatists and from military forces. John K. Babu explains

Kashmir is both breathtakingly beautiful and one of the world’s most militarised zones. 
It has been in the news globally for more than two decades now due to one of the 
longest running separatist insurgencies. Consequently, journalism has become one of the most vulnerable 

professions in the Kashmir valley.
Freedom of speech is closely linked to freedom of the press, because this freedom includes both the right to speak 

and the right to be heard. When India won freedom from British rule, Kashmir became a high-voltage conflict 
zone between India and Pakistan. As the saying goes, “when two elephants fight, it is the grass which suffers”. 
Kashmir has been stamped on; its natural beauty and wonderful culture have become casualties in the struggle 
between two nuclear powers. Journalists are among the most vulnerable in the struggle. In Kashmir, freedom of 
the press was a distant dream. Apart from Article 19(2) Reasonable Restriction and Official Secrets Act, the police 
have limitless power to arrest anyone, including journalists, quoting provisions of the Public Safety Act.  

In today’s age of advanced media technology, the journalist is under particular pressure in the conflict-hit state 
of Jammu and Kashmir (J&K). Journalists face many challenges, including political, ownership and commercial 
pressure, as well as pressure from the Government, from separatists and from military forces. Journalists and 
photo/video journalists are often caught in the battles between the military and militants or between factions of 
stone-pelting youth. It is a challenging task to bring out the facts; sometimes they even have to face arrest.  

From Budiya Bilas, accepted by most historians as the first (newspaper in J&K, started by the government in 
1856, a year before the great Indian Mutiny of 1857), the Kashmir press has had a long and painful history. The 
newspaper was used as a weapon of propaganda by the autocratic Maharaja, though the ruling class in general 
discouraged journalism, considering freedom of expression a threat to their empire. Some Kashmiri migrants 
published several newspapers and journals from Lahore, focusing on the state’s problems. Ranbir, an Urdu 
weekly started by Lala Mulk Raj Saraf, in January 1924 from Jammu, was allowed to be published, though with 
tight restrictions, but it was ultimately closed in May 1930 after it published a controversial story. It resumed 
publication a year later. 

Post-Independence, the press in Kashmir came under stringent censorship. Though there was a relative calm 
in 1949, during the popular leadership of Sheikh Muhammad Abdullah, the brazen curbs on the press continued. 
During 1953-1963, under the leadership of Ghulam Muhammad Bakshi, things were no different. Under the 
leadership of G. M. Sadiq from 1963 to 1964, there was a relaxation in curbs on the local press, but not much.       

Freedom of expression has always been the basis for the democratic functioning of any society. India has been 
ranked at 140 for the year 2014 by the World Press Freedom Index, Reporters Without Borders (February 2014), 
which measures the level of freedom of information in 180 countries (Finland is first and Eretria last). India’s rank 
is down from 131 in 2012. The study says in a sub-title ‘Falls due to armed conflicts’ that the index “underscores 
the negative correlation between freedom of information and conflicts. In an unstable environment, the media 
become strategic goals and targets for groups or individuals whose attempts to control news and information 
violate the guarantees enshrined in international law…”

At present, from the legal perspective, it seems there is no gag on the media in J&K. For instance, the High 
Court of Jammu and Kashmir observed on December 3rd last year that the press had played a pioneering role in 
unearthing the Board of Professional Entrance Examinations (BOPEE) scam. The Kashmir press has often been 
derided by critics for sensationalism. On the other hand, intellectuals in Kashmir feel that the mainstream media 
talks about J&K only if there is a militant attack or border infiltration in the State. 

John K. Babu



10 July-September 2014VIDURA

Earlier, the local print and 
electronic media raised their voices 
about a plethora of problems in the 
state which people in the rest of the 
country were unaware of. Rights of 
the disabled, the problems faced by 
the youth, issues of rural health, the 
backward education system, power 
and water crises and the effects of 
the on-going armed conflict in the 
state are all important,  but fail to 
get national media attention, and 
therefore no attempts are made to 
solve these issues.

Amateur and unemployed young 
people in Kashmir have of late 
started numerous online magazines 
and web news portals. As there is 
no official organisation to register 
the publications, they remain an 
unorganised and unregistered 
alternative media. Apart from the 
mainstream media, the alternative 
media gives speedy and accurate 
information on daily happenings 
and issues of Kashmir. 

A survey sponsored by the 
Union Ministry of Home Affairs 
and conducted in Kashmir by 

the Institute for Research in India 
and International Studies (IRIIS) 
in January 2010 revealed that 69 
valley-based newspapers have 
little or no circulation, and are 
“supported by dubious funding 
from secret sources”. The report, 
titled A Perception Survey of Media 
Impact on the Kashmiri Youth said 
that there were only eight local 
TV channels which are licensed to 
telecast entertainment programmes 
among the total 37 local channels 
operating in the valley.

The  emergence  of the 
independent press in Kashmir, 
whether in the print, online or digital 
media, provides another potential  
avenue for  better  neutral  coverage 
– although some newspapers are 
themselves born out of various 
struggles and act as agencies 
of propaganda for subordinate 
groups and remain “no-circulation” 
papers.  

The press in Kashmir is the 
only voice of victimised, weak, 
deprived and marginalised people. 
No state in India has as huge a 

number of English newspapers as 
Kashmir, and they play a pivotal 
role in focussing attention on the 
problems of people. Scribes reach 
the hearts of common Kashmiris 
through their fearless reporting. 
The press in Kashmir has stood the 
test of time and has for the most 
part been working impartially 
and objectively to highlight the 
grievances of the people of the 
state. It provides the best coverage 
in the most harrowing and trying 
circumstances. Journalists file 
news reports under most difficult 
circumstances. Covering protests 
and encounters has become  
routine. The same words and 
phrases are repeated day after 
day, as the same type of incidents 
happen ceaselessly. The viability 
of the press depends, in part, on 
the very conditions that it is trying 
to promote – communicative 
democracy and communication 
rights for all stakeholders trapped in 
relations of cultural and structural 
violence and in overt conflict. 

The ultimate goal of the press 
should not be better media, but a 
world in which all people can live 
and grow. 

(The writer is assistant professor, 
Department of Convergent 

Journalism, Central University of 
Kashmir, Srinagar. He is the editor-

in-chief of International Journal 
of Communication and Social 

Research, an academic journal 
publishing by the department.)
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Eskinder Nega awarded 2014 
Golden Pen of Freedom 
Jailed Ethiopian journalist Eskinder Nega has been awarded the 

2014 Golden Pen of Freedom, the annual press freedom prize 
of the World Association of Newspapers and News Publishers 
(WAN-IFRA). The award was presented in Turin, Italy, during the 
opening ceremonies of the 66th World Newspaper Congress, 21st 
World Editors Forum and 24th World Advertising Forum, before 
publishers, chief editors, CEOs, managing directors and their 
guests.

A free-thinker and relentless advocate for freedom of expression, 
Nega has become an emblem of Ethiopia’s struggle for democracy. 
Over the past decade, his commitment to human rights has placed 
him in jail on at least seven occasions. Nega is being held in Kaliti 
Prison outside of Addis Ababa, serving an 18-year sentence as a 
convicted “terrorist” for having challenged the very same laws used 
to imprison him, and for questioning whether the Arab Spring protests could be repeated in Ethiopia.

In presenting the award, World Editors Forum president Erik Bjerager said: “The Ethiopian Government has 
tried to present Eskinder Nega as a rabble-rouser bent on fomenting violent revolution. However, accounts from 
other journalists, backed by court documents and the hundreds of articles he has written, portray a tenacious 
writer who has called only for peaceful change and reconciliation. Without abatement, Ethiopia resorts to anti-
terrorism legislation to silence opposition and shackle the press. Alarmingly, beyond Ethiopia, countless states 
around the world are misapplying legislation designed to protect our societies to journalists, bloggers and freedom 
of expression advocates. Let me be clear: Journalism is not terrorism.” 

Nega’s newspapers Asqual, Satenaw and Menelik were among 13 titles closed in a violent clampdown following 
2005 elections in which the ruling EPRDF party claimed a disputed victory. Opposition leaders, activists and 
journalists were jailed, and Nega and his wife Serkalem Fasil (also a renowned newspaper publisher), were among 
those charged with treason. The pair spent seventeen months in jail.

After their release, and despite losing his license to practice journalism, Nega continued to write. At the onset of 
the Arab uprisings at the beginning of 2011, he was threatened with further jail time and even the death penalty. 
The journalist stood by his writing and speculated that what was happening in Egypt, Tunisia and elsewhere in 
the Arab world could occur in Ethiopia if the regime refused to enact reforms. Five days before his latest arrest, 
Nega published a column calling for the government to stop the imprisonment of dissenters and highlighted the 
brutal conditions they faced in prison. He spoke out in their defense, saying none of them fitted the profile of a 
“terrorist.” But his words encountered the very same laws that put his colleagues behind bars, and Eskinder Nega 
returned to Kaliti prison on September 14, 2011.

Accepting the award at the request of Nega’s family, who were unable to travel from their home in the United 
States, Swedish journalist Martin Schibbye – himself a former prisoner of the Ethiopian regime, jailed alongside 
Eskinder Nega for 11 months between 2011 and 2012 - said: “We must remember that Eskinder Nega at many 
points faced a choice. He is intelligent, well educated, he could have chosen an easy life, he could have chosen 
another profession, but the love for the truth, for his country, for his fellow human beings, and for Ethiopia, made 
him into journalist. He stayed. And he continued to write. That decision brought him to the dark cells. Not one 
time. But nine. Nine. “His stubbornness is demonstrating a brand of moral courage that we need now more than 
ever. And courage is the only thing he is guilty of.”

Schibbye added: “To take a stand for Eskinder is also to take a stand for all those courageous journalists who 
should be here with us today in this room. But he is not only a symbol. He is also, and foremost, a human being 
of flesh and blood. He is a father, with a wife and a now an eight-year-old son. To demand his release is also to 
reunite a family that has suffered more in a mental prison over the years than any one should have to suffer.”

Eskinder Nega.
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PUBLIC HEALTH 

Irresponsible reporting distorts 
public perception

Health-related  news  published  in newspapers  or  broadcast  on  television or radio  channels 
have contradictory viewpoints, mostly based on anonymous research studies. This kind of 
irresponsible reporting distorts the popular perception on public health issues by presenting 
misguiding information as scientific. There is a need to address grave issues which affect 
the way public health issues  are covered by  the mainstream media in India. Training and 
orientation programmes in critical appraisal skills for health journalists are the need of the hour. 
Pradeep Nair and Harikrishnan Bhaskaran has more 

Media reporting on public health issues is of critical importance these days, as health 
issues are often discussed and debated at home, at the workplace, public forums 
and community gatherings. Most dailies publish at least one health-related story in 

a day. However, despite the frequent media reporting, there are often arguments and debates 
on the accuracy and credibility of health-related news published in newspapers or broadcast 
on television or radio channels. Many stories have contradictory viewpoints, mostly based on 
anonymous research studies without any mention of when and how they were conducted. 
This kind of irresponsible reporting distorts the popular perception on public health issues 
by presenting misguiding information as scientific. This often triggers scare-mongering about 
public health initiatives, false alarms on possible epidemic outbreaks and falsified images of 
miracle drugs.

While analysing 50 stories on public health issues published in the months of March, April 
and May 2014 in leading English and Hindi newspapers – The Hindu, The Times of India, The 
Hindustan Times, The Indian Express, Dainik Jagran, Dainik Bhaskar, Hindustan and Amar Ujala – 
from the context and completeness perspective, it was found that 70 per cent of the stories on healthcare products 
and interventions had no information on cost-effectiveness and existing alternatives. Moreover, most of them 
failed to critically analyse the quality of evidence presented in the study. Many of the stories were not critically 
oriented about the claims made by research laboratories and pharmaceutical companies. 

The quality of the stories was evaluated on the basis of 10 key points developed by Gary Schwitzer, a professor 
at the School of Public Health, University of Minnesota, and former head of the medical news unit at CNN. Only 
35 per cent of the stories adequately discussed the cost factor in the case of a new drug or research or intervention; 
only 25 per cent quantified the benefits of a drug/ intervention/ research; 40 per cent adequately explained and 
quantified the potential harm of a new drug and treatment; only 15 per cent compared the new idea with existing 
alternatives in the context of a treatment, drug, and diagnosis; 32 per cent tried to find independent sources and 
disclosed the risk associated with the research studies referred to, whereas hardly 15 per cent stories avoided 
creating fear psychosis. 

Out of 50 selected stories, only 13 (26 per cent) reviewed the study methodology and the quality of evidence 
in relation to research studies conducted by medical laboratories. Only 22 per cent of the stories established the 
true novelty of the ideas related to a research study and intervention, whereas only 18 per cent mentioned the 
availability of the drug or healthcare product in the domestic market. A huge 78 per cent of the stories were based 
on press releases provided by research agencies and medical firms. 

When these findings were discussed with journalists attached to the selected newspapers, nearly 80 per cent 
of them commented that the biggest challenge in covering public health issues comprehensively is the extensive 
research/ understanding required, in the context of the deadline pressure they work under. Another problem 
with covering sensitive health issues is the difficulty of identifying health experts who can describe complex 
information in a way that can be understood by the reporter and conveyed to the common man. 

Harikrishnan 
Bhaskaran

Pradeep Nair
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Many journalists also find it 
difficult to decide upon a suitable 
approach to stories on health 
intervention and practices, given 
that they work within the confines 
of a small or medium newspaper/ 
magazine, and these stories 
usually have a broad significance 
or relevance, transcending 
geographical and socio-cultural 
boundaries. It is also a challenge 
for a journalist who does not have a 
formal orientation to public health 
and the context in which public 
health issues unfold, to make health 
issues seem relevant and interesting 
to people who do not think that it 
affects them.  

No critical appraisal skills
Often, the quality of public health 

coverage in the media depends on 
the critical appraisal skills of the 
reporters. These skills help a reporter 
to systematically examine medical 
research to assess its credibility and 
relevance. Ideally, science reporters 
or health reporters should develop 
critical appraisal skills so that they 
are not taken in by ‘non-valid’, ‘non-
scientific’ research masquerading 
as cutting-edge scientific study. 
A large amount of information 
on research that bombards health 
beat reporters every day in the 
form of press releases is often just 
disguised corporate interests of 

pharmaceutical companies or 
attempts by researchers to grab 
the limelight without just cause. 
Working with tight deadlines, 
inexperienced heath journalists 
are left with no option but to cover 
medical research based exclusively 
on such press releases. 

Critical appraisal skills needed 
for journalists covering public 
health include the ability to identify 
issues with the method of research 
or sampling and to examine the 
quality of the evidence presented 
in the study. It is also important 
for journalists to go deep into the 
background of the study to identify 
any conflicts of interest involved. 
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Often, going beyond the press 
release and asking basic questions 
about the sources of funding or the 
way the researcher has developed 
the questionnaires can give an 
insight into the vested/corporate 
interests involved in the research.

Basic practices such as 
approaching a potential story with 
an open mind, structuring it in such 
a way as to leave no questions in 
the minds of the reader and cross-
checking with different sources can 
also improve the quality of media 
coverage of health issues, thus 
keeping the public well informed 
about developments and issues in 
the public health sector. However, 
the outcome of the analysis of health 
stories in the mainstream Indian 
print media and interactions with 
working journalists reveals that 
there is a need for improving critical 
appraisal skills of the journalists on 
the public heath beat in India.

Strengthening interaction with 
health practitioners 

There are many institutional 
challenges and pressures that 
make it difficult for journalists to 
effectively and accurately report 
on public health issues and health 
research. To overcome these, there 
is a need to build an engagement 
between health practitioners/ 
researchers and reporters. It will 
also help the journalists to link 
better with health agencies, health 
researchers, and people most 
affected by health issues. Media 

organisations have to convince 
healthcare agencies that media is 
an important player in promoting 
public and policy debate on health 
issues. To place and promote an 
important health intervention, it 
is important that the issue should 
be well addressed in newspapers, 
television, radio and the Web. It is 
the joint responsibility of the health 
practitioner and journalist to publish 
powerful human interest stories 
around contemporary health issues 
and interventions with the objective 
of promoting public discussion and 
discourse. 

Looking at these insights 
gleaned from the analysis of the 
news reports and interactions with 
working journalists, it can be seen 
that there is a need to address these 
grave issues which affect the way 
public health issues are covered 
by the mainstream media in India. 
It is strongly suggested that health 
agencies and news organisations 
and media educators join hands to 
develop programmes to train and 
orient journalists in the country 
to engage in more accurate and 
responsible reporting of public 
health issues. Such an orientation 
programme will help working 
journalist understand how complex 
medical information should be 
broken down and presented in a 
way that can be understood by 
mass audiences. 

Media organisations should 
take the help of health agencies to 
develop a database of the sources 

of information, so that reporters 
can contact them to understand 
the intricacies of the stories and 
should also have access to the 
people affected by the issues, to 
personalize their stories without 
violating the privacy of the 
patients. A mutual understanding 
should be established between 
media organizations and health 
agencies so that health agencies 
can understand the types of stories 
and the format in which the health 
issues are best covered. 

The initiatives mentioned in this 
article are sure to go a long way 
to develop a media and academic 
network that will help journalists 
reporting on public health issues to 
extend a research-oriented approach 
to generate new data and evidence 
that can influence public policy. 
They will help them to improve 
their news stories and also help 
health practitioners understand the 
strengths and weaknesses of media 
coverage of public health topics.  

(Pradeep Nair is associate professor 
and head, Department of Mass 

Communication & Electronic Media, 
Central University of Himachal 

Pradesh, Dharamshala. Harkrishnan 
Bhaskaran is assistant professor, 

Film and Popular Culture, Social 
Media, Department of Journalism 
and Creative Writing, in the same 

university.)

<

Hari Bhoomi launches Bhopal edition
Hindi daily Hari Bhoomi has launched a Bhopal edition, the  second edition in Madhya Pradesh after Jabalpur, 

which was launched in early 2008.  The edition was being planned for a few years as the Hindi market was 
booming in MP and the organisation believed there was lot of space. The initial print run of the newspaper is 50000 
and Hari Bhoomi’s Jabalpur edition has a claimed circulation of more than 80000 daily. Hari Bhoomi is currently 
published from Rohtak, New Delhi, Jabalpur, Raipur and Bilaspur. The group is also planning to launch two more 
editions from Gwalior and Raigadh. An e-paper edition is also on the anvil.

(Courtesy: exchange4media.com)

<
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Media turning a blind eye to 
the disabled?

The media covers the disabled on notified  days  such  as the  International  Day  of  Disabled 
Persons  but, sadly, the issues  pertaining to disability  get hardly any media  attention  for 
the rest of the year. The little coverage that the  subject gets is stereotyped. Reporting on the 
subject should be  practical  and inspire  differently-abled persons to widen their own horizons. 
Santosh Kumar Biswal has more

The media, considered to be the fourth pillar of the state, is the custodian of human 
rights of minorities and socially and economically backward and downtrodden people 
in society. Disability, now considered a type of social and economic backwardness, 

has rarely been dealt with sensitively by the media in India. Misrepresentation and under-
representation are the hallmarks of the media’s handling of disability. Though it has of late 
been showing a growing interest in addressing the issues of the differently-abled, there is, 
nevertheless, a dearth of interest and initiative on the part of the media towards the lakhs of people living with 
disability in India.

Keeping in view the large of number of disabled person in India and their proper rehabilitation, the Government 
of India introduced the Persons with Disabilities (PWD) or Equal Opportunities, Protection of Rights and Full 
Participation Act, 1995. It was also a signatory to the Convention on the Rights of Persons with Disabilities (CRPD) 
in 2007, to ensure that the differently-abled get their just dues. The disabled are being subjugated and are unable 
to take part in politics either at the state or the national level. The World Bank further reports that several people 
with disabilities do not have equal access to healthcare, education, and employment opportunities, do not receive 
the disability-related services that they require, and experience exclusion from everyday activities.

It goes without saying that the mass media, including newspapers, magazines, television, radio, films and the 
Internet, play wide roles in forming and moulding public opinion on various issues. Various media channels impact 
beliefs, values and traditions at various levels of society. That being the case, the media should give due priority 
to issues pertaining to primary healthcare, family planning, adult education poverty alleviation programmes and 
rural development schemes, eradication of illiteracy and abolition of social evils like dowry and communalism. 
However, in India, various newspapers and news channels are found biased and corrupt, resulting in faulty 
dissemination of facts to the public. 

In this context, Markandey Katju, chairman of 
the Press Council of India, criticised the Indian 
media, saying, “The media is not justified in 
giving 90 per cent of its coverage to entertainment, 
leaving only 10 per cent to real issues which are 
basically socio-economic in nature. Doubtless, 
the media should provide some entertainment. 
But, the thrust of its coverage should be in public 
interest. You have lost your sense of proportion. 
India is passing through a transitional period of 
her history, from a feudal agricultural society to a 
modern industrial one — a painful and agonising 
period in history. In this transitional period, ideas 
become very important. You have to promote 
rational ideas, scientific ideas, and modern ideas, 
in order to help society get over this transitional 
period faster and with minimum pain.” 

The media covers the disabled on notified days 
like the International Day of Disabled Persons, 
but sadly, the, issues pertaining to disability get 

Santosh Kumar 
Biswal
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Often, there is lack of sensitivity when writing about the 
differently-abled.
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hardly any media attention for 
the rest of the year. Mainstream 
media have their own limitations 
to cover issues of disability, and 
what coverage there is, is skewed 
in nature. The media focuses on 
individuals who are physically or 
mentally challenged and portrays 
them as either heroes or victims. 
In addition, whenever there is 
coverage, it is stereotyped. The 
media has been found to be 
callous, biased and manipulative in 
addressing the issue of disability. 
However, a few films like Barf, My 
Name is Khan and Taare Zameen Par 
have justified the characters of the 
disabled and attempted to secure 
their human rights. 

Since the media has a social 
responsibility, it should not only 
disseminate information to the 
public, but should also critically 
analyse issues and sort out them 

out. The media in its all forms 
should focus on certain issues 
like inclusive development, 
accessibility, and social security. 
The Ministry of Information and 
Broadcasting (I&B) should chalk 
out the modalities of coverage of 
disability in consultation with social 
activists and organisations working 
for the cause of the disabled.

The Central Board of Film 
Certification (CBFC) and the 
Indian Newspaper Society (INS) 
should be conscious of the issue of 
representing disability in the film 
and print media respectively. The 
coverage should be practical and 
inspire differently-abled persons 
to widen their own horizons. There 
should be a uniform editorial policy 
for all English, Hindi and regional 
newspapers in India in order to 
avoid lapses in reporting on and 
representing disability. There 

should be a people’s movement 
to endorse the ideas of activists 
working for the disabled, like 
Shampa Sengupta, Ammu Joseph 
and Ashish Sen.

(The writer is head, Department 
of Visual Communication, Andhra 

Loyola College, Vijayawada, Andhra 
Pradesh. He is pursuing a PhD in 

media and disability issues in India.)

<

The media focuses on individuals who are physically or mentally challenged and portrays them as either heroes or victims.
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Does cricketing or cinematic 
jargon really have to creep in? 

Constructive criticism can be offered in the form of political satire, which can be effectively used 
by television channels instead of relying on ‘cricket jargon’ or farcical use of cinema clippings/ film 
songs. Media owners/ managers must appoint an ombudsman and a team of language experts 
to look at the stuff churned out by television channels and develop quality assurance units that 
permit the programmes to be aired only after careful scrutiny of the relevance of language and 
visuals used, says C.S.H.N. Murthy

Of late, mediated political discourse, especially what we hear on television, is getting 
polluted with jargon stemming from cricket and cinema. The trend speaks about 
the poor vocabulary, ineffective skills and poor homework of the panelists/ speakers 

appearing on such programmes. Usually, the speakers are either journalists or politicians; academics have hardly 
any space in such shows. The speakers come up with a variety of terms for political communication that explains 
the complexities in such mediated discourse, in both print and television media. A study of the type of political 
discourse aired on Telugu television channels such as TV 9, NTV, ABN Andhra Jyothi and many others reveals 
extensive use of cricketing terms and movie dialogues in political contexts.

The foremost influence of cricket on Telugu television channels is seen in the restructuring and re-naming of the 
news bulletins. For instance, TV 9, one of the most watched television channels in Andhra Pradesh, has structured 
its news formats as 20/20, 30/30, 60/60, etc. The anchor announces that “in this bulletin we are going to bring 30 
news items in 30 minutes” or words to that effect. To the accompaniment of fast background music, the anchor 
rattles off the news at top speed, punctuated with short frames/ visuals of the incidents being reported. Other 
channels like NTV (30/60) and ABN Andhra Joythi (20/30), too, have picked up the trend. 

One example of importing cricket terminology into mediated political discourse on television is the use of the 
term ‘cheer leaders’ on ABN Andhra Joythi for a programme which is nothing but a political commentary, a sort 
of satire on stands of various political leaders, both national and regional. This offshoot of cricket matches has 
found its way into other programmes on entertainment channels too, starting with a reality show on MAA TV, 
which uses a format of a group of eight skimpily clad girls standing on a podium and dancing to a tune, at the end 
of which they flash a card with a number. This is the cue for the people/ actors on the show to climb up or down 
rows using ‘ladders’ or ‘snakes.’

Apart from such artificial introduction of aspects of cricket matches in entertainment programmes, even the 
idioms used during serious political discussions on TV channels are connected to the game. News Time (TV9), 
News Scan (TV5) and News Discussion: Live with KSR (NTV) are all very free with such terms. For instance, in 
a live interview with former Chief Minister. Kiran Kumar Reddy (who happened to have captained a university-
level cricket team), the phrase ‘the game is not yet over till the last ball is bowled’ was used. The following day, 
former MP Lagadapati Rajagopal described Reddy as ‘the star batsman’ for ‘the United Andhra’ campaign. Ever 
since then, similes and idioms from cricket have been liberally used to describe the political situation in Andhra 
Pradesh. 

Senior editors like Rajani Kant (TV9) and KSR (NTV) begin their discussions with panelists by asking questions 
like “is the last ball over?”, or “is the game still on?” The replies come in similar terms — phrases like ‘self-hit’, ‘no 
ball’ and ‘no run’, ‘lbw’, ‘match is over long ago’, etc are commonly heard. Recently, Telakapalli Ravi, a reputable 
journalist and editor of CPM daily Prajasakthi described the political situation in the erstwhile State of Andhra 
Pradesh exclusively using cricket jargon, which elicited a hearty laugh from all other speakers, cutting across 
political lines, in the studio. Of course, Ravi is known for his ability to speak on political issues without resorting 
to cricket/ film jargon. 

‘Match-fixing’ is another phrase associated with cricket, which has now become part of political discourses 
on television channels. The term has been by far the most over used/ misused term in the sense that its use is 
meant only to overtly/ covertly confuse the audience, rather than to convey any meaning. One can say it is an 
‘empty signifier’ as far as such discourse is concerned, since it ‘signifies nothing’. If one analyses the application 
of the term ‘match fixing’ as it is used today in political discourses on television, one would fail to understand its 

C.S.H.N. Murthy
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relevance as well as its meaning in 
a given context.  The term is surely 
losing its meaning due to over-use/ 
wrong use/ irrelevant use. 

The use of film songs/ film 
clippings as a kind of comment on 
political developments/ incidents 
has also become common. It has 
only succeeded in trivialising 
political discourse. Though the 
media managers might hasten to 
defend the trend as something 
belonging to a genre of ‘satire’, the 
justification does not hold water, 
for there was a time when without 
adopting such a method, discourses 
had their share of satire. 

The print media also used 
satire while talking of political 
developments, but many of these 
articles were literary masterpieces 
that could be compiled in book 
form. They were written by 
eminent authors/ political critics/ 

literary pundits. Every language in 
India has its own literary stalwarts 
who can comment on political 
developments using satire to good 
effect. Today, the political satires 
of Vikatakavi (An Abnormal Poet 
in TV 9) or Cheer Leaders (ABN 
Andhra Jyothi) or Bullet News 
(TV9), or Mama Miya (NTV), 
have reduced political discourse 
to the level of farce, which sends 
the wrong signals to the present 
and next generations about Indian 
politics. While political satire has 
been popular on the big screen 
since Indian cinema began its 
journey in 1912, interpolating film 
clippings into mediated discourses 
on TV on current political trends 
does not match the quality of the 
critiques that appear in the print 
media. It defeats the very purpose, 
objective and mission of having an 
independent electronic media in 

India. More so when most of the 
channels cited above and many 
others not cited here claim to have a 
number of noble objectives, visions, 
and missions. There are many 
stalwarts in Telugu journalism even 
today. There is no dearth of talent 
as far as Telugu language or poetry 
is concerned. Constructive criticism 
can be offered in the form of political 
satire, which can be effectively 
used by television channels instead 
of relying on ‘cricket jargon’ or 
farcical use of cinema clippings/ 
film songs.

(The writer is associate professor, 
Mass Communication and Journalism, 

Tezpur University, Assam. A 
freelance journalist for many years, 
his academic and research interests 
mainly include film and television 

production/ studies.
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Judge a person by his action, 
not by his name

No religion preaches violence and it is necessary that children are taught to judge a person on 
the basis of his actions and not his name. After over 60 years of independence, it is necessary 
to introspect and bring the required change in society. And change can only be brought about by 
creating a discourse that does not sow the seeds of dissent amongst people of different religions. 
Young minds are extremely impressionable and it is necessary to examine what they are being 
taught today, says Fatima Siddiqui

We tend to blame America for creating a criminal image of Islam post 9/11. Countless 
novels have been written by Muslim authors to clarify how it is not religion but the 
individuals who are responsible for violence and a large number of movies have been 

made showing how all Muslims are not violent (remember Shah Rukh Khan’s famous dialogue – “My name is 
Khan and I am not a Terrorist?”). Anyway, the question that came to my mind was – should we really blame them 
for something we have been doing ourselves? 

How are we doing this you ask? Through our history books of course. What better way is there than to project 
something the way it is not through literature. I was roused during a boring lecture in school when one of my 
professors, while teaching a text, began talking about the ‘Muslim’ rulers of India. He of course meant the Mughal 
rulers but his use of the word ‘Muslim’ made me realise how I have been taught the same. All my history books 
in school referred to the Mughals as Muslim rulers. 

You may ask how does it matter. I did not think that it mattered as well until recently when one of my classmates, 
after the victory of one of the most popular leaders in the recent elections, came rejoicing and began talking about 
how India has finally come under ‘Hindu’ rule. He added how first the ‘Muslims’ and then the ‘British’ had 
plundered the country’s wealth and that now it was time for a change. 

I agreed that it was high time that our system changed but when I asked him why did he not refer to the British 
as ‘Christian’ rulers instead, he had, of course, no answer. That was what made me think how our history books 
continue to perpetuate a negative image of ‘Muslims’. It is because of such books that a large number of people still 
see us as outsiders (and perhaps some of them want us to leave India and go live elsewhere). So, I wanted to find 
out whether calling the Mughal rulers, or even the Turkish rulers before them, ‘Muslim’ rulers, was justified.

Beginning with Muhammad Ghori, the first ruler of the Turkish empire, history books are filled with accounts 
of how he killed countless Hindus and destroyed temples in the wars against the Hindu rulers of India. However, 
what caught my attention was that not even once did any history book remark that the destruction was caused 
by him was due to reasons that were purely political and had nothing to do with his religious zeal. People fail to 
realise that it was Indian provinces he came to conquer because of their riches and not the temples. 

Did Emperor Ashoka not do the same? Was he not a cruel ruler who massacred thousands of innocents in order 
to spread his territory far and wide?  Are not the Brahmin rulers held responsible for the decline of Buddhism in 
India? The Saivite ruler Shashanka of Gauda is believed to have destroyed many Buddhist images including the 
Bodhi Tree. Does this mean that all Brahmins are cruel?

It is extremely necessary that people learn to differentiate between a religion and the person who practices it. 
If a ruler raided a territory, it was for political reasons and because he was attracted to the riches, as in India’s 
case. Did not the British do the same? They came here for the riches and also spread Christianity. The Christian 
missionaries converted many locals to Christianity but still we do not call them ‘Christian’ rulers.

Just because a ruler had a Muslim name, it did not mean that he was violent, because his religion preached 
non-violence. People usually equate Islam with violence without bothering to find out how pivotal peace and 
non-violence is to Quranic teachings. It is necessary for people to understand that if a ruler wants to convert his 
subjects to his religion, it is because it is easier to control a mob who shares the same beliefs as its ruler.

Since India today is facing a situation where the people are constantly being exhorted not to mix religion with 
politics, it is necessary that we revise our curriculum. The educational boards and institutions need to revise 
history books to make sure that children do not associate any religion with violence just because a certain ruler 

Fatima Siddiqui
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with a Persian or Urdu name was 
cruel. No religion preaches violence 
and it is necessary that children 
are taught to judge a person on 
the basis of his actions and not 
his name. After over 60 years of 
independence, it is necessary to 
introspect and bring the required 
change in society. And change can 

only be brought about by creating 
a discourse that does not sow the 
seeds of dissent amongst people 
of different religions. Young minds 
are extremely impressionable and it 
is necessary to examine what they 
are being taught today.

(The writer is a final year student in 
the master’s programme in English 
at the University of Lucknow. This 

journal does not necessarily agree to 
all the views expressed by her.)
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TRP AND READERSHIP ISSUES

Through the looking-glass 
The Government of India and the media in the country need to pursue more vigorously the 

matter of making available correct and reliable readership and viewership figures. This will 
ensure accountability of different stakeholders in the media business, say Abhijit Bora and 
Ankan Rajkumar

The Indian Readership Survey (IRS) Report 2013, released recently, has drawn sharp 
criticism from all leading publications in the country in English as well as regional 
languages. These publications described the latest findings as hugely misleading 

containing “glaring anomalies” and defying logic and common sense. More importantly, 
they claimed that it “completely ignores circulation, the very basis of readership, and grossly 
contradicts audited circulation figures”. 

At this point, it needs to be recalled that the National Readership Survey (NRS), sponsored 
by the Indian Newspaper Society (INS), the Audit Bureau of Circulation (ABC) and advertising 
agencies represented by the Advertising Agencies Association of India (AAAI), went into 
abeyance following the 2006 survey because of somewhat similar suspected anomalies in 
readership findings. The state broadcaster Doordarshan in 2011 conveyed that Television 
Rating Points (TRP) are currently not "up to the mark" and one-dimensional on the scale of 
popularity. In 2012, New Delhi Television (NDTV) filed a lawsuit against AC Nielsen, which 
owns TAM (Television Audience Measurement) for releasing what it believes to be “corrupted, 
manipulated and fraudulent … television ratings”. This was the most pronounced and clear-
cut manifestation of the tension that has been prevailing between broadcasters and TAM in 
India for the past decade.

These recent developments in the world of print and television in India throw considerable light on business 
culture and the kind of impact it has had on media content. It raises questions relating to the internal mechanism 
of the media industry in India, and even the very nature of the media system. With diverse regional demographics, 
India presents an uphill task for national and multi-national media companies trying to tap into this huge market. 
It is also a huge challenge for government research initiatives like the census. In the context of the TRP controversy 
and its limitations, the 2011 Census findings are interesting. According to it, half of India’s households own a 
television set. So, this means television broadcasters, including Doordarshan, have a lot to do if they want to reach 
and connect with such a huge audience base. 

Economics and Indian media
Media houses are economic entities for which bottom-line considerations are of crucial importance, as they 

ensure sustenance and growth for them. In such a scenario, the creative and ethical aspirations of media producers 
and journalists pull in two directions - serving people and serving the business. And these two objectives do not 
necessarily make the best of partners.

On the one hand, media is meant to be egalitarian in its commitment to the dissemination of information for 
the benefit of the public. On the other, the commercial and corporate nature of most media institutions means that 
they also operate with very different motivations. Thus, media has two purposes that do not complement each 
other. Although this is more an aspect of business ethics, it has relevance in the case of corporate media as well. 
The interests of stockholders are clear: revenue. Stakeholders are a more diverse group and their needs are more 
complex.  

Private and corporate media run their business based on the viewership and readership figures issued by 
TAM, IRS, and NRS. These figures are equally if not more important for the advertisers and advertising agencies, 
since, depending on them, they buy space/time in the media. Lack of credible figures creates problems for all 
the stakeholders in media business. It is a problem which needs critical scrutiny by the industry, government, 
regulatory bodies and the public. Without the participation by the various stakeholders, ethical standards in 
content quality as well in the media structure and regulation are going to degenerate for sure.

Ankan Rajkumar

Abhijit Bora 
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Advertisers, audiences, media
Advertisers are seeking 

audiences, that is, potential 
consumers for their products. To 
achieve the purpose, they advertise 
on the media platform which has a 
large share of readers and audiences. 
Correspondingly, TV channels and 
newspapers are always seeking to 
broaden their reach and audience 
base, as this will make them 
attractive to advertisers. 

This is business, pure and simple, 
for media and advertisers. But, for 
this business model and condition 
to continue and grow, it needs 
correct and reliable readership and 
viewership figures. These figures 
are provided by organizations 
and initiatives like TAM and IRS. 
But, as the instances provided 
at the beginning of this essay 
show, these figures in India are 
increasingly becoming opaque and 
untrustworthy.

Need for regulation
It seems like an internal matter 

to be resolved by the research 
firms, media and advertisers. But 
looking at the matter holistically, 
it is a policy issue which needs to 
be examined by government and 
media more vigorously. It will 
ensure accountability of different 
stakeholders in the media business. 
Depending on TRPs and surveys, 
the media provides certain kinds 
of content to audiences. Media 
influences people’s choices and 
views, and it is one of the reasons 
why audiences have a right to know 
if what they are consuming is really 
determined by reliable figures. 

What is happening in the 
TRP debate is that the element 
of viewers and readers has been 
entirely negated or marginalised. 
Inconsistencies in IRS/ TRP figures 
give an opportunity for the Indian 
media and its other stakeholders 
to introspect and study its existing 
rules, regulations and structures 
that push growth in different 
directions. In the name of TRPs, 
television channels in India have 

had a field day as far as broadcasting 
unethical, gross and crass content is 
concerned. 

This is  not to  say  that  the  
media  has   entirely   forsaken    
good  content. There have been 
clutter breakers like  Satyameva 
Jayate   amidst  largely  regressive  
soaps  and  reality shows. This 
shows that quality  andn  relevant  
content always wins audiences in 
large  numbers. But then again, 
neither do all  programmes  
have  an  Aamir Khan nor  do  
they  enjoy   simulcasting like 
Satyameva Jayate  does. In the 
present case of unreliability of 
viewership/ readership figures, 
the media  in  India needs to re-
examine  its  priorities  and consult 
with all concerned, including 
the  government, to arrive at  a 
sustainable clean  business  model 
in a neo-liberal environment. 

(Abhijit Bora is associate professor 
and head, Mass Communication 

& Journalism Department, Tezpur 
University, Assam. Ankan Rajkumar 

is a research scholar in the same 
department.)
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‘You have to be relevant to 
the reader’

Born and brought up in Holland, Gerard van der Weijden, is a Dutch citizen living in Belgium. After years of 
working for the national Dutch Newspapers in Education (NIE) Programme, he is now associated with several 
‘young reader’ projects all over the world. Gerard started off as a teacher and then specialised in communication. 
He studied the effects of ‘forced reading’, basing his findings on prisoners who spent most of their time reading. He 
found that when they came out of prison, forced reading had actually helped. That then led Gerard to focus on the 
reading habit. Sashi Nair caught up with him a day before his WAN-IFRA India-organised workshop engagements 
– in Chennai, and in Bangalore at the Printers (Mysore)

 

Gerard van der Weijden is a man full of life and energy. You may not realise it when you see him, but you 
do as you chat with him. He gets animated easily and that may be just as well – you can feel the passion 
he brings to his work. Which is basically helping newspapers improve layout and design and present a 

product mix to the reader, in order to get more readers hooked and in the bargain get more advertisers to make 
the enterprise sustainable. In many ways, he is a true representative of the reader. 

“I do visit newspapers and work with individual titles or I work with different titles during a centralised 
organised workshop. I do like the possibility to work with you in order to reach the smaller newspapers and 
magazines in your country. If we can organise this at the offices of a larger newspaper, the better. And we will 
create readers if we can make youngsters or adults read so many minutes… they need to before you can say this 
guy is a reader,” Gerard’s eyes twinkle as he speaks. 

Referring to his upcoming workshop at Deccan Herald in Bangalore, Gerard says he loves going through copies 
of newspapers, picking out areas where he has questions, and then confronting the person who has laid out the 
pages and asking questions, such as how could you have ever done that! He loves a fight, he says, and adds that 
the participants in a workshop are finally responsible for bringing out a better paper. “You have to do it. I am here 
for one or two or three days. Every innovation depends on the people who do it. I might be just a little help.” 

Gerard says the pure presence of reading stuff is a very decisive element in encouraging people to read; the 
second decisive element he says is when there is no TV or if the TV is switched off. “Then we found for creating the 

reading culture, families might be 
more important than schools. If you 
teach children Literature you don’t 
create Literature readers. Every 
Indian, Dutchman, Belgian has been 
taught Literature in school but how 
many continue to read Literature? 
Very few. Because that’s connected 
to culture and assignments etc and 
so it does not mean if you teach 
Literature they will read Literature. 
Likewise, if you teach (people) how 
to read a newspaper they will not 
read one. Just give them ten minutes 
to choose what they want to read… 
be quiet… then let them get back to 
the order of the day… do that for six 
months… and then you have done 
something,” he explains. 

When Gerard was a young 
teacher, he found he was not really 
coming through across to students. 
One day, a student picked up 
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Gerard loves analysing the pages of a newspaper for text and visual content. 
And invariably, he is sure to find something the designer could have handled 
better.
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two different newspapers and 
compared how they had treated 
a football story. The class had not 
yet begun; Gerard had not even 
started teaching. It then struck him 
that youngsters are indeed aware 
of the world around them and not 
only through schoolbooks. Now 
when he knew they were reading 
newspapers, he said to them: 
“choose four words from what you 
have been reading and look for the 
meanings in the dictionary…” Some 
of the students jumped at the idea. 
“It was not like asking them to open 
up page 17 and read a lesson. That’s 
when I started bringing in more 
newspapers, using newspapers in 
education…” 

Youngsters don’t read books 
because they associate it with 
literature, with assignments. At 
home, they don’t read. “School 
books – that’s not reading. You 
need a ‘reading passport’ for 
reading – a traffic signal or looking 
at your watch is reading. Children 
have to like the books they read. 
Parents have to sign the reading 
passport – every child is given a 
prize like a pen or a chocolate. They 
have to find out what they like. 
Not you. Newspapers write about 
the reading habit, children reading 
books etc, but do they ever write 
about children reading that very 
newspaper?,” he asks. Students 

should play around with practical 
cases. Then the youngsters become 
livelier, more interested. 

Gerard’s job – now more 
focused on giving practical advice 
to those who design newspaper 
pages – has taken him to many 
places around the world, to from 
Holland and Belgium to Germany, 
Korea, Japan, Australia, Sri Lanka 
and India. So he’s been there and 
seen how newspapers function. 
“I can talk a whole day about the 
differences and probably two days 
about what there is common in the 
newspaper industry worldwide.” 
When I ask him what is common, 
he says, “Top-down thinking, for 
example. We know what’s good for 
the reader and we are going to give 
it to him. We don’t pay too much 
attention to whether the reader 
wants what we are giving… it’s all 
very institutional, political… that I 
found everywhere in the world.” 

He pauses and adds: “Now 
you know with AAP (Aam Aadmi 
Party), how youngsters are fed up 
(with politics, the system, etc). You 
see the unrest in universities… it’s 
not so much about politics. Yet the 
front pages are still flooded with 
politics… that I found common… 
the layout also… too much content… 
many of the photos especially in 
newspapers in Asia don’t tell a 
story.” He picks up a copy of an 

English daily, points to a picture 
and tells me, “Look at the faces, 
they are all happy, all winners. But 
we will have more readers if we 
have pictures of say, three winners 
and one loser… because then it is 
not so boring. That’s the level I’m 
working with. I don’t talk too much 
about democracy or ethics but I’m 
plain telling you we could have had 
more readers if we had that kind of 
a picture.”

“The Times of India today had 
ten winners, ten losers on the 
front page… mug shots. All the 
losers were laughing! Just get 
them (pictures) out of the file, who 
cares! Just put the faces there,” he 
says, referring to how casual the 
page payout artiste had been. “My 
message is: the reader is your boss. 
Not you as the owner, not you as 
the editor. The reader at the end of 
the day decides: this is the paper 
I want, this is the paper I do not 
want. So I more or less represent 
the reader… try to tell what the 
reader does not want. Advertisers 
understand the reader better,” he 
points out, adding, “No women, no 
youngsters on the front page?”

When I ask Gerard whether 
he felt newspaper websites were 
faring any better, he replies: “Why 
should somebody who reads this 
newspaper sit behind a computer 
and look for its website? I can find 
the news anywhere. How many 
people want to hear day after day 
about the elections? Not too many. 
The websites should also be reader-
driven, interactive. Ask the reader, 
for example, which picture he 
would like to be put on page 4 of 
the newspaper while giving him 
choices. I don’t see websites making 
money. Print (printed newspaper) 
is the brand. If I don’t like you 
(newspaper) I will not go to your 
website,” he stresses.  

Gerard says at the grassroots 
level, the website should be geared 
towards the readers’ needs. “There 
are 70 reasons why people read 
newspapers – information is only 
one of them. It’s to relive. You want 
to know about life. You read because 

All learning and fun. Participants at the workshop found it quite enjoyable.
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you are bored. Politics comes at the 
bottom.” 

All the English newspapers in 
India have American cartoons, he 
says. “As if India can’t produce 
its own. Is that really necessary? 
Can’t you ask one billion people for 
cartoons? We need variation. Kids 
need variation. They don’t want 
comments from an editor – but here 
you have a whole page. When kids 
read a headline they should know 

what it means.  Every newspaper 
has to find its way. The media 
is not bothered about the reader 
anymore; they are concerned about 
profitability.”

Gerard says he is not a guru, a 
manager, and he doesn’t have the 
patience, nor is he strict enough. The 
approach for newspapers should 
be bottom-up, readers-driven, he is 
convinced. “Soon the advertiser will 
realise that. Companies like Unilever 

have reduced print advertising. 
Also, they may want to do different 
things with a newspaper; there are 
so many possibilities with local 
newspapers. Ask why an advertiser 
doesn’t want to advertise. Tell 
them you plan to run a project in 
school where children will hand 
in their drawings at the bank. The 
manager can give them a pen and 
a sweet. It’s really a piece of cake. 
It’s not about black-and-white or 
colour. I would give my reporter a 
T-shirt, for instance. Ask him to be 
in a shopping mall for three hours. 
Written on the T-shirt would be: I 
work for The Hindu. Talk to me.”

The challenge, Gerard emphasis 
again and again, is for newspapers 
to be relevant to readers, including 
young people and women. “In 
India, women are better educated 
than men, there are more girls in 
universities than men… where does 
it reflect? Emphasis on women, 
youngsters, relevancy for the 
reader – this is what matters. Make 
it attractive to the reader; make it 
relevant. Give specific examples. 
Don’t theorise. Don’t pester, be 
tolerant.” <

D B Corp revenues rise 17%
DB Corp, home to flagship newspapers Dainik Bhaskar, Divya Bhaskar, Dainik Divya Marathi and Saurashtra 

Samachar, announced its financial results for the fourth quarter and full year ended March 31, 2014. The highlights 
of the company’s operational and financial performance are as follows: 

Advertising revenues grew by 17.4 per cent to Rs 14178 million as against Rs 12075 million in the same • 
period last year.
Total revenues have increased by 17 per cent to Rs 18836 million, from Rs 16137 million.• 
EBIDTA margins came in at 28 per cent for FY 2014 at Rs 5241 million, as against Rs 3998 million in the same • 
period of last year, growing by 31 per cent YoY.
Profit after tax  was Rs 3066 million (margin 16.3 per cent) from Rs 2181 million in the corresponding period • 
last year, growing by 41 per cent YoY.
Radio business ad revenue grew by 19.2 per cent to Rs 801 million from Rs 672 million• 
Digital Media ad revenue grew by 54 per cent to Rs 163 million from Rs 108 million of last year.• 
Board has considered and recommended final dividend of Rs 4.25 per share for FY 14.• 

(Courtesy: exchange4media.com)

<

Gerard, in his inimitable style, holds the attention of people who design newspaper 
pages.
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DESIGNING DIGITAL OFFERINGS

‘Make things easy to consume 
and find’

Sarah Sampsel, director - Digital Strategy, The Washington Post, USA, oversees design, newsroom initiatives 
and new products and is currently the lead member of the think tank assigned to redo The Post's web platforms. In 
a bid to expand The Post’s design and development office, she relocated to New York City. Her team is associated 
with the UX strategy and design of all The Post’s digital offerings, together with evolving new innovative methods of 
storytelling and presentation across platforms. In her previous assignment as the director of Digital Design, she built 
and managed a team of 10 designers, technologists and journalists focused on innovation. Besides her job at The 
Post, she has been educating students of web designing at George Town University. Gayatri T. Rao caught up with 
her during WAN-IFRA India’s recent News Design Conference in Mumbai

How important is the design element in a newspaper? 
Very much so. It’s the first impression. It is the first thing that people see. It’s what the people see when reading 

the product. If it’s not well-designed and well made out, it will not be read and it would be difficult for people to 
understand how important the news is.

By product you mean content and advertisements, right?
Oh, absolutely. It’s one product. So it has to be advertising and information presented in a really good way for 

people to understand, what’s important to them and what’s important to the brand. 

How important would you say is design for tablets and mobile phones as well?
Again it’s the same thing. We should keep these things at a high bar. The level of design for digital should be 

just as good as print. If not, it should be better and more intuitive.

What are some of the key considerations while designing 
the web pages of a newspaper or magazine?

I think you want to be very succinct and clear with 
navigation. You want to make sure that you are not 
overwhelming people. You want to make things easy 
to consume and find. So the old phrase ‘less is more’ is 
sometimes a pretty good measure of what we need to be 
doing. I think there a good level of visual hierarchy that 
we need to adhere to. Place stories in the best possible 
way (so) that the people are consuming things in the best 
possible way, to support what story is.

Usually, the reader’s eye first focuses on headlines 
and pictures in a newspaper... how does it work on a 
website?

A lot differently. People are more connected these days. 
Oftentimes they are not coming directly into an article. If 
one is following a link to your website from Facebook 
or Twitter, the teaser does not have to do anything with 
your website. It is somebody else sharing something. 
If somebody does arrive on your article page on your 
website, you want to make sure it’s really clear what they 
are looking at. The brand and everything else is clearly 
labeled. So the person has an idea, where they are.Sarah Sampsel pictured at the venue.
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Have any tracking studies been 
conducted to find out the amount 
of time a visitor to a website 
spends on it?

Yes. At The Washington Post, we 
use a lot of analytics to tell us where 
people are coming from, how long 
they are staying, how many pages 
they are reading, which videos they 
are watching, how long they are 
watching, how many videos they 
watch. We are fully aware of how 
people are fully consuming our 
products. We use that to make sure 
that we are designing it in the best 
possible way.

How do you actually track? Do 
you have any software?

We have several different types 
of tracking. Time analytics that uses 
Chartpeat helps us find in real time 
how people use our website. We 
also use Amateur to find out how 
people are using our website and 
anticipate what can work.

Any secrets to attracting eyeballs? 
I think the content attracts 

eyeballs. I mean you must always 
remember that you are writing for 
an audience. You want to inform 
people. The brand that I represent 
is The Washington Post. We have a 
very clear focus on specific topics. 

I think the content speaks for itself. 
And we get an audience based on 
the journalism we practice.

What do you handle in your 
newspaper – content or design?

I would say they are both the 
same. I mean when you think of 
the end-product, it weaves together 
all the facets of some things. We all 
work together as a team to create 
something.

While briefly tracing your career, 
can you tell us some of the exciting 
projects you have worked on?

Sure. Most recently, I relocated to 

New York City and I am building 
a team there to focus on long-
term projects and a site-rethink. 
Prior to that, I was running the 
design team at Washington DC. 
So we worked on anything from 
the first iPad apps that we created 
to any mobile components to the 
news. Special projects for long-
terms enterprise stories. You know 
elections are something exciting 
to work on. We focus on how to 
assemble interactives and data for 
such occasions. We make it easy for 
people to understand.

What would you tell young 
talented designers who are keen to 
make a mark in a news publishing 
house? 

I would say that it’s really helpful 
to look across all industries, to 
derive inspiration from, especially 
since audiences are moving on 
to mobile devices. When you 
design for mobile, you are actually 
designing for an experience, which 
is a lot different from a newspaper. 
It’s a more connected product. 
It’s integrated into people’s lives 
differently. So if you understand 
what works on these devices, it 
provides a lot of clarity on how 
news fits into someone’s life. 

(The writer is a freelance journalist 
based in Mumbai.)

A participant has a question for Sampsel.

<

Designers open out a newspaper page to get a better idea of what Sampsel had 
suggested.
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VIEW FROM THE NORTHEAST

Unpaid employees in the time 
of paid news 

Against the background of much of the media being dominated by corporate conglomerates 
that have a single goal of maximising profits, various federations of media employees in the 
Northeast call for implementing the new Wage Board recommendations. Nava Thakuria has 
the story  

As India ran the largest electoral battle in the world, paid news emerged as a matter 
of serious concern for various quarters, including the highest election authority. A 
number of cases were registered against the political parties that bribed media outlets 

for facilitating poll-related favourable news coverage.
Understanding the growing influence of newspapers and news channels on the electorate, 

the Election Commission took some strict measures to prevent unscrupulous use of the media by various political 
parties. The Commission monitored the candidates' campaign expenditure, with an eye on the limit of Rs 70 lakhs 
per candidate. Campaigning through advertisements in newspapers, television channels, radio service and even 
on the Internet was also on the Commission’s radar.

“Corruption in the Indian mass media is a complex phenomenon where paid news entails illegal payments 
in cash or kind for content in publications and television channels that appears as if it has been independently 
produced by unbiased and objective journalists. Simply put, paid news is a form of advertising that masquerades 
as news,” says Paranjoy Guha Thakurta, a senior journalist and media commentator.

Speaking to this writer from New Delhi, Guha Thakurta said that despite the Election Commission's best efforts, 
the difficulty in curbing the trend was that paid news was difficult to identify. “Black money (which is also difficult 
to track) is usually involved in paid news. Today, much of the media is dominated by corporate conglomerates 
that have a single goal of maximising profits. The autonomy and the independence of the media get compromised 
because of corruption within,” he asserted. 

India’s apex court, on April 9 this year, gave a ruling that journalists and non-journalists and employees of 
newspapers/ news agencies in the country should get a pay hike as per the recommendations of Majithia Wage 
Board. Dismissing the plea of various media house owners seeking review of its earlier judgment in this respect, the 
Supreme Court directed the managements to implement the recommendations of the new Wage Board November 
11, 2011 onwards. “Journalists are paid a lump sum without any welfare benefits and they can be dismissed at 
will. Except for some newspapers, the mainstream publications had, ever since the wage board’s award came out 
in 2010, conducted only diatribes against the award,” said an editorial in the Economic & Political Weekly, in its 
March 29, 2014 issue.

Even the Asian Human Rights Commission (AHRC), a regional rights body based in Hong Kong, expressed 
concern over the salary and working conditions of media persons in India.  Referring to the apex court’s decision 
to uphold the recommendations of Majithia Wage Board for journalists and non-journalists, AHRC in a statement 
on April 14 urged media houses to honour and implement the recommendations of the Wage Board as a matter 
of priority.

The Assam Tribune group of newspapers based in Guwahati was the first media house in India to implement the 
recommendations of the latest Wage Board. The 70-year-old media house did not wait for the apex court verdict, 
unlike many big newspaper groups in the country. The All Assam Media Employees Federation (AAMEF), while 
addressing the matter of livelihood for media workers in Northeast India, urged newspaper managements to 
show respect for the Supreme Court by implementing the new Wage Board’s recommendations. AAMEF also 
urged the Union Government to help media persons employed by privately-owned satellite news channels to get 
a systematic pay hike like their counterparts in newspapers and news agencies. Commending the Assam Tribune 
group for implementing the Wage Board recommendations, AAMEF president Hiten Mahanta declared that “it is 
now time for other media groups to show [the same] gesture to their employees”.

Nava Thakuria
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Expressing dismay at the 
tendency of many media groups in 
India to cleverly prepare balance 
sheets showing losses every 
year to deprive the employees of 
their deserved salaries, Mahanta 
said: “Except [for a] few, it's 
common practice for all the media 

barons to divert the funds from 
the collected amount of money 
from the advertisers to other non-
media enterprises owned by their 
families.” 

Rupam Barua, president of 
Journalists' Forum Assam (JFA), said 
“the greatest irony is that the deals 

are not fixed by the journalists or 
other employees. Rather it’s the 
prerogative of the managements. 
And quite naturally, the financial 
benefits from the exercise are 
sucked by the managements 
alone, whereas the concerned 
media house has to face the crisis 
of credibility for the practice.” The 
JFA was calling for a social media 
audit of newspapers and private 
news channels so that readers and 
viewers may get a transparent 
picture of the financial dealings 
in which these media houses are 
involved, he explained. This would 
also help media employees get their 
due benefits under law, he added. 

(The writer is a senior journalist 
based in Assam. He is the secretary of 

the Guwahati Press Club.)
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Members of the Joint Action Council of Newspaper and News agencies Employees 
Union at a demonstration demanding notification of the recommendations of 
the wage boards for journalists and non-journalists.

<
IRS to be held in abeyance for six more weeks

The Indian Readership Survey (IRS) will be held in abeyance for six more weeks. This is the second time that 
the RSCI Managing Committee has extended the date of re-validation process of the readership survey. The RSCI 
Managing Committee, at its meeting with the Media Research Users Council (MRUC) Board in Mumbai on February 
19, 2014, had decided to hold the IRS 2013 findings in abeyance till March 31, 2014. Several publishers had 
expressed their dissatisfaction with the re-validation process at a meeting held some weeks ago. It may be recalled 
that the Bombay High Court in its ruling on May 8, 2014 allowed media houses and agencies to use the IRS 2013 
data for marketing and media planning purposes. The court was hearing a petition filed by HT Media, which 
challenged the decision of the RSCI and Media Research Users Council (MRUC) to keep the findings of IRS 2013 
in abeyance till the completion of a third-party audit. The decision to conduct an audit was following complaints 
filed by several media companies regarding the quality of the study and calls for the data to be withdrawn on 
grounds of flawed methodology. The Bombay High Court rejected MRUC’s contention that its data cannot be used 
by subscribers until a third-party audit of the IRS results was completed.

(Courtesy: exchange4media.com)

<
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DOMESTIC VIOLENCE

When well-meaning legislation 
comes a cropper 

The Protection of Women from Domestic Violence Act (PWDVA), 2005, hailed as a progressive 
piece of legislation, is falling to implementation hurdles, nine years after it was passed, says 
Puja Awasthi. Thus, almost a decade has been lost since the PWDVA came into force. Far too 
many women have been robbed of their right to live violence-free lives. There is clearly no more 
time to waste, she stresses 

Rs 400 a month was deemed as just compensation for Sudha Kashyap’s brief marriage that 
had included verbal and physical abuse, and the threat of acid attacks. Seven years after 
a court ruled that she be paid a monthly maintenance of Rs 1500, Gayatri Maurya is yet 

to receive any money while her husband continues to threaten her in different ways. Sunaina 
Kumar was tricked into an agreement to leave her marital home with her two children in return for compensation 
she never received. Kashyap in Lucknow, Maurya in Chitrakoot and Kumar in Azamgarh (UP) are stark examples 
of how the Protection of Women from Domestic Violence Act (PWDVA), 2005, hailed as a progressive piece of 
legislation, is falling to implementation hurdles, nine years after it was passed.

As acts go, the Protection of Women from Domestic Violence Act (PWDVA) is well intentioned and far reaching. 
It provides for quick civil remedies such as injunctions, compensation and monetary support to women who face 
domestic violence. It is applicable to women at all stages of life – thus, a young adolescent being prevented from 
going to school is as worthy of protection under the Act as is a widow being forced out of her married home. 

The Act liberally interprets ‘domestic relationships’ to include legally invalid marriages in addition to 
relationships by blood and marriage. It recognises that women hesitate to approach the police to resolve what 
they essentially deem as family matters and also that married women are often influenced into misusing IPC 
Section 498A (popularly known as the Dowry Law). It is victim-oriented and does not depend on police action, 
even though it does not preclude the possibility of seeking relief under criminal law. It also gives a nod to cultural 
sensitivity by attempting to preserve the family structure while ensuring the safety of women. Thus, theoretically, 
a woman estranged from her husband could continue living in the shared household without fear and while being 
paid monetary relief. Yet, practically, the Act is burdened by poor intent born primarily of the state’s inability to 
look beyond the prism of welfare it uses to focus on issues of women in general. 

Smriti Singh, a Lucknow-based expert on gender issues says that to be truly effective the Act needs to be freed 
from the shackles of existing arrangements. “The Act must be independently imagined. Why should it be viewed 
as a dole and be made part of the Women Welfare department?” she asks. This attitude of benevolence has kept 
most state governments from appointing protection officers (POs) envisaged as lynchpins in the Act. It is these POs 
who are responsible for filing domestic violence complaints, helping the victim approach a magistrate, accessing 
medical aid and counselling, and ensuring implementation of the court’s orders. Yet, how little importance is given 
to these stakeholders is borne out by a March 2013 response in the Lok Sabha according to which, of the 6279 POs 
appointed across the country, only 125 were independent appointments. The remainder bore the responsibility in 
addition to other work. 

A study by the Lucknow-based Association for Advocacy and Legal Initiatives (AALI) conducted between 
January 2011 and December 2012 across 31 districts of Uttar Pradesh found out that while POs had been appointed 
in all but two districts, not only did they have primary responsibilities elsewhere but were also drawn from as 
many as 16 different departments which made monitoring them impossible. In addition, most of them had little 
or no training in gender issues in general and the Act in particular. 

The absence of trained and sensitised officials in fact opens women to further abuse. Thus, Maurya was asked 
lewd questions on the nature of the sexual violence that her husband had subjected her to. “I felt as though I was 
being disrobed and raped,” she says. 

Puja Awasthi
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According to Puspha, a case 
worker with the Chitrakoot-based 
Vanangana, a community rights-
based collective, such attitude 
remains unchanged in the gravest 
of cases. “If the victim is a Dalit 
who has suffered sexual violence, 
the police think she is making it up 
just to claim compensation under 
the Harijan Act. Sexual violence, 
even within a marriage, is often 
blamed on a woman’s need for 
sex,” she says. 

In the case of Kumar, while the 
designated service provider (an 
NGO or other voluntary association 
registered with the state government 
to provide assistance and support to 
women under the Act) responded 
to her cry for help and affected 
a compromise with her husband 
under the terms of which she was 
to return to her parents home and 
the husband was to send money for 
her and the children’s upkeep, its 
enforcement was made impossible 
by the fact that her husband had 
migrated to Mumbai for work. The 
local police expressed its inability 
to implement the compromise 
refusing to coordinate with its 
Mumbai counterpart to track down 
the offender.

Hira Jungpangi, director of the 
Dineshpur (Uttarakhand)-based 
Mahila Kalyan Santha, which is a 

designated service provider under 
the PWDVA, reasons that women’s 
issues are not seen as key work by 
the police, government or judiciary, 
and hence the negative attitude. 
“There is this mindset that women 
who have stepped out of their homes 
to seek justice, must be of less than 
sound character. Often, judges also 
hint that a compromise is the best 
option and that the family structure 
must be upheld at all costs,” she 
says.

The push to compromise often 
puts the victim at the risk of further 
violence. Sunita Shahi, director of 
Prayas, a Bhowali (Uttarakhand)-
based organisation which is part of 
a state-wide collective working for 
better implementation of the Act, 
says that even though the Act has 
been widely publicised, a failure 
to implement it is harming women 
in many ways. “Of what use is 
awareness if we cannot respond to 
a woman’s call for help? The mere 
act of calling out for help, places a 
woman in a dangerous situation,” 
she reasons. 

There is thus a pressing need 
to rescue the Act from the morass 
it has fallen into. While making 
society, government, judiciary and 
the police more gender sensitive 
is the key to long term change, 
a start needs to be made by the 

provision of adequate resources 
for the implementation of the Act, 
appointment of independent POs, 
creative use of existing government 
functionaries such as accredited 
health workers to bring to light 
cases of domestic violence, a system 
of recognising good work under 
the Act, developing community 
ownership and responsibility to 
tackle violence, and leveraging the 
strength of traditional structures 
such as caste panchayats and the 
youth wings of political parties. 

(The writer has been a print journalist 
for 15 years, working with newspapers 

and magazines writing on politics, 
gender, terrorism and development in 

Uttar Pradesh. In 2006, she received 
the Chevening Fellowship for Young 
Indian Print Journalists and in 2012 
was one of the recipients of the Laadli 

Media Award for Gender Sensitivity.)

Sudha now works as a trainer on gender issues.

Sunaina, with her two children, is still 
awaiting justice.

<
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DOMESTIC VIOLENCE

Wanted: comprehensive laws 
Rendered helpless by abject poverty, the number of domestic workers in India is growing. In 

the absence of effective laws to curb their exploitation, they often face horrific abuse at the hands 
of their employers, as well as of middlemen and agents. Efforts to bring in a comprehensive 
national legislation to protect their rights are slowly yielding fruit and deserve the support of 
all socially-conscious citizens, say Bharat Dogra and Reena Mehta while providing another 
perspective

•Pushpa Lakda and Bheekhu Munda live in extreme poverty in Judmu Village in Jharkhand. 
Their situation forced them to accept a dubious offer by a middleman to get their daughters 
jobs as domestic workers in Delhi. But after their daughters left, the parents waited in vain 
for word from them. Even when they came to Delhi this year and traced the middleman, they 
could not meet their daughters. The girls just can’t be found.

•In November 2013, the country was shocked to learn from media reports how Rakhi, 
a domestic worker from West Bengal, was tortured, beaten and fatally injured by a senior 
politician’s wife in Delhi.

•In October 2013, people were shocked by allegations that a 12-year-old girl who was 
employed as a domestic help had been tortured by her employer, an air-hostess.

•In October 2011, the Delhi police arrested a Kaushambi-based doctor on charges of raping 
his young domestic maid repeatedly over months.

•In 2010, a woman domestic worker was tortured with blades and a hot iron rod before she 
managed to escape from her employer’s home in Delhi.

These are only a few of the numerous cases of extreme distress and high risks faced by 
domestic workers in India. While the number of domestic workers, including women, has been increasing rapidly, 
so have their distress and vulnerability, as essential efforts have not been taken to curb injustice and malpractice 
by middlemen and placement agencies. In this context, the demand for comprehensive laws for protection of the 
rights of domestic workers has been gathering strength, leading to some promising initiatives. 

Various estimates place the number of domestic workers at between 50 million and 90 million. Further, these 
numbers are increasing fast. International Labour Organization (ILO) estimates quoted recently by India Today 
(December 9, 2013 issue) mention a 222 per cent growth in the number of domestic workers in India between 1999-
2000 and 2008-09. The available data indicates that a significant majority of such workers are women.

Such a large and increasing workforce should have prompted effective intervention much earlier by the 
government to ensure protection of rights and welfare. Unfortunately, this did not happen. A report by the US-based 
Human Rights Watch, International Domestic Workers Network and International Trade Union Confederation 
includes India among the worst offenders, and cites instances of domestic workers facing “horrific abuse”. 

Part of the reason for the worsening situation is the emergence of ruthless traffickers with powerful links, who 
exploit workers shamelessly and also cheat employers while trying to extract as much profit as possible from the 
misery of others. These illegal and unethical activities often give a bad name to even those placement agencies 
which are trying to function properly.

An overwhelming majority of domestic workers in India today are underpaid and undervalued, despite the 
tremendous contributions made by them to increase the comforts of their employers. They often work long hours 
for low wages, sometimes remaining constantly at the beck and call of their employers. All too often, they face 
violence and abuse, including sexual violence, at the hands of their employers as well as middlemen/ agents. They 
have hardly any opportunities for skill development and progress. In addition, the low wages they earn force 
many domestic workers to work part-time at more households than their physical capacity permits, leading to 
exhaustion and health problems.

Many of the domestic workers are employed far away from their native villages, and so have hardly any 
support systems in or near their place of employment. For example, a very large number of girls and women from 
poverty-ridden tribal communities in Jharkhand, Chhattisgarh and Odisha have come to work in Delhi in recent 

Bharat Dogra

Reena Mehta
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years. Clearly, protective systems, 
including good laws, should be in 
place to reduce the vulnerability 
and ensure the basic rights of these 
workers.

A ray of hope in this overall 
dismal situation has been provided 
by some organisations like Nirmala 
Niketan, which, apart from helping 
distressed women domestic 
workers, have campaigned 
tirelessly for a comprehensive 
national legislation to protect and 
promote the basic rights of such 
workers. These efforts received a 
big boost from the initiative of the 
National Commission for Women. 
With several organizations coming 
forward to take the work further, 
this cause has of course been 
strengthened, but as often happens; 
some problems have also crept 
in.  Some differences of opinion 
always exist, but there should be 
broad unity on the objective of 
comprehensive national laws that 
genuinely protect and take forward 
the basic rights of these workers.

Already, it is evident that the 
limited efforts made by the campaign 
for good legislation has had some 
impact on the government. Domestic 
workers have been included 
in the Unorganized Workers’ 
Social Security Act (2008) and the 
Sexual Harassment of Women at 
Workplace (Prevention, Prohibition 
and Redressal) Act 2013. Although 
it is not yet notified, a National 
Policy on Domestic Workers with 
the objective of regulation and 
extension of welfare measures has 
been formulated by the Ministry 
of Labour. There have been other 
measures also, like extending the 
Rashtriya Swasthya Bima Yojana 
(RSBY) to domestic workers and 
the notification of Minimum Wages 
by a few state governments.

Also, the efforts for united 
action by various campaigns 
and organisations have been 
strengthened by the formation of 
a National Platform for Domestic 
Workers (NPDW), creating more 
favourable conditions for united 

action towards a comprehensive 
legislation.

NPDW says, “An analysis of 
labour legislations in India shows 
that we are not included in the 
scope of several labour laws because 
of constraints in the definition of 
either the ‘workman’, ‘employer’ 
or ‘establishment’. The nature of 
our work, the specificity of the 
employee-employer relationship, 
and the workplace being the private 
household instead of a public place 
or private establishment, excludes 
our coverage from the existing laws. 
Even the placement agencies escape 
from the ambit of labour laws, 
because of such definitional issues. 
To include domestic workers under 
these laws, definitions will have to 
be amended.”

Therefore, the NPDW concludes, 
“only an integrated law can 
regulate the placement agencies 
and the conditions of domestic 
work and provide social security 
to us. Mere extension of the Shops 
& Establishments Act, as has been 
done in Delhi, is no solution to 
our problems of exploitation and 
abuse.”

In its petition to the Government, 
the NPDW has stressed that the 
comprehensive legislation for 
domestic workers should regulate 
employment. “This includes fixation 
of wages and other conditions of 
work, resolution of disputes and 
protection of employment, besides 
provision of social security, child 
care facilities, housing, training 
and skill formation.” It has also 
pressed for a Tripartite Board as the 
instrument for implementation of 
the Act, with elected representatives 
of the workers being included 
on the Board, and proportionate 
representation given for women 
workers. 

Such a Board should be 
autonomous and should include 
a mechanism for dispute and 
grievance redressal, the NPDW 
has emphasised. A helpline and 
a committee to handle sexual 
harassment complaints from 

domestic workers are also on the 
NPWD’s wish list.

In view of the inherent 
disconnect between work 
done by domestic workers and 
compensation received, as well as 
the overwhelming risks involved 
in their current work scenario, 
the demand for a comprehensive 
legislation to protect the rights 
of this section of society and the 
efforts to see that the demand is met 
should receive the widest possible 
support from organisations and 
citizens standing for justice and 
workers’ rights.  

(Bharat Dogra is a veteran freelance 
journalist who has been associated 
with several social initiatives and 

movements. Reena Mehta is a 
freelance  writer and researcher. Both 

are based in Delhi.)

<
Peeling off the layers of secrecy that 
enshroud violence within the home 
has taken monumental effort and the 
task is far from over.
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Sex and beauty – the damn 
myth
Sexual objectification is a weapon the media has been using against women. It promotes a 
skewed idea of beauty and sex, and propagates the misconception that women are happier 
when they are sexually more attractive. Harshini Raji V.P. explains

Sometimes, it really gets on my nerves. That supposedly pretty, doll-like woman dressed 
(undressed?) in skimpy clothes, in a man's shaving cream ad? Switching channels, there 
she is, another young lady covered in seductive make up, and barely clothed, for a mere 

lungi (sarong) ad. 
After working on a research project on sexual objectification of women in media, I was quite 

shocked at what I learnt. Objectifying basically means, a person is separated from her body 
as a whole and viewed as parts for the satisfaction of the sexual desires of another individual. 
Advertisers may claim that such campaigns carry more mass appeal, but sexual objectification is nothing but a 
weapon the media has been using against women. 

One study claimed that when a set of men and women were shown images of fully dressed men, the participants’ 
minds processed the image as a whole, evaluating the complete appearance of the man. However, when they were 

Harshini Raji V.P.
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shown an image of a woman, their 
minds began processing the image 
in parts -- breasts, waist, thighs -- 
and evaluating them separately. 
Take a moment to analyse the ads 
you are made to watch. Men's faces 
and heads are given emphasis 
(called the face-ism bias) while for 
women, the emphasis is only on her 
body, and parts of it.

Shocking music videos focus on 
what is called 'twerking' – a type 
of sexually provocative dance by a 
woman. Porn is a major industry 
that sends out a skewed image of 
women and sex. Men who watch 
porn are likely to develop unrealistic 
expectations of how women must 
look. And women, to complement 
this, consider these models their 
icons, learn to hate their existing 
bodies and try to look 'sexier'. It is 
a misconception that women are 
happier when they are sexually 
more attractive. A misconception 
that the media has propagated.

Take the example of a magazine 
cover (in picture on left) that I 
came across recently. It is basic 
selling strategy for a lifestyle 
magazine to carry an article on 'sex' 
followed by a piece on 'beauty', 
thus creating the fake concept that 
sex is complementary to beauty -- 
indirectly sending wrong signals 
about sex itself. 

According to one study, an 
average woman monitors her body 
every 30 seconds. Also, women 
have always been evaluated based 
on their looks. It is also alarming 

how some women themselves think 
of beauty as currency to buy power, 
be it at the workplace or in public 
spaces.

The problem is, we have not 
been taught to say NO to this kind 
of media publicity. We live with it, 
we watch Victoria's Secret models. 
We involuntarily learn to live the 
way the media projects life. As 
Naomi Wolf says in her bestseller, 
The Beauty Myth, "If a lie is big 
enough, people will believe it. The 
idea that adult women, with their 
fully developed array of sexual 
characteristics, are inadequate to 
stimulate and gratify heterosexual 
male desire, and that 'beauty' is 
what will complete them". It is a 
big lie that every woman has been 
fed with. Unless it is removed from 
their thoughts, women will always 
believe that their bodies define 
them.

(The writer is a fourth-year student of 
Anna University, studying Electronic 

Media. A blogger for many years 
and aspiring to become a fine gender 

researcher, she is also a freelance 
graphic designer and content writer.)

<

Washington to host World Newspaper Congress
The World Association of Newspapers and News Publishers (WAN-IFRA), today invited the world's press to 

attend the 67th World Newspaper Congress and 22nd World Editors Forum, to be held in Washington, DC, from 
1 to 3 June 2015. The invitation was issued at the close of this year’s World Newspaper Congress and World 
Editors Forum in Turin, Italy, which drew 1,000 publishers, chief editors and other senior newspaper executives 
from around the world. Registration and information about next year's Congress and Forum in the United States 
can be found at http://www.wan-ifra.org/DC2015

The Congress and Editors Forum – the annual global summit meetings of the world’s press – have been held 
annually since 1948, including five times in the United States: twice before in Washington, in 1970 and 1996, 
and in New York (1960), Las Vegas (1979) and New Orleans (1989). The 2015 events will be organised in 
cooperation with the Newspaper Association of America.

 “On behalf of the Newspaper Association of America, I am thrilled to welcome the World Newspaper Congress 
to Washington, D.C. in 2015,” said Caroline Little, president and CEO of the Newspaper Association of America. 
“The event is a tremendous opportunity for global publishers, editors and advertisers to gather and exchange ideas 
about the future of our industry. We look forward to showcasing how the U.S. newspaper industry has transformed 
by innovating its print, digital and mobile offerings.”

Vincent Peyrègne, CEO of WAN-IFRA, said: “We are delighted to be returning to the United States and to 
Washington at a crucial time for our industry. A gathering of publishers and editors from more than 80 countries 
in the American capital will be an opportunity for a wide exchange of business strategies, editorial practices and 
policy positions that will be beneficial for all.” <
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Talking sexuality with school 
children

The incidence  of  child  sexual  abuse  in I ndia is  alarmingly  high. A  study  conducted  by  the  Ministry  of  
Women  and   Child  Development, along   with  non-governmental   partners, in  2007  revealed  that  a  shocking  
53 per cent  children had reported  sexual  abuse. These children - girls and boys - came from all strata of the 
society, and a large proportion had reported that they had been abused by someone they knew. These are important 
insights that need to be more widely known. After all, isn’t a safe and secure childhood every youngster’s right? 
Azera Parveen Rahman reports

It happened more than three decades ago, but Vanitha Mathew clearly remembers the shock, fear and the 
frustration that engulfed her every time an ‘uncle’ came home to take her to her grandmother’s house. “My 
mother would scold me if I protested, saying that I was being disobedient by refusing to go with her cousin 

who had taken the ‘pains’ of coming to pick me up. Uncomfortable as I was with his behaviour towards me, I 
was even more perturbed by the fact that my mother could not understand what I was trying to tell her,” shares 
Mathew, now in her late forties and the principal of a school. 

It was only much later that she realised she had been a victim of child sexual abuse, and that not only was this 
threat common, it was also unfortunately hardly ever talked about in public. Determined that no child should 
have to experience what she had to, Mathew has ensured that the students of her school are made aware of such 
potential dangers, and they know how to protect themselves. “Sexuality education for school children, with a focus 
on personal safety, is the need of the hour. Students sometimes confide in us about certain ‘disturbing’ incidents. 
There is no point running away from the fact that children, from an early age, are at risk,” she observes. 

Mathews has roped in Enfold Proactive Health Trust that works on the issue of child sexual abuse, to hold 
classes for students from Classes 5 to 7 on understanding sexuality. “Today, girls attain puberty as young as 10 
years, so it’s important to empower them as well as the boys, with the knowledge of how to protect themselves, 
and of knowing the difference between a good (safe) and a bad (unsafe) touch,” she says.

The incidence of child sexual abuse in India is alarmingly high. A study conducted by the Ministry of Women 
and Child Development, along with non-governmental partners, in 2007 revealed that a shocking 53 per cent 
children had reported sexual abuse. These children - girls and boys - came from all strata of the society, and a large 
proportion had reported that they had been abused by someone they knew.

Sangeeta Saksena, a gynaecologist by training, is one of the founders of Enfold, which was set up 13 years ago. 
“Back in 2000, as gynaecologists, both my colleague Dr Shaibya Saldanha and I noticed that we were getting a 
lot of cases of teenage pregnancies and child sexual abuse, which we thought could have been prevented had the 

children been aware of such dangers. But 
there was no such prevention mechanism 
in place at that point,” she recalls. 

The beginning, however, wasn’t 
easy. Based in Bengaluru, Saksena says 
that when they approached schools on 
spreading awareness on the issue, the idea 
was met with apprehension because the 
general sentiment was that such subjects 
could ‘corrupt’ a child’s mind. But Saksena 
and colleague did not give up, “We kept 
insisting that there is no age bar on when 
abuse can happen – it has happened in 
children as young as five. So prevention has 
to start early.” 

Since there were no guidelines and no 
curriculum at the school level to deal with 
such issues back then,  the  organisation got 

Today, it's important to empower young children with the knowledge 
of how to protect themselves from sexual abuse by talking to them about 
good (safe) and bad (unsafe) touch.
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in  touch   with   child   psychiatrist   
Dr Shekhar Sheshadri at NIMHANS, 
to help develop one. “When we 
visited schools and colleges, and 
conducted workshops, principals 
and teachers would sometimes 
argue that this was against Indian 
values. The children on the other 
had gave us a strong stamp of 
approval, and later parents and 
the school staff came around to our 
viewpoint,” Saksena recalls.

A crucial step in this endeavour 
was the development of workbooks 
for school children, which dealt 
with the ‘why’ and the ‘how’ of 
personal safety. In addition, it was 
decided to make the books more 
wholesome, by including exercises 
on building self-confidence, 
improving self-image, and general 
health and well-being.

“We approach the subject in 
three steps. The first is to make the 
child understand that he or she is 
unique because of their skills and 
behaviour. The second is to make 
them realise that they should be 
proud or ashamed of what they do; 
that it was more important to focus 
on how they behave rather than how 
they look. Our aim was to improve 
self image and boost self esteem. 
Through such conversations we 
also touched upon the topic of 
bullying,” says Saksena.

The third step is for the child to 
understand that since the body is 
special, s/ he should keep it healthy 
and safe. That includes eating right, 
exercising and playing games, and 
not buckling under peer pressure 
to adopt practices like smoking 
and drinking alcohol. Learning to 
say ‘no’, was important. In other 
words, personal safety was seen in 
a holistic manner. Role playing, in 
which a child is given a situation 
and asked to respond, was also 
an important part of the exercises 
given in the On Track workbook 
series developed by the NGO. For 
instance, if you are alone and your 
uncle tries to invade your personal 
space, what do you do? How do 
you say ‘no’ to an adult who you 
have been taught to respect? 

Created for children from Classes 
Three to Nine, the workbooks come 
with a manual for teachers and 
parents that guides them on how to 
recognise signs of child sexual abuse, 
and respond if such a situation arises. 
States Saksena, “This is a subject 
that needs urgent attention, and 
children need someone with whom 
to discuss such issues openly – as 
was made apparent by the deluge of 
feedback we received from school 
children.” 

Scores of children that Enfold 
has interacted with admit that 
after going through the workbook 
they have developed a more open 
relationship with their parents, and 
are more confident about confiding 
in them. One of them has written 
how she spoke out against being 
touched in public by a stranger, 
resulting in onlookers coming to her 
rescue and helping her lodge a case 
in the police station. 

The workbooks, according to 
Saksena, are now also a part of the 
curriculum in several schools across 
India — including Ahmedabad, 
Bengaluru, Guwahati, Delhi and 
Kolkata — and are being used 
to teach the subject of life skills. 
According to Bengaluru-based 
Priyanka Sharma, 14, of Class 

Seven, “These workshops are 
important because we learn how to 
take care of our bodies and protect 
ourselves.” Her friend Pooja adds, 
“We are taught to always remember 
No-Go-Tell, meaning if someone 
tries to invade my personal space I 
should say ‘no’ and then go and tell 
an adult about it.”

Saksena emphasises the 
importance of the involvement 
of parents, “We conduct sessions 
for parents wherein we tell them 
ways to create an atmosphere in 
which a child is comfortable to 
share such incidents with them. 
For example, while teaching parts 
of the body, don’t stop at the navel. 
It’s not necessary you say ‘penis’ or 
‘vagina’ next, but at least say, ‘this is 
the potty tract’. Or don’t reprimand 
him or her with ‘shame’ if they are 
nude, say ‘put on your clothes’. 
These are small but significant 
ways of breaking the silence and 
guilt around sexuality, otherwise if 
they were to be taken advantage of, 
they would somehow feel ashamed 
or even guilty about the incident, 
and not muster the courage to tell 
you about it.”

(Courtesy: Women’s Feature Service)

A classroom session of understanding sexuality is underway. for According to 
a recent study conducted by the Ministry of Women and Child Development a 
shocking 53 per cent children in India have reported being victims of sexual abuse, 
which makes efforts like this essential.

<



38 July-September 2014VIDURA

JUVENILE JUSTICE ACT

Don't lower the age of offenders 
India has no comprehensive holistic programme for the inmates of homes, nor individualised care plans for the 

rehabilitation and reintegration of either children caught up in situations of conflict with the law or those that are in 
need of care and protection. As a result, they languish in these homes doing very little. An engagement with such 
children could go a long way in opening up their minds and helping them overcome the negative impacts of the earlier 
circumstances that caused them to drift into crime. Albertina Almeida looks at the issue a little more closely

The demand for excluding children in the age group of 16 and 18 years, alleged to have committed serious 
offences, from the applicability of the Juvenile Justice Act became more vociferous after the December 16, 
2012, gang rape of a student on a Delhi bus, commonly referred to as the Nirbhaya case. It was argued that 

the main accused was under 18 and that, among all the five accused, he was most brutal. The larger argument was 
that children in the age group of 16 to 18, who are booked for cases of rape and murder, are generally very violent 
and should face exemplary punishment. 

In the first place, the argument that the juvenile was the most brutal in the Nirbhaya case was not established. 
The world has been looking at the accused in this case – now designated as perpetrators – through the lens of 
media articulations, which by their very nature are based on hearsay and greatly sensationalised. This narrative 
has painted the juvenile as the devil incarnate. Overlooked were small news items appearing in a couple of 
newspapers that maintained that the minor accused was not the most brutal. Even the Supreme Court seemed to 
have taken note of this hyped media coverage. Even as it dismissed the case for lowering the age, it bowed to the 
‘collective wisdom of Parliament’ and opined that the juvenile justice system should be strengthened. Therefore, 
the issue is now before Parliament for resolution.

If the statements about the minor being the main accused/ culprit or the most brutal are indeed true, how would 
a change in the law that takes children in the age group of 16-18 years out of the purview of the Juvenile Justice 

Act help? There is, in fact, a 
far more endemic problem 
to address. Who is really the 
‘lead criminal’ when heinous 
crimes get committed? The 
person who executes the act 
or the person who instigates 
and influences such an 
act by virtue of being in a 
superior position in terms 
of hierarchy, age or any 
other axis of power? It is an 
established fact that there 
are many people who are 
susceptible to manipulation, 
and young people are 
certainly in this category. 

The argument to lower 
the age of those eligible 
under the Juvenile Justice 
Act is a case of an ointment 
being applied on one part 
of the body for an itch 
that is somewhere else. 
The standard forms of 
production of evidence are In India, penury forces many children to leave their homes in search of work in the 

cities.
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difficult to adhere to in mass crimes 
and, similarly, standards of proof 
expected in crimes committed by a 
gang are difficult to establish. There 
are penalties attached to abetting 
a crime or being a co-conspirator 
in a crime under the Indian Penal 
Code, but they vary depending on 
whether the accused person is a 
head conspirator or not. Instigators 
are not perceived as the prime 
culprit – the commander of the 
crime. We need to bring precisely 
such an insight into our discussion 
of the Juvenile Justice Act without 
affecting the core rights of an 
accused to due processes of law.

This has to be particularly 
ensured in cases where the 
(alleged) perpetrators of the crime 
are basically persons from a lower, 
unstable and vulnerable rung of 
the socio-economic ladder, who 
are socialised to follow the diktat 
of those who exercise control over 
them. Reducing the age of offenders 
who come under the Juvenile Justice 
Act from 18 to 16 cannot become a 
basis for overlooking the necessity 
of recognising and penalising 
command responsibility for crimes, 
including those that entail sexual 
violence. In fact, with the state 
voicing the very same argument 
for reduction of age, it appears to 
be a sinister design to mislead the 
public and divert attention from 
the real issue of getting redress for 
an increasing number of crimes 
against women.

At another level, it is being said 
that the juveniles are violent and 
their behaviour can impact the 
minds of younger children with 
impressionable minds often housed 
in the same institutions. If that is 
the case, surely there is scope for 
housing the older children who 
are in conflict with law separate 
from younger ones who are also 
in conflict with law? As a matter of 
fact, this demand for a reduction in 
the age of the juvenile offender is 
often most emphatically supported 
by those who run children’s homes, 
women and child development 

authorities, and those who have to 
adjudicate juvenile justice cases. It 
appears somehow that for them this 
is the easy way out. The application 
of mind and effort needed to engage 
with the real issues that go much 
deeper, prompts such kinds of 
superficial knee jerk responses that 
do little to address the endemic 
problem.

India has no comprehensive 
holistic programme for the inmates 
of these homes, nor individualised 
care plans for the rehabilitation 
and reintegration of either children 
caught up in situations of conflict 
with the law or those that are in 
need of care and protection. As a 
result they languish in these homes 
doing very little and, of course, we 
well know the adage that an idle 
mind is the devil’s workshop. An 
engagement with such children 
could go a long way in opening up 
their minds and helping them to 
overcome the negative impacts of 
the earlier circumstances that caused 
them to drift into crime.

The juvenile in the Nirbhaya case 
was, in fact, a child who – as India 
Today had once reflected – was a 
symbol “of an India where penury 
forces children to leave their homes 
in search of work in the cities”. In 
this case, he was about 10 when 
he left home. This is only to state 
the attenuating factors and not to 
deny the fact that children in such 
circumstances do not ordinarily 
go and commit such crimes. But, 
clearly, the world has failed these 
youngsters and sadly all it now 
wants is retribution when some 
among them perpetrate criminal 
acts. The core imperative being 
advanced in support of maintaining 
the age at 18 is based on the 
importance of considering factors 
such as immaturity, susceptibility 
to impressions and influences – 
besides other vulnerabilities – and 
the amenability of children to 
undergo reform when addressing 
such cases.

Mahrukh Adenwala, the human 
rights advocate from Mumbai, 

quotes a 1920 Report of the Indian 
Jails Committee, which opined 
that a child criminal is the product 
of unfavourable environments 
and is entitled to a fresh chance 
under better surroundings. It also 
observed that the prospects of 
reformation are hopeful, and that 
a child does not have the same full 
knowledge and realisation of the 
nature and consequences of his or 
her act as an adult does.

In case the reader should retort 
and say that this is a different case 
and that given the influences of 
today’s society and media, children 
mature earlier than in previous 
generations, here is a nugget from 
the General Comment No. 10 of 
the Committee on the Rights of the 
Child (2007), which monitors the 
implementation of the Convention 
on the Rights of the Child to which 
India is a signatory: children differ 
from adults in their physical and 
psychological development, and 
their emotional and educational 
needs. Such differences constitute 
the basis for the lesser culpability 
of children in conflict with the law. 
These and other differences are 
the reasons for a separate juvenile 
justice system and require a different 
treatment for children… Every 
person under the age of 18 years at 
the time of the alleged commission 
of an offence must be treated (by 
state parties) in accordance with 
the rules of juvenile justice.

(Courtesy: Women’s Feature Service. 
The writer is a lawyer and human 

rights activist based in Goa.)

<
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Valuing daughters: can 
incentives change mindsets?

Delhi is among the five states in India with the lowest child-sex ratio. The Delhi Government 
launched the conditional cash transfer scheme, Ladli – Beloved Daughter, in January 2008. 
Though the scheme is a step in the right direction, very little is known about its implementation 
and effectiveness, say Sarita Anand and Anshul Singhal 

The Ladli Scheme has two-fold objectives of providing a set of staggered financial incentives 
to encourage girls to complete school education and to change the mind-set of parents 
towards their daughters by linking cash transfers in the name of the girl child to the 

family’s wellbeing. The eligibility criteria are that the beneficiary girl should be from a family 
with income of less than Rs. one lakh per annum and that she should be a bonafide resident of 
the NCT of Delhi. Only two girls from a family can avail of the scheme; the cash incentive can 
be secured only when the beneficiary girl clears Class X and is 18 years of age.  Girls who join 
the scheme at later stages are eligible to receive amounts in proportion to the number of years 
they remain in the scheme before attaining the age of 18 or passing Class X. 

Financial arrangements for the implementation of this scheme have been made with SBI Life 
Insurance and State Bank of India. The prescribed application forms are made available at the 
district office concerned for infant girls within a year of their birth, or at government schools  
for school-going children within 90 days of admission. There are six lock-in-periods for the 
scheme, wherein a fixed amount of cash is deposited in the girl’s bank account – Rs 11000 after 
birth in an institution or Rs 10000 after birth at home, and thereafter Rs 5000 each on admission 
to Class 1, 6, 9, 10 and 12. 

A study was carried out to determine the views of the key stakeholders, that is, school teachers 
implementing the scheme and beneficiaries (girls and their parents), about its usefulness. It also attempted to find 
out if families faced problems in accessing the scheme or school teachers in implementing it. An interesting point 
of enquiry was the aspirations of the beneficiary girls. 

Perceptions of beneficiaries
For the majority of beneficiary mothers, the source of information about the Ladli Scheme was the school staff. 

Most mothers were aware that a bank account is needed to receive the benefits, but very few knew that the account 
should be opened with the State Bank of India. The educational status of mothers seems to have influenced their 
ability to acquire complete information about the scheme, as literate mothers were better informed about the 
eligibility criteria and the amount their daughters would receive. Some were aware of the condition that only two 
daughters in a family can be enrolled under the scheme, but very few knew about the various lock-in-periods. They 
were also critical about the requirement of a large number of documents and the long verification process, which 
made it difficult for them to register their daughters under the scheme. One glaring difference in the perception 
of beneficiary mothers about the objective of the scheme against the planned objectives was noted -- they felt that 
the money to be received was for the beneficiary girl’s marriage; they had no idea about the objectives of delaying 
marriage and helping girls pursue an education. 

About one-third of the women surveyed had not received a receipt to acknowledge enrolment under the 
scheme. They were also not sure if the installments were getting regularly deposited in the bank. They felt the 
need to know more about the scheme, specifically about how to check the bank account regularly, the number of 
lock-in periods and the amount of money deposited in each of these periods. They wished that the paperwork 
could be reduced and more information about the eligibility criteria made available.

In order to get a holistic view, a few women who had applied but could not avail of benefits, were also interviewed. 
They were unaware of the specific eligibility conditions of the scheme. On approaching the authorities, they 
were given three major reasons for their applications being rejected - late submission of form, non-receipt of the 
application form by the Ladli office and incomplete form. On further enquiry, it came to light that half of them did 

Anshul Singhal

Sarita Anand 
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not receive any help with the forms, 
and therefore faced problems in 
understanding it and filling it. They 
said more help from school teachers 
should be made available. 

Insights from schoolteachers
Most teachers associated with 

the scheme were aware of the 
conditions laid out and had attended 
workshops regarding rules and 
regulations. Asked about their role, 
teachers said they counsel parents, 
to apply, and collect the necessary 
documents to be submitted, along 
with the application form. However, 
they too faced difficulties because 
of the long verification process, as 
this led to delay in submission of 
applications. According to them, 
since the beneficiary parents do 
not possess the documents to be 
attached with the application form, 
the entire process gets delayed. 

However, they felt that the scheme 
has indeed been beneficial, as every 
year more girls were enrolling 
under it. The economic assistance 
provided had helped enhance the 
confidence of beneficiary girls and 
ensured that they continued in 
school, they noted. The teachers 
wanted the scheme to continue 
despite problems, as it was doing 
some good. 

All women, whether beneficiaries 
or not, were very happy with 
the scheme, but some wanted all 
the daughters in a family to be 
included under it. Almost all felt 
that a woman has to continue to 
bear children till a son is born, and 
therefore, the scheme, as it stands, 
may ensure survival of only two 
daughters, as only two can benefit 
from it. On being asked about the 
use of money provided by the 
scheme, very few had considered an 
option of investing it for the higher 
education of their daughters. On the 
contrary, all had planned to use it 
to defray their daughters’ marriage 
expenses. However, they wanted 
their daughters to be economically 
independent too. On the other 
hand, most of the beneficiary girls 
wanted to use at least part of the 

money for pursuing JBT (Junior 
Basic Teacher) training, and the rest 
for their marriage expenses.

The findings indicate that though 
cash incentives may promote 
survival of the first two daughters 
in a family, the attitude towards 
the girl children has not changed 
much. The importance of education 
of girls has to be promoted by all 
means. Based on the findings, a few 
suggestions can be made: 

The state government has to 
put in efforts and money to make 
the scheme and its objectives more 
popular, using mass media. 

The Directorate of Education 
and the Department of Women and 
Child development, Government 
of Delhi, should work jointly to 
sensitise the teachers invested 
with the responsibility of the Ladli 
scheme. 

The scheme is very complex 
and involves a lot of bureaucratic 
procedures.  A simpler and more 
streamlined way could be to 
assign unique identity cards to the 
beneficiary girls instead of making 
them refill forms for renewal. 

Some changes can be made, such 
as awarding a small amount in cash 
as an incentive to parents upon 
admission of the girl in Class XI, the 
level beyond which she becomes 
eligible to avail of the benefits of 
the scheme. This could motivate 
many parents to let their daughters 
continue education and go on till 
Class XII.

Anganwadi (day-care centre) 
workers under the ICDS Programme 
have to be informed and motivated 

to promote the Ladli Scheme in 
slums and resettlement colonies, as 
awareness about the first lock-in-
period that is within the first year 
of birth was found to be the least.

There is lack of awareness 
about conditions for applying. 
Existing Gender Resource Centres 
(GRC) of the state government 
can be mobilised to generate 
awareness about the scheme and 
the importance of education and 
economic independence of girls 
for a better future. At the GRCs, 
proactive community leaders can 
be identified and actively involved. 
This will strengthen the rollout of 
the scheme and ensure community 
engagement with the problem of 
skewed CSR, since the long-term 
objectives of any such schemes are 
hard to achieve if the community 
does not support the cause.

(Sarita Anand is associate professor, 
Lady Irwin College, University 
of Delhi. Anshul Singhal has a 

master’s degree in Development 
Communication and Extension from 

the same university. The writers 
appreciate the support received from 

the Department of WCD, Government 
of Delhi in securing schoolteachers’ 

participation in the study.)
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Reviving traditional media for 
development communication

Traditional forms of theatre and music provide an alternative means of creating development 
awareness among millions of men and women with no access to modern electronic and print 
media. Ruchi Gaur and Aparna Khanna tell us how

Despite the unprecedented development and advancement of modern communication 
across the globe, there remain millions of disadvantaged men and women, in a plethora 
of communities who have yet to access modern electronic and print media. Poverty, 

underdevelopment and illiteracy are the prime causes. Development goals will continue to 
remain unachieved for these communities if their members are unable to access development 
education through alternative communication tools. Traditional cultural forms provide an 
alternative. 

Often loosely and interchangeably referred to as traditional media, folk media and folk art 
forms such as drama and songs are strong and effective means for development communication. 
These forms are still alive and adaptable to new ideas and, therefore, have great potential as 
development communication tools. Community members can easily identify themselves with 
their folk art forms. Therefore, despite the rapid diffusion of new communication technologies, 
folk media continues to demonstrate value as effective vehicles for developmental messages. 

One such form of communication which can be adapted easily is the traditional scroll often 
referred as patachitras in Bengal. It is basically a roll of papyrus, parchment, or paper, containing 
information in the form of words and/ or paintings or drawings. It is usually divided up into 
pages, which are sometimes separate sheets of papyrus or parchment glued together at the 
edges. Otherwise divisions are marked on a continuous roll of writing material. The scroll is 
usually unrolled so that one page is exposed at a time. It is unrolled from side to side, and the 
text is written in lines from the top to the bottom of the page. Interestingly, the visualisation is very similar to the 
way a film maker or an animator prepares a storyboard. The subject matter could be stories from the Ramayana 
and the Mahabharata, and equally easily, contemporary subjects like advantages of education, propaganda against 

dowry and gender discrimination, dissemination of 
information on HIV-AIDS, etc.

The traditional concept of a scroll can be adapted in 
an innovative manner by merging the advantages of the 
following communication methods and media: stories, 
puppets, comics, cartoons, photography, role play, folk 
songs and music, using computer-aided designing. 
Innovations using traditional media as the basis have 
immense potential for creating awareness about 
issues and enabling people to question common (mal)
practices like eve-teasing, dowry, food adulteration and 
corruption. They can be used to disseminate information 
and spread awareness regardless of the educational, 
social and economic standing of any community. They 
can make use of colloquial dialects, which makes the 
communication clear and distinct. Also, they are flexible 
in accommodating new ideas, themes and issues.

(Aparna Khanna is associate professor in the Department 
of Development Communication & Extension, Lady 

Irwin College, University of Delhi. Ruchi Gaur is assistant 
professor in the same department.)

Aparna Khanna 

Ruchi Gaur

Volunteers display a scroll on eve-teasing at a gender 
sensitisation workshop 
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PUBLIC SPEAKING

How to hold an audience 
captive

J. V. Vil’anilam provides tips on captivating audiences with pithy speeches, delivered 
confidently and in a well-modulated style

All communicators/ journalists/ media directors are expected by the public to address 
small or big gatherings and share their ideas and experiences.  Some are already good 
speakers, but not all.  It will be good to discuss some aspects of public speaking so that 

all those who are called upon to speak will be able to present their views confidently.  
A speaker should observe a few golden rules: be brief and to the point; make your purpose 

of speaking clear to the audience; be loud enough to reach every corner of the hall or gathering; 
pronounce your words correctly and clearly; do not confuse your listeners with irrelevant 
details and unsuitable examples; be at ease, calm and composed.  Pause and punctuate where you want to 
emphasise your points; do not try to be funny in an artificial manner. Stop when you observe that some of your 
audience is either looking away or yawning. Do not glorify your own achievements; say something nice about 
others. Never digress.

Some basic questions
What is your goal? Why do you speak? Consider also the following points:

Do you have a clear, expressive, well-projected and pleasant voice? Test your voice by taping and making 1. 
others listen to you at home. 
Clear speech. Do your listeners frequently ask you to repeat what you say? Even with audibility, your voice 2. 
may not be clear.  Are you able to make yourself clear to your listeners?  
Is your voice audible? Do you speak to those in the front row, or for everyone in the hall, especially the back-3. 
benchers?
Is your pronunciation correct? Umpteen English words are pronounced by Indians wrongly. Perhaps our native 4. 
Indian languages exert some influence on our English pronunciation.  Remember that proper pronunciation 
will make it easier for listeners to follow what is being said. I have heard learned men with doctoral degrees 
saying “epi-tom” for epitome, that is epitami; “diaz” for dais, that is days and “mar-ine” for mareen. In short, 
there are thousands of words which we in India mispronounce.
Are you able to speak slowly, in the correct accent, with the aim of getting every word across to your listeners? 5. 
Use your tongue, lips and teeth energetically. Are we under the misunderstanding that people question our 
command of English if we speak slowly with emphasis on certain words?

Practice makes perfect
Repeat the alphabets in front of a mirror. Whistling and repeated enunciation will remove the laziness of our a. 
lips.
Read aloud --- slowly at first and then at a faster pace.b. 
Test if your voice is weak. Practise reading loudly so that your voice reaches people standing or sitting five c. 
feet away. 
Test if your voice has a flat pitch or a colourful pitch. Vary your pitch for emphasis.d. 
Practise reading with a high-pitched voice, without varying it, at least for two minutes. This will enable you e. 
to get a better grip on the words and heighten your confidence.
Use a warm voice since it reflects a warm personality. Do not reflect your hate or dissatisfaction in your f. 
voice. Your sincerity is conveyed through your voice.
Place your feet firmly on the floor, 12 inches apart.  Relax completely.g. 
Practise before a mirror.h. 

J. V. Vil’anilam



44 July-September 2014VIDURA

Be steady. Don’t move around i. 
unless it is a big audience and 
your movement is justifi ed. 

Style of speech
Tape-record your speech and 1. 
measure your speaking speed.
Follow the speed of the bett er 2. 
newscasters on TV and radio 
and check yourself against the 
taped version of your speech. 
Check how many words you 
speak in a minute. Don’t let 
high speed mar clarity or low 
speed bore your listeners. Speak 
at a speed that suits you and the 
situation, (180 words a minute 
is the average speed).
Read aloud to check your 3. 
voice for monotony and style 
of ending. Some people end 
every sentence with a plaintive, 
interrogative or wailing tone. 
You don’t want to imitate 
them. 
Don’t whisper unless you are 4. 
telling a secret.  But you can 
lower your tone and still make 

yourself audible using a baritone 
or bass voice for emphasis.
Check your pronunciation. 5. 
Practise words such as clean, 
cleanliness (pronounced 
clenlines), NATO (pronounced 
Nay-to), loan. lawn tennis, 
expertise (it is experteese,), 
favourite (fayv’rit), fasten 
(fasten), dais, Diaz, Himalayas 
(Himaalayas), Gulf (not Gelf), 
gold (not gauld), fl ush, fl esh, 
project(n) to be pronounced 
prawject, with a longer ‘o’, 
project(v), with a shorter 
‘o’), parents (payrents, not 
paarents), elite (eleet), stipend 
(not stiphend) sociology, bowl, 
stow, torch, bond, story, 
receipt (reseet, ‘p’ silent), just 
(not jest), yacht pronounced 
yaat, ‘ch’ silent), budget (bujet, 
with ‘d’ silent), prophecy(n), 
prophesy(v), enigma, 
enema, pageant,  Philippines 
(pronounce Philippeens), pear, 
kaleidoscope, Muscat, mascot, 
holy, Holly, holidays, whole, 

hole, honest, heir,  Christmas, 
asthma, contemporary, knell, 
knob, library, etc.
Please remember that we 6. 
pronounce some Indian words 
wrongly too because we are 
not familiar with many Indian 
languages, although we are 
Indians. We have 23 major and 
thousands of minor languages, 
a reality we have to accept. 
Don’t speak in fragments. Do 7. 
not adopt a telegraphic style. 
Use complete sentences when 
you make a speech. 
Sound every syllable, 8. 
particularly vowels, fully, 
wherever the language 
demands it. Do not overstress 
your consonants. (do not say 
wed-ding with stress on the 
double ‘d’; simply say wed-ing 
(as if the second ‘d’ is absent). 
The same will hold good for 
bedding, luggage, baggage etc.
Maintain eye contact with 9. 
listeners in the hall. 

(The writer is a former vice-
chancellor and head, Department 

of Communication and Journalism, 
University of Kerala. He received his 
MA English degree from the Banaras 
Hindu University in 1958 and has a 

master’s degree in Communication 
from Temple University, Philadelphia, 

and a PhD in Mass Communication 
from the University of Amsterdam.)

Ill
us

tr
at

io
n:

 A
ru

n 
Ra

m
ku

m
ar

<

Read stories from the 
Real India, in Grassroots, 

by logging on to the 
Press Institute of India 

website 
(www.pressinstitute.in). 
And share these stories 

with your friends.



45July-September 2014 VIDURA

PUBLIC RELATIONS

PR has to come good after 
years of mediocrity

The  need  of  the  hour  for PR  practitioners  is  professional  excellence, in  order  to  promote  
India  as  a  global   economic  player  and  also  as  the  world’s   largest  democracy,  says    
C.V. Narasimha Reddi 

Public Relations or PR is the management of a two-way communication process between 
an organisation and its stakeholders. It is intended not only to eradicate ignorance 
and information poverty, but also to create a well-informed citizenry as partners in 

the democratic and development process of the country. The information and PR network 
has been serving both corporate India and the society at large with its five key aspects: 
as a strategic management function, two-way information flow process, relationships 
management, reputation management and as a feedback information mechanism of informing 
the management about the pulse of the public. 

PR in India is now passing through a critical stage of “communications war” - a war between the ruling party 
at the Centre and opposition-ruled states, and a war communications among political parties – all to attract the 
target audience and gain a competitive advantage. Experts say this has led to the recognition for scope of PR in 
India Therefore, communication wars should serve as a wake-up call for PR practitioners to discover the future 
of PR in India. 

Independent India can be proud of four major accomplishments in which PR not only contributed towards 
outstanding achievements but has also itself grown by leaps and bounds. 

India•  has emerged as the world’s largest democracy with over 81 crore voters. Education of voters as partners 
in all democratic institutions has been the task of public relations communication.  
Economic reforms have not • only contributed to the growth of Indian economy but also intensified the Indian 
communication system to meet the global competitive marketing  environment. 
The media explosion, including the Internet and 24X7 news channels, is the third biggest achievement of • 
independent India. If there were 3000 newspapers at the time of Independence, there were 94000 newspapers, 
including 12511 dailies, in 2013. All India Radio’s network went up from just half-a-dozen stations in 1947 to 403 
by 2013, providing coverage to 99.16 per cent of the population and reaching 91.82 per cent of the land area of 
the country. There are 245 FM channels in 85 cities and 163 community radio stations in 2014. As many as 800 
TV channels function in India, including 31 Doordarshan channels. Further, India has 91 crore mobile phones 
and 12 crore Internet connections. Social media has ended the age of one-way communication and ushered 
in a new era of a ‘dialogue’ with stakeholders rather than a ‘monologue’. The growth of public relations as a 
profession is in direct proportion to the ascendance of the media explosion. PR communication played a 
major role in raising the literacy level of the country to 74 per cent. 
The enactment of the Right to Information Act (RTI) 2005 not only provides easy access to government-held • 
information but also envisages that every public authority has to disseminate public information suo-moto. In 
the process, the dissemination of information got a fillip.

According to one estimate, the Indian information and public relations communication network, representing 
the government,  public  sector,  private  industry and  NGOs,  with  about  one lakh  people  directly  involved  in  
public  relations  and  over 30  lakh  more working in  the  extension  wings of agriculture, health, family  welfare, 
rural  development,  women’s welfare, etc reaching out about 80 crore people with development messages, 
constitutes the biggest communication network in the world. About 24 lakh polio community health volunteers, 
including nine lakh accredited social health activists (ASHAs), work in rural and urban areas to reinforce 
community action for universal immunisation, safe delivery, the care of new-borns, control of communicable 
diseases and promotion of toilets in homes. 

C.V. Narasimha 
Reddi 
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Indian PR is a ‘mixed bag’, 
containing a few highly competent 
PR practitioners, in-house PR 
departments and top-end PR 
firms on the one hand and many 
staff without any professional 
qualification, education or training 
on the other. The PR scenario in 
India is confronted by six challenges 
that have to be converted into 
opportunities. 

PR is still a misunderstood • 
profession, with several 
nomenclatures, such as 
public relations, corporate 
communication, corporate 
relations, public affairs and 
public communication. A 
debate is on as to whether the 
poor reputation of PR as a spin 
doctor could be partly solved 
by forging a common identity 
as corporate public relations. 
PR now performs only the • 

role of a technician instead 
of a strategic management 
function. PR personnel only 
implement plans designed by 
the HR Department. 
Lack of PR education and • 
standard textbooks, absence 
of induction programmes, in-
service training and research 
has to be tackled effectively. 
There is a mismatch between 
demand and supply of 
qualified and trained PR 
professionals because Indian 
universities do not offer 
specialised courses in PR. 
As much as 69 per cent of • 
India’s population lives in its 
six lakh villages, but Indian PR 
concentrates on urban India. 
English being one of the major • 
languages of instruction 
in India, will make the 
country the largest English-

speaking nation in the world. 
Globalisation of the Indian 
economy signalled the need for 
an English-speaking workforce 
for foreign and Indian 
companies. 
The New Companies Act makes • 
it mandatory for all companies 
with a profit of Rs 5 crore and 
more to spend at least two per 
cent of their three-year average 
profit every year on Corporate 
Social Responsibility (CSR). As 
PR departments communicate 
the mission and impact of CSR 
besides identifying community 
needs, the demand for senior 
PR managers will increase 
manifold. 

(The writer is a veteran PR 
practitioner.)

<

Soft censorship, hard impact
A new global report on ‘soft censorship’ warns of increasing threats to independent media posed by official 

use of financial leverage and regulatory powers to influence reporting and the very viability of media outlets. Soft 
Censorship, Hard Impact, produced by the World Association of Newspapers and News Publishers (WAN-IFRA) 
and the Center for International Media Assistance (CIMA), details the advance of soft censorship, and urgently calls 
on governments to fully respect principles of transparent and non-discriminatory state advertising, aid and funding 
for all media outlets.

WAN-IFRA and CIMA are today calling for rapid action to address the growing danger that ‘soft censorship’ 
poses to press freedom and media independence in scores of countries around the world. “Soft censorship is less 
noticed than direct attacks on press freedom like assaults on journalists, but is even more widespread,” said Larry 
Kilman, secretary general of WAN-IFRA. “Soft censorship is pervasive, but not yet recognised for its grave and 
growing threat to media independence and press freedom.” Soft censorship is a widely practiced but indirect form 
of censorship in which governments use biased media subsidies and advertising placements to exert pressure to 
influence media content and media outlets’ viability.

Based on extensive research from several media freedom groups and reporting by numerous media outlets, 
Soft Censorship, Hard Impact offers examples of soft censorship in thirty countries. It also summarizes in-depth 
soft censorship reports on four countries—Hungary, Malaysia, Mexico, and Serbia—from WAN-IFRA’s continuing 
series investigating soft censorship in countries worldwide. It was released during the World Newspaper Congress, 
World Editors Forum and World Advertising Forum in Torino, Italy.

The report was written by Thomas R. Lansner, and produced with support from Open Society Foundations and 
Open Society Justice Initiative. The Center for International Media Assistance (CIMA), based in Washington, D.C., 
raises the visibility and improves the effectiveness of media development around the world. The Center provides 
information, builds networks, conducts research, and highlights the indispensable role media play in the creation 
and development of sustainable democracies. <
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Hooked on writing, post-
retirement

As a retired man with plenty of time, R.V. Rajan says he is happy he took up writing as a 
hobby, as it is keeping him occupied. As the author of three successful books, including his 
autobiography, he shares tips on writing and getting published

As a student, I was a voracious reader of both Tamil and English books. I was an active 
student member of the Bombay Tamil Sangham, participating regularly in their essay 
writing and elocution contests.  I also wrote short stories, plays and poems in Tamil, 

some of which got published in school and college magazines and also in a magazine called 
Kalai (Art) that a group of us used to bring out every quarter. Thus, my writing career, in a 
sense, started as a youngster.

I was full of ideas and was determined to take up advertising as a career. But when I joined Clarion McCann 
Advertising – the second largest advertising agency in those days – instead of becoming a copywriter trainee, I 
opted to become a client service executive, as I thought it promised faster growth.  My hunch proved right, as I 
became the CEO of an all-India advertising agency at the age of 32, within eight years of joining the profession.

But I had stopped writing. The high-pressure job did not allow me to indulge in my favourite hobby. However, 
I continued to read a lot of English books, many of them biographies/ autobiographies of famous people. The 
first was Mahatma Gandhi’s My Experiments with Truth. The seed of my dream to write my autobiography was 
perhaps sown during this period. Though I never maintained a diary or kept notes, I preserved any publication 
which carried my writings or reports about my achievements. These were enough to trigger my memories of the 
olden/golden days.

So, in 2007, at the age of 65, when I retired as the CMD of Anugrah Madison Advertising, the company I founded, 
I decided  to start writing my autobiography. Though I had been contributing articles on rural marketing, a subject 
I had specialised in, to professional/ business journals, I had never written anything in a lighter vein.  But as a 
person who believed in the philosophy that ‘every challenge is an opportunity’, I plunged into the task. I was 
surprised that, when I started writing, my life unfolded before me in vivid detail.  

After I wrote about 25 pages, I circulated them among my family and a couple of friends. As I was waiting for 
their feedback, I attended a meeting of the Madras Book Club addressed by S. Muthiah, a veteran journalist and 
heritage specialist, on the topic Biography as History. Muthiah appealed to the audience to record their life stories 
for posterity. He said such an effort would be social history, providing insights into life, happenings, values and 
mores of a city or a community or a profession at a certain point of time. The talk gave me the focus I badly needed 
for continuing to write my autobiography. 

I belonged to a lower middle-class family and had spent the first 29 years of my life in a chawl (group of 
tenements) in Mumbai. It was a tough life, but an eventful and enjoyable one, full of challenges. I wrote in great 
detail about life in the chawl, as an ad-man and as a member of several voluntary organisations. I wrote straight 
from the heart, in simple language, which any reader could connect with. The title, Courage My Companion, was 
inspired by Tamilvanan, the well-known editor of Kalkandu, a popular Tamil weekly. Every issue of the magazine 
carried the words Thunive Thunai (Courage as Companion) on its cover, and they became the guiding philosophy 
of my life.  The book, which I describe as the ‘uncommon autobiography of a common man’ features a cartoon of 
me by R.K. Lakshman on the cover. It was a gift to me on my 36th birthday by the legendary cartoonist himself. 

Getting a publisher 
When I went looking for a publisher, I realised that it wasn’t easy to find one who would invest money in an 

unknown author. Ultimately, I approached Srinivasamuthy of Productivity & Quality Publishing, who had been 
chasing me to write a book on rural marketing. Realising that this presented an opportunity to pin me down on 
the marketing book, he agreed to help me on two conditions -- that I write the rural marketing book at the earliest 
and that I foot the entire cost of printing my autobiography. In exchange, he promised to take care of the pre- and 
post-printing efforts required to bring out a professional quality book, including distribution.  I agreed to his 
terms. 

R.V. Rajan



48 July-September 2014VIDURA

I had a dream launch of the book 
at a two-in-one meeting organised 
by the Rural Marketing Association 
of India (RMAI) to confer the 
Lifetime Achievement Award on 
me.  Ninety-eight copies of the book 
were sold at the launch meeting, 
attended by about 200 people. And 
through my network of friends I 
managed to sell over 400 more in 18 
months, recovering my investment 
on printing the book. Whatever 
money I got subsequently from 
the publisher through the sale of 
my book in bookshops became the 
reward for my efforts.

I did not go for a reprint of the 
book because, thanks to Press Mart, 
a company specialising in e-books, 
I got my autobiography converted 
to the e-book format.  I have been 
providing a link to the URL in all 
my e-mails for free download and 

I’m happy to note that the book has 
become a source of inspiration for a 
lot of youngsters.

The excellent feedback I got 
motivated me to start writing on 
a variety  of   topics   that   affect   
people on a day-to-day basis. I  
mailed the articles to a group of 
friends and relatives, took  note 
of some of their comments and 
suggestions, and got some stories  
published in local journals  like 
Eve’s Touch and Madras Musings. My 
article on the 106  Divya   Desams 
(106 Tirupathis) was   published 
in  the  Open  Page of   The Hindu. 
The 200  odd  e-mails I got  from  
readers  of  The Hindu  from  all 
over the  world (apart from scores 
of phone calls  and SMS messages) 
made  me realise  that my  journey  
as  a  writer, post retirement, was  
taking  off.

Book followed book
Oxford University Press then 

approached me to write a textbook 
on rural marketing.  Though I 
did not pursue the offer, I was 
reminded about my promise to 
Srinivasamurthy. Since there 
were already a dozen textbooks 
on rural marketing, I decided to 
write one, sharing my experiences 
during my 40-year engagement in 
the field. I was already teaching 
Rural Marketing to students at 
Management institutions across 
the country. I decided to bring out 
a handbook providing a 14-step 
approach to effective RM – the first 
such book on the subject. This, my 
second book, entirely funded by 
the publisher, has received wide 
publicity in both print and online 
media, resulting in the first print 
order of 1100 copies selling out 
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within three months of the launch. 
Looking at the number of articles 
I had written in two-and-a-half 
years, a few friends and well-
wishers suggested that I bring out 
a collection in book form. So there I 
was, with my third book, titled This 
& That…Then & Now. 

I wish to share some tips on 
writing, based on my experience:

If you think you have a flair for 1. 
it, start writing as a hobby. 
Read a lot.2. 
Write regularly. Devote some 3. 
time every day for writing. 
Don’t worry about being 
perfect in English. Just record 
your thoughts as they flow into 
your mind. And keep revising 
until you are satisfied.
Get your articles published 4. 
in any magazine (like school/ 
college/ club magazines, online 
publications, etc); create a 
mailing list of friends and 
relatives and circulate your 
stories/essays; start a blog on 
which you post your articles and 
publicise the link extensively 
through social media. Seek 
feedback from readers. This 
gives any writer the necessary 

boost and motivates him/her to 
continue. Be prepared to receive 
both bouquets and brickbats.
Getting your first book published 5. 
through an established publisher 
is a very difficult proposition. If 
you have the resources, go for 
self-publishing. Digital printing 
offers you the facility of print 
on demand which allows you to 
print a limited number of copies 
at a time.  You can save on initial 
costs and storage space.
There are publishers who offer 6. 
special deals on self-financed 
books. Find one.
Self-publishing online has 7. 
become big business in the 
Western world. In India, it is 
catching up. Amazon.com is 
one source you can try. Penguin 
has a division called Partridge, 
offering self-publishing options. 
Bloomsbury India offers 
aspiring authors a free search 
and comparison service through  
www.writersandartists.co.uk to 
help find best self- publishing 
companies. There are other local 
players who can help too.
Remember, if you want to sell 8. 
more copies of your book you 

have to get your book reviewed 
by a couple of publications. Use 
the positive responses you get 
from readers to promote the 
book online. Do not feel shy 
about promoting your book at 
every available opportunity, 
because while publishers help 
you initially, after some time 
they lose interest.
Today, social media (e-mail, 9. 
Facebook, Twitter, Linkedin and 
others) offers you a wonderful 
opportunity to reach a large 
audience virtually at no cost.
Ensure that your books are 10. 
available online – on Amazon, 
Flipkart, etc. 
Above all, if you are determined 11. 
to be a writer/author, pursue 
the dream relentlessly.  You are 
bound to succeed. As I did.  

(The writer was chairman, Anugrah 
Madison Advertising; past president, 

Rural Marketing Association of India; 
and former managing director, WAN-
IFRA India. He is based in Chennai.)

<

A global reference for suppliers, transporters 
and printers

A unique cross-industry collaborative project has been launched to bring together expertise across the entire 
paper supply chain from the mill, through transport, storage, handling and printing. Its goal is to establish a 
common best practice tool and global reference for suppliers, transporters and printers to improve their efficiency.

Paper and other printing materials are the highest single cost for all printing applications and any reduction 
in damage and waste improves both economic and environmental impact to give combined Lean and Green 
benefits. The new initiative will address the complete value chain to collect, structure, share and promote best 
practices for paper handling and logistics for publishing and packaging applications, and for most print processes 
(offset, flexo, gravure, digital), using rolls and sheets of paper and board that share many characteristics. The 
goal is to optimise quality, productivity, environmental and safety performance. The new guide will also provide a 
common communication tool, define procedures, and can be used a training aid.

“To achieve these benefits requires only a small investment shared across the industry because no organisation, 
company, country or continent can now do this alone,” says Manfred Werfel, deputy CEO of the World Association 
of Newspapers and News Publishers (WAN-IFRA). “This collective approach will deliver cost effective international 
synergies to answer needs in both mature and emerging markets.” The core project was launched in June 2014 and 
is expected to be complete within a year. It was initiated by the Print Process Champion Group and WAN-IFRA, 
joined by the European Rotogravure Association, IDEAlliance Paper Transit Group, and Nordic Offset Printers 
Association. 

<
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Is there no hunger for 
knowledge? 

The post-1995  generation  has  by  and  large  no  conscious  knowledge  of  the  history  
of  a region and  the  richness of its native environment. Can policy makers not introduce 
information on local history and  environment  through the textbooks used in this  region, 
wonders Mukesh Rawat 

A people without the knowledge of their past history, origin and culture is like a tree without roots.- 
Marcus Garvey

Ever since the formation of Uttarakhand in 2000, with each successive year, somehow the 
story of the struggle for separate statehood seems to have systematically disappeared 
from the consciousness of the hill people. In the 13 years, the leaders who fought and sacrificed their lives for 

the cause of the region have now been buried in the cold and dusty pages of history. Incidents such as the Rampur 
Tiraha Case and the firings in Khatima, Rourkee, Dehradun and other places during the Uttarakhand Aandolan 
(mission) are now part of fading memory. 

The same indifference affects even the way in which the age-old art and architecture of this ancient land is 
perceived. Despite the rich legacy of history and culture that the Kumaon-Grahwal Hills have, there is a clear 
absence among the inhabitants of the region of a sense of belonging to the land. 

Today, in the hills (especially among the youth), simple questions about the folklore, hoary artefacts or even 
the ancient places of worship will be met with blank looks. Ask them about the story of Rajula-Malushahi that 
has echoed in these hills for 800 years, or about the 5th Century Taleshwar copper plates that arguably are the 
oldest literary relics to be discovered in the state, or about the Sun Temple at Katramal near Almora, the only such 
temple in the Central Himalayas, or about the mysteries of Roop Kund, the now ruined temples of Dwarahat (the 
erstwhile capital of the Katyuri kings) or even the romantic, chance discovery of the now much-frequented lake 
town of Nainital by a sugar merchant in 1841, and chances are that you will meet only amused ignorance. 

This vacuum of knowledge about the past in the New Generation (of which I too am a member) is alarming. 
The post-1995 generation has by and large no conscious knowledge of the history of the region and the richness of 
their native environment. This is not because we chose not to know about our past, but because in our formative 
years we were never told about the rich cultural legacies of the land. It is thus not surprising that the youth of 
today is not proud about the inheritance which once mesmerised people from distant lands.

Reading about the unfortunate Rampur Tiraha Case today, I’m sad not only about what happened on that 
fateful night of October 1, 1994, when unarmed people were fired upon and women from the hills raped under the 
eyes of the then government of Uttar Pradesh, but also about how systematically our generation has been made 
unaware and ignorant about our history and the story of those who gave their todays so that we may have better 
tomorrows. 

In these 13 years, thanks to misplaced priorities, successive governments have failed to fill the knowledge 
vacuum in the masses. It is the result of the sheer indifference of the ruling elite that the holistic work of Prof 
Shekhar Pathak on the culture, history, environment, geography and ecology of Uttarakhand remains largely 
unknown and unheard of outside the small circle of intelligentsia in the state. Why is it that the literature of the 
likes of Atkinson, Walton, Sherring and Nevill (all British bureaucrats) about this land remains confined to the 
dusty racks of unvisited libraries? 

Considered the most exhaustive work on Kumaon architecture till date, The Archaeology of Kumaon by Kanti 
Prasad Nautiyal, died an unnatural death out of sheer neglect. The book is no longer available in the market 
and was last published in 1969. Even its publishers (Chowkhamba Publishers, Varanasi) are now left with only a 
handful of copies, all in shabby condition.

Is it not possible for our policy makers to introduce information about local history and environment through 
the textbooks used in this region? Can the ancient ballade of Rajula-Malushahi or the story of the rise of Nainital 

Mukesh Rawat
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as a colonial town not be made 
available in forms of animated 
books for children? Is it too much to 
ask that notice boards be provided, 
giving information of the history of 
ancient temples and churches that 
dot these central Himalayan hills? 
Can the Education and Cultural 
Ministries not organise storytelling 
events in towns and villages so that 
the knowledge about the region 
gets passed down the generations?  

In the present situation, where 
unscrupulous ‘land sharks’ are 
busy ‘colonising’ the lush green 
hills, defying and manipulating all 
laws, and building luxury resorts, 

ashrams and schools to which the 
common pahari (hill people) have 
no access, little can be expected. The 
situation in the early 1990s must 
have been similar, when the hills of 
Uttarakhand echoed with the lines:

 
“Le mashalain chal pade hain log 

mere gaon ke…
Poochati hai jhopadi aur poochate 

hain khet bhi
Kab talak lute rahenge log mere gaon 

ke...”

(With torches in their hands my 
compatriots are out now…the huts 
and the fields are asking...till when 

will the people of my village be 
exploited?)

(The writer is a freelance writer and 
a student of Political Science at the 

Delhi College of Arts and Commerce, 
University of Delhi.)
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HISTORY OF ASSAMESE JOURNALISM

History and literature closely 
entwined
Like in several other provinces of India, it was the Christian missionaries who first brought 

out publications in Assam. After the British occupied Assam in 18261, the missionaries 
from the Serampore Mission in Bengal arrived in Assam. O. T. Cutter of the American 

Baptist Mission brought out the first Assamese monthly magazine, Orunodai, in January, 1846 
from Sibsagar. It was a magazine devoted to ‘religion, science and general intelligence’ and 
was printed and published at the Sibasagar Mission Press.

It is pertinent to note here that the publication of Orunodai by the American Baptist 
Missionaries, apart from heralding the age of modern printing and journalism in Assam, 
also significantly contributed in securing for the Assamese language its rightful place as the 
language of the courts and as a medium of instruction in the educational institutions of the 
state. The British rulers initially had introduced Bengali in Assam. After prolonged debate 
and representations made before the governor-general in Calcutta in which the views of the missionaries, who 
had made studies on Assamese grammar and prose, contributed greatly in restoration of the Assamese language 
in 1873.

Orunodai ceased publication in 1880. However, by that time, the satrudhikar (head priest)  of the Vaishnavite 
Satra (monastery) in the river island of Majuli brought out Asom Bilashini, in an apparent move to counter the  
missionaries and to safeguard the religion and culture of Assamese Vaishnavism propagated by 15th Century saint 
and social reformer Sri Sankardev.

The history of journalism of a language is linked to the history and growth of literature in that language in 
several cases. However, in Assam, the linkage is much too pronounced. Prasanta J Baruah, executive editor of The 
Assam Tribune wrote about this in his paper presented at a seminar in Pune University in 2006: “The spread of 
modern English education saw Assamese young men going to Calcutta for higher education. These patriotic and 
spirited Assamese made it their mission to imbibe the best of English and Bengali literary traditions and introduced 
these new elements in Assamese prose and poetry through various literary magazines. As a result, Assamese 
language has the unique privilege of having its literary history named after newspapers and magazines like the 
Orunodai period, the Jonaki period, the Banhi period, the Awahan period, the Jayanti period and the Ramdhenu 
period. It is said that Assam’s literature, culture, arts, traditions and folklore have been chronicled in the pages of 
its newspapers and magazines during the last one hundred and fifty years.”

During the early part of the twentieth century leading to the independence of the country, the Assamese press 
played an important role in creating awareness among the people for freedom of the country. There was an 
attempt to tag Assam with East Pakistan (Now Bangladesh) during partition in 1947. The press in Assam carried 
out a sustained campaign which resulted in stalling this move and thereby helped to keep Assam with India.

The influx of Muslim migrants from former East Bengal (now Bangladesh) to the thinly populated plains of 
Assam which started during the 18th Century received an impetus during the period of the Muslim League 
Government in pre-Independence Assam when large chunks of East Bengal were part of the province of Assam. 
The partition of the country led to further demographic changes in the state leading to social tensions. Vote-
bank politics in a free and democratic India encouraged political parties and politicians to encourage influx of 
immigrants in their constituencies to derive political mileage at the cost of the interest of the state and its people. 
It was under such an explosive situation, writes Prasanta J. Baruah, “that the anti-foreigners agitation flared up 
in Assam in the late 1970s under the banner of the All Assam Students’ Union (AASU), with three basic demands 
for detection, deletion (from the voters’ rolls) and deportation of foreigners from Bangladesh. The historic six-
year-long Assam agitation witnessed a tremendous upsurge among the people. There was great demand for news 
about the agitation and related developments.” 

1.  The province of Assam came under British Rule after the Treaty of Yandaboo in 1826. The treaty was signed after the British defeated the 
Burmese troops who had occupied Assam.

Mrinal Chatterjee
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It was from this time that both 
the circulation and influence of 
newspapers in Assam began to 
grow further rapidly. There were 
two reasons for that: one, the 
agitation had mass support; and 
the masses wanted to know about 
it; and second, radio and television 
were at the time completely under 
government control and thus had 
less credibility; people relied more 
on newspapers.   Circulation of 
the three major dailies in the state 
at the time – The Assam Tribune, 
Dainik Asam and Dainik Janambhumi 
saw a quantum jump. Amar Dainik 
Asamkhan, launched on 4th August 
1965 also got a new lease of life.  
Riding on the wave of public demand 
a number of new publications took 
birth during this time. There was 
probably another reason for the 
sudden spurt of publications as 
pointed out by Prasant Baruah: 
“The support of the vernacular 
press to the foreigners’ agitation in 
Assam was a matter of concern for 
the Congress Government of the 

day as it did not want to antagonise 
its vote banks among the minorities 
by bowing to the demands of the 
students. Realising that it was at the 
receiving end on the media front, 
the government started doling out 
soft loans to start newspapers in a 
bid to counter the influence of the 
existing newspapers.” 

A new entrant in the vernacular 
press of the state in the post-
agitation period2 was the Asomiya 
Pratidin, which rocked the 
monopoly of the old Assamese 
dailies like Dainik Assam and Dainik  
Janambhumi in the state. The racy 
language, sensational news stories 
and peppy layout captured the 
imagination of the common readers. 
It was the first vernacular paper in 
Assam which published satellite 
editions covering the entire state. 
Innovative marketing strategies and 
committed distribution network3   
helped increase its circulation. 
The competitors were forced to 
think and implement innovative 
marketing strategies, thereby 

pushing overall circulation of 
Assamese newspapers. 

However several pre-
Independence newspapers could 
not survive for various reasons. 
Few others such as Deka Assam 
(1935-67) and Assamiya (1918-58) 
appeared under various mast 
heads – Dainik Assamiya (1946-
48), Natun Assamiya (1949-82) – 
and survived for a considerable 
period but died subsequently4 
By 2007-08, as per RNI figure 
2007-08, there were 285 Assamese   
publications including  37  dailies 
and 91 weeklies. The major dailies 
included Asomiya Pratidin, Amar 
Asom, Dainik Janmbhoomi, Dainik 
Assam, Dainik Agradoot, Asomiya 
Khabor, Ajir Asom, Dainik Batori, 
Dainik Janasadharan, Aji and Adin. 
By end-2011, Guwahati had about 
a dozen morning dailies; most of 
them were published from more 
than one centre. According to IRS 
2011 Q-2 figures, the five most-
read Assamese newspapers were 
Asomiya Pratidin5(readership: 11.2 

An Indian postage stamp released 
to mark 150 years of newspapers in 
Assam. Cover pages of Asomiya-Pratidin (left) and Pratidinassam.

2.  The Assam Accord signed in 1985 brought the agitation to a close.
3  They used boats to distribute newspapers during high floods.
4  Press in Assam: An Analytical Perspective of major Post-Independent Press, Prof. G.P.Pandey, Sanjoy Raul and Atish Parasar, Communication 
Today, July-Sept. 2011.
5.  Asomiya Pratidin was published on 3rd March 1995. Veteran journalists like Late Parag Das and Atanu Bhyuan served as the executive editors 
of the newspaper. It is currently published from Guwahati, Dibrugarh, Lakhimpur and Bongaigaon. The newspaper was pioneer among 
online (Web) Assamese newspapers published from Assam. Website: www.asomiyapratidin.co.in
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lakh), Asomiya Khabar6 (3.24 lakh), 
Dainik Agradoot7 (2.16 lakh), Dainik 
Janmabhumi8 (1.69 lakh) and Amar 
Asom9 (1.53 lakh). Assam Tribune, 
with a readership of 2.65 lakh 
was the largest-read English daily 
published from Assam. Several 
national newspapers either have 
their Assam edition, or have a 
sizeable bureau for coverage. They 
have a substantial subscriber base 
in Assam.

Being an influential medium 
with far-reaching impact, the 
vernacular press in Assam has 
been playing an important role in 
a problem-ridden state like Assam 
with pressing socio-economic 
and political issues.  Assam being 
a land of diverse ethnic groups 
who are asserting their individual 
identities, the vernacular press has 
been acting with understanding 
and restraint in highlighting their 
problems and aspirations. It has 
been making conscious effort to 
maintain communal harmony and 
to contain divisive tendencies. 

Assam has a vibrant English 
print media. Newspapers in Hindi 
and Bengali are also published from 
here. Among the prominent English 
newspapers published from Assam 
are The Assam Tribune, The Sentinel, 
The North East Times, The Frontier Sun 
and The Oil Field Times. Purbanchal 
Prahari is the first ever Hindi daily 
of the Northeast published by 
the GL Publications. About half 
a million Hindi-speaking people 
live in the Northeastern Region. 
GL Publications was established in 
1988 in Guwahati by GL Agarwall. 
Purbanchal Prahari was launched on 
May 16, 1989. Dainik Yugashankha 
a Bengali daily news paper, is 
published from Silchar, one of the 
districts of Assam with a large 
Bengali-speaking population.

Radio: There were eight AIR 
stations in Assam by end-2012. 
The oldest, AIR Guwahati, was 

commissioned on July Ist, 1948. In 
the private domain there are several 
FM stations such as Big FM, Red FM 
and Radio GupSup. NE Television 
Networks, a regional media house 
has started ‘Radio Ooo La La’ from 
Guwahati. There are two campus 
radio networks in Assam: Radio 
Luit (Institute of Distance and Open 
Learning, Gauhati University) 
and Gyan Taranga (Krishna Kanta 
Handique State Open University, 
Dispur, Guwahati.)

Television: Like in all other states 
of the country, it was Doordarshan 
which brought television to Assam. 
Doordarshan Kendra Guwahati 
started functioning with the launch 
of Evening Regional News Bulletin 
- Assamese Batori on March 24, 
1985. Doordarshan had given high 
priority for the development of TV 
services in the North East. The hilly 
terrain in this part of the country 
made it necessary to have a very 
large number of transmitters. By mid 
2011, there were 132 transmitters 
in the North East. There were 12 
programme production Centres 
of Doordarshan in the North-
East. Television studios had been 
established in the capital cities of 
all the seven states of Meghalaya, 
Manipur. Assam, Nagaland, 
Mizoram, Tripura Sikkim and 
Arunachal Pradesh. There were 
additional TV centres at Tura in the 
Garo Hills of Meghalaya and also 
at Dibrugarh and Silchar in Assam. 
All these TV centres originated 
programmes for a duration of 
120 minutes on week days except 
DDK Guwahati. In addition, all 
the transmitters in the North East 
relayed a composite programme 
originated from Guwahati which 
included a news bulletin in English 
and a composite programme of 
interest to the people of all the North 
Eastern states. Satelite uplinking 
facilities had also been established 
in all the capital stations of the 

North East to facilitate feeding of 
news and other topical programmes 
to Guwahati and Delhi.

In the private domain, NE 
Television, now a 24-hour news 
channel, was launched in 2004. It 
telecasts news in many languages: 
Assamese, English, Hindi, Bengali, 
Manipuri, Nagamese, Bodo, Mizo, 
Garo, Karbi, Dimasa, Nepali, 
Rongmei Naga and Sadri. Guwahati 
based News Live, a 24-hour satellite 
TV channel, was launched on the 
21st January 2008. It broadcasts 
news in Assamese and English. 
Besides Doordarshan, the two TV 
stations dominate the market that 
spans eight states of the Northeast 
India, though there are few other 
channels as well like are DY 365, 
News Time Assam and Frontier 
TV.

(The author presently heads the 
Eastern India campus of the Indian 
Institute of Mass Communication 

located in Dhenkanal, Odisha. 
Besides teaching Communication, 

he also writes columns and fiction. 
This article is the tenth in a series 

on the history of regional language 
journalism in India. The ones on 
Bengali, Urdu, Hindi, Gujarati, 

Marathi, Tamil, Telugu, Malayalam 
and Kannada journalism have 

appeared in previous issues.)

6  First published on 6th November 2001 Asomiya Khabar has grown rapidly. Presently it is published from both Guwahati and Jorhat. www.
assamiyakhabor.com.
7  Dainik Agradoot was first published on 6th October 1995.
8  Janambhumi was first published on 1st June 1972 from Jorhat. Later it started an edition from Guwahati. http://dainikjanambhumi.co .in/
9  Amar Asom was published in April, 1997. http://amarasom.glpublications.in/#

Dainik-Batori, one of the major dailies.

<
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GULZAR, A DADASAHEB PHALKE AWARD WINNER

A poet whose silence is so 
very eloquent

The Dadasaheb Phalke Award going to Gulzar this year, the top national award for a person’s lifelong contribution 
to cinema, is not only well-deserved but, perhaps, also overdue, says Shoma A. Chatterji. She looks at Gulzar’s 
contribution as several layers of creative endeavour, from writing lyrics, poetry, short stories, scripts to directing 
significant films. 

Gulzar is a multi-talented artist who also plays the sitar very well and learnt Bengali because he wanted to 
read Tagore in the original. If Phalke is watching from ‘up there’ he will be pleased. Gulzar’s films, with 
their soft lyricism, melodious music and a strange undercurrent of pain and rhythm, are his evocation 

to Love in all its myriad manifestations. Even in one of his recent films, Machis, the sensitive director unspools 
a tale of love against the backdrop and in the midst of terrorism. Therefore, what could have evolved into a 
strong political film, changes tracks to turn into a tragic statement of love falling unwitting victim to terrorism in 
Punjab.

Gulzar - poet, lyricist, dialogue-writer and director - has written stories for more than 50 films and songs for 
many more. His directorial roster has films on the pathos of living and on the triumph of human survival such as 
Mere Apne, Achanak, Aandhi, Koshish, Khushboo, Kinara, Meeraa, Parichay, Angoor, Kitaab, Namkeen, Lekin, 
Libaas, Maachis and Hututu. He has made television serials such as Mirza Ghalib and Kirdaar, besides creating 
biographical documentaries of outstanding merit. He has composed several volumes of poetry and used to publish 
a book for children every year to celebrate daughter Meghna's birthday when she was growing up. His love for 
classical and contemporary Bengali literature comes across in his choice of inspiration for many of his films. 
Khushboo was adapted from a famous Sarat Chandra classic. Kitaab and Namkeen are both inspired by Samaresh 
Bose's novels. But like in Ijaazat, he often takes just a single thread of the original story and weaves it with some of 

his own creative thread into a rich 
tapestry of human relationships 
based on love.

On the inside jacket of Silences, 
an English translation of select 
poems by Gulzar, his close friend 
Bhooshan Banmali writes, “A poet 
is a conch-shell that gives voice to 
the emotions. A lyricist sings of 
dreams. A visionary is a painter 
who plays with rainbows. A thinker 
ponders upon human relationships 
like a monk who holds counsel with 
the trees of the forest. What is more 
noteworthy about his creativity is 
his extremely good taste - both in his 
written words as a lyricist, a poet, 
a dialogue writer of outstanding 
merit, and in the visuals he conjures 
up as a filmmaker of growing 
eminence.” 

Born in Dina (now in Pakistan), 
a part of Jhelum District in 1936, 
Gulzar imbibed his love for Urdu 

Gulzar - poet, lyricist, dialogue-writer and director - has written stories for 
more than 50 films and songs for many more.
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and poetry from his Urdu teacher 
in Delhi's United Christian School 
"where Urdu was the medium of 
instruction till Independence." 
Much of his poetry is a nostalgic 
trip to his childhood where he talks 
about a tree on his way to school, 
or of an empty can rolling on the 
streets. "I was not a good student 
at all and was frightfully scared 
of Mathematics. In a business 
family, I was the black sheep and 
by the time I entered college, I 
was given up as a lost case by my 
father because all my brothers 
were extremely brilliant. My father 
sincerely believed that I would 
end up attending kavi sammelans 
(musical soires) now and then, get 
some stipend or other from these 
and keep borrowing from him and 
from my more successful brothers. 
Fortunately, this did not happen.”

One of Gulzar’s greatest pains 
has been trying to cope with the 
loss of RD (R.D. Burman) more as 
one of the closest friends he ever 
had than as his regular composer. 
But he is happy with the successor 
he discovered in Vishal Bharadwaj, 
who scored the lilting tunes of 
Gulzar's Machis, made after the 
passing away of RD. Among 
his favourite poets, he mentions 
Tagore, Subhash Mukhopadhyay, 
the Jnanpeeth Award-winner, the 
late Jibananda Das, Romanian poet 
Marin Sorescu, Ghalib (on who 
Gulzar made a brilliant serial), Faiz 
Ahmed Faiz and Ahmed Nadim 
Qasmi. Filmmakers he respects are 
Satyajit Ray and Aparna Sen.

Tagore had always been a hot 
favourite with Gulzar, ever since 
he read a Tagore short story called 
Gardener in translation "and since 
then, one single-minded aim I had 
was to read Tagore in the original," 
Gulzar points out. So, he learnt 
to read and write Bengali and 
even speaks the language fluently 
enough for me to conduct this entire 
interview in Bengali. "My love for 
everything Bengali makes itself 
strongly felt in every sphere of my 
life. I married Raakhee, a Bengali 
girl perhaps so that I would be able 

SOLACE 
Rip up the entire colony, 

gather the roads wrap up the 
streets

Plunder this city for no one 
can make homes out of bricks 
and cement.

If the soul finds solace in the 
touch of someone's hand then 
make your home there.

Home is where solace is.
I see the lines of my fate in 

your hand.

to pick up the subtle nuances of 
the spoken language. I named my 
daughter Meghna, after a river in 
Bengal, now in Bangladesh, and I 
have read all my favourite Bengali 
writers and poets in the original."

“I express myself through 
poetry, literature and films. 
Film expresses itself through 
photography, architecture, acting, 
music, other than my own medium 
of expression. This helps me extend 
my contact with other forms of art 
and thus enrich my knowledge, 
my persona and my contacts with 
people. I find cinema the most 
fulfilling of all arts in terms of 
creative effort,” he elaborates.  The 
national awards he has picked up 
like pebbles on a beach, the Lifetime 
Achievement Award bestowed 
on him by Osian’s in 2009, or, the 
Oscar he won for penning the lyrics 
of Jai Ho in Slumdog Millionnaire 
do not make much difference to his 
modest lifestyle. Nor is any sense 
of disappointment evident when 
many of his directorial ventures are 
commercial flops. 

Gulzar says he would love to 
be remembered as a good human 
being and as a poet, first and last. 
“There is always an inherent silence 
in a poem. The poet hides that 
silence and yet he is loud enough 
to be echoed by those who share 
his heartbeats. Silence is an echo of 
my voice,” says Gulzar in a preface 

to one of his books. That reminds 
one of Albert Camus' hero in The 
Outsider. But there is a difference. 
The difference lies in the pain, the 
empathy he infuses his films with, 
the pain he feels within himself, as 
a man, and as a poet. His silence 
is eloquent. That is the real Gulzar 
who hides behind those black-
framed glasses, the one-day-old 
stubble, the grey in his hair, the 
white around him and the modest 
smile that is the ultimate veil he 
hides himself behind.

Shoma A. Chatterji

<

Media Port events at World Expo
Content. Revenue. The Power of Print. Those are the topics for the 

three Media Port presentation stages that will be embedded in the World 
Publishing Expo, the largest global trade exhibition for the news publishing 
and media industry to be held in Amsterdam from 13 to 15 October next. 
With topics as diverse as Paywall 2.0, Digital Printing, Responsive Design,  
Video: Monetisation,  Content Management: Tools & Efficiency and much 
more, the free Media Port presentations offer participants a wide range 
of added value during their visits. The free Media Port events, to be held 
on three stages scattered throughout the Expo, will feature collaborations 
between publishers and suppliers and provide case studies of what can 
help publishers now. <
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Portraying emotions with a 
sensitive touch

As an artiste, I feel one is ever evolving and transforming with influences from the world around one, says award-
winning documentary filmmaker, Gauri Chadha. Gayatri T. Rao spoke to her recently  

She wanted to explore the minds of victims of various atrocities.’ She wanted to help them find a voice. That’s 
how her first documentary Gawah (Witness) came about. 

Gauri Chadha is a young filmmaker of Indian origin, living in Dubai.  Gawah, her first short documentary, 
is a winner of several awards and has been screened at prestigious festivals.  Gawah takes you into the grieving 
minds of the victims (and their families) of a whole range of traumatic episodes in India’s history, from the 1947 
India-Pakistan Partition to the 26/11 (2008) and 13/7 (2011) terror attacks in Mumbai. The movie commemorates 
the unbreakable human spirit which can withstand the atrocities heaped on mankind, by mankind, all over the 
world. It promotes intolerance towards such atrocities and sensitivity towards the victims. 

Now two documentaries old, Gauri wants to explore the form further. She is also scripting a feature film. The 
film-maker finds it difficult to categorise her art. “As an artiste, I feel one is ever evolving and transforming with 
influences from the world around. Therefore, I find it hard to pin my movie-making style down to one category. 
Nonetheless, I have always been driven by a desire to seek cinematic truth. I want to provide an outlet for people 
who don’t have a voice – but in an entertaining manner. I am drawn to stories of redemption, of people who’ve 
struggled, who’ve achieved something just by having a dream and standing by it. I am intrigued by the deep 
stories of a person's soul - their journey, those inner thoughts. I am now challenging myself to share these stories 
through the genre of a fictional dark comedy.”

Gauri’s subjects find her more often than she finds them. She explains, “I began Gawah during my time at film 
school in London. As I witnessed these attacks on TV, I immediately wanted to understand the inner emotions 
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Gauri Chadha immersed in work. She brings rare sensitivity to film-making.
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of the victims. What happens when 
your social mask cracks? I was 
keen to take it a step further by 
attempting to capture and share 
these emotions with an aim to 
provide a shared platform which 
others could perhaps relate to.”

“I think many times we forget 
how interpersonal the life of a 
storyteller really is,” says Gauri, 
adding, “We get inspired by life 
around us, by our own lives, by the 
tiny moments that we experience 
on a day-to-day basis. I guess I 
have a feel for sensitive subjects 
as I have experienced many in my 
own life. I lost my only brother a 
few years ago and just weeks ago I 
lost my only sister. These personal 
experiences push me to learn more 
about the spectrum of emotions 
we feel as human beings. I thrive 
on exploring this spectrum within 
other people, other cultures and 
other parts of society in an effort 
to understand this magical being 
called a human.”

Gauri’s next project is about 
differently-abled people. Talking 
about it, she says: “I am currently in 
post-production for a documentary 
on specially-abled individuals 
for a reputed NGO based in 
Delhi. The film highlights the 
important element of inclusion, 
which is practically non-existent 
in many societies today. With 
an attempt to project a positive 
perspective, the film celebrates the 

true joys of being a child or rather 
just a 'being.' 'Why am I different? 
You look the same as me!'”

“I felt very ashamed that I knew 
nothing about the spectacular world 
of specially-abled individuals,” 
Gauri says. “Once this offer was 
presented to me, I dived right into it 
with my eyes wide open. I wanted to 
feel and learn everything about this 
world. I wanted to explore and absorb 
the purity, and more so, the honesty 
of these unique individuals and 
perspectives. It’s pretty amazing 
how many of us live our lives 
sheltered from differences. This film 
has been an important eye-opener 
for me and I am very grateful to 
have made such great friends who 

embraced my crew and me with 
open arms. They truly embody the 
spirit of living happily and fully.”

Gawah has won awards at 11 
international film festivals, among 
them the Best Directing of a 
Short Documentary Award at the 
London International Film Festival. 
It was also nominated for Best 
Short Documentary, Best Original 
Screenplay of a Short Film, Best 
Editing of a Short Film, Best Music 
and Best Costume in London, in 
October 2013. It was screened under 
the Short Film Corner section of the 
prestigious Cannes Film Festival, 
2013. As it continues its journey, 
Gauri says:  “We also had the 
privilege of having our worldwide 
premiere on the 5th anniversary of 
the 26/11 terror attacks in Mumbai, 
on the Times Now channel, which 
telecast it in over 45 countries.” The 
response has been good. “Our film 
has been well received by different 
audiences. I don't think any of 
us could have imagined such a 
response and we all feel extremely 
grateful to have had the chance to 
interact with such a vast audience 
base,” Gauri says, adding, “I guess 
it only goes to show that terrorism 
is global and not bounded by any 
culture, border or religion. We 
are all the same and deserve to be 
treated with the same respect.” <

Filming at the site of the terror attacks in Mumbai.

The film-maker speaks to people in a particular area to get their views.
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Maintaining the magic of phrase in 
translation

IN OUR TRANSLATED WORLD
Contemporary Global Tamil Poetry

Editor: Chelva Kanaganayakam
Publisher: TSAR Publications Toronto
Pages: 270
Price: Canadian $ 29.99

This book is an example of a delightful presentation 
of a publication. The simplicity of cover design at 
once indicating the depth of contents is remarkable. 
It makes the reader sit up and read the contents. 
With a captivating title chosen from Rainer Maria 
Rilke’s Duino Elegies and elegantly produced, the 
volume of anthology of contemporary Tamil poetry 
from both the Indian and the Tamil Diaspora att racts 
the att ention of the reader both for its content and 
form. Translated into English by three distinguished 

persons and edited by Prof Chelva Kanaganayagam 
of the University of Toronto, the volume will be a 
valuable addition to any library. 

The selected poems are from Tamil Nadu, Sri 
Lanka, Malaysia and Singapore. As rightly summed 
up by Sascha Ebeling in the blurb, Malaysian and 
Singaporean poets fi nd expression in the transition 
from oppressive plantation culture to urban spaces, 
the Tamil poets dwell more on the subjects that are 
not traumatic as their transition is from rural to 
urban, while the Sri Lankan writers articulate with the 
background of political upheaval and its subsequent 
social and cultural disintegration. Again, there is a 
diff erence in expression between the Sri Lankans in 
their land and the migrants to the West. 

The book is in bi-lingual format, in Tamil (original) 
and English (translation). The poems are set in a 
timeframe of about three crucial decades. It could not 
have been easy for the editor to select, as a vast lot 
of poetry of the time, in Tamil is available, but surely 
what have been selected are highly representative of 
the segments that the editor has chosen to project. 

Translating poetry is not easy. Prof K.R. Srinivasa 
Iyengar once said, “Poetry by its very nature is 
untranslatable. Ideas can be translated from language 
to language, but poetry is the idea touched with the 
magic of phrase and incantatory music. Competent 
translator can, however, play the good broker between 
the poet and the reader, and surpassing the mere 
prose of statement can give intimations of the poet’s 
sovereign utt erance. Good translation can create 
trust and stimulate interest.” This is endorsed by the 
editor in his introduction with an additional view, 
“Translations are never a value-neutral activity.” 

Even so, in this anthology the translators have 
done full justice to the authors. In Arafat’s Darkness, 
the reader can see the feelings of the poet refl ected. 
Though the feelings can be best understood only by 
those who went through the suff ering, the reader at 
once feels the pain. Though most translators have 
retained the emotion, some have done exceptionally 
well. For instance, Abi’s Tranquility in English is as 
good as the Tamil poem in exhibiting the sense of 
stillness in the air.

C.B. Sudhakar’s poem about books ending with 
“On roof tops where doves lived, white feathers lie 
scatt ered” is another example of being true to form 
and expression. The meaning of the Tamil words in 
the poem of Kurshith Unfi t Statements stays as well in 
the English rendering. 
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The poetry of Singapore Tamils is of a different 
genre; in some, the migrant labourers from India find 
their earnings and efforts are not matched while the 
demands from the relatives in their native land tend 
to be unrealistic. Nepolian’s Why is a sample for this 
feeling. The translation is well done, especially when 
it reads, “Over there. . . .My father, I am told no longer 
drinks arrack; now it is expensive booze.” A statement 
that is wrought at once with deep disappointment and 
subtle humour. Malaysia’s Renuga in Call Me a Dog 
brings about a different sense; a sense that disturbs 
the mind of the observer; the feeling of a migrant in a 
foreign land. 

Cheran of Canada, in his Sundari, tells the story of 
separation; a story that defies time and space – wrings 
tears from the eyes of the reader; the statement 
translated as “we can tread on fire, or defy the wind; 
we cannot lose our lives” retains the original magic of 

the words in Tamil. It must have been great challenge 
for the translators; more so for the editor to select 
from the lot available. The editor remarks in the 
introduction, “As with most anthologies, perfection 
is an impossible ideal. Not all who merit serious 
attention have been included. . . .But all those who 
have been included are worthy of recognition” 

A word of appreciation is necessary for the Tamil 
Literary Garden of Toronto that has made this great 
task possible. 

K.R.A. Narasiah

(The writer is a marine engineer with more than half a 
century of experience relating to ships and the sea. He 

served as a dredging consultant to the World Bank from 
1994 to 1996 for the emergency rehabilitation programme 

of the Kingdom of Cambodia.)

<

Facebook launches FB Newswire for journalists
In a tie-up with News Corp's Storyful, Facebook launched the Newswire late on Thursday to function as a tool 

to aid journalists and newsrooms to "find, share and embed newsworthy content from Facebook in the media they 
produce". Apart from Facebook, the tool is also accessible on twitter at @FBNewswire.

"FB Newswire aggregates newsworthy content shared publicly on Facebook by individuals and organisations 
across the world for journalists to use in their reporting. This will include original photos, videos and status updates 
posted by people on the front lines of major events like protests, elections and sporting events," said Andy Mitchell, 
director of news and global media partnerships at Facebook, via a Facebook blog post.

Facebook has been in the centre of the internet security debate for a while; claiming immunity from legal 
provisions citing its non-curatorial approach and also denying responsibility for the news the social media network 
produces. "With the launch of this new tool, Facebook is not only curating information, it also directs knowledge of 
the content its produces through the newswire. That makes it legally responsible under the Information Technology 
Act (2000)", says Sunil Abraham, director of the Centre for Internet and Society (CIS).

The move is also seen as Facebook attempting to reach out to journalists, and eat away into the space that Twitter 
has occupied in the dissemination of information. Facebook has largely been operating as a social media network; 
and its move into the new-making space is seen as an expansion in that direction.

"There might be some competition for journalists and traditional media outlets. But largely, Facebook's tie-ups 
with broadcasters and political parties, where it has been promoting content in exchange for compensation, has 
not been transparent," says Abraham.

With more than a billion users, Facebook is considered the largest social media network. In a statement on April 
24, Facebook revealed that more than half of the world's internet population now uses the social media network 
and recorded a 72% increase in its revenues in the first quarter of the year.

(Courtesy: DNA/ The Centre for Internet & Society)

<
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REMEMBERING V.K. MURTHY (1923 – 2014)

Brilliance that shone in the 
black-and-white era
One of India’s greatest and most innovative cinematographers is no more. V.K. Murthy, who turned 

cinematography into a finely chiseled art in black-and-white in milestone films by Guru Dutt, is the 
only director of photography in Indian cinema to have been bestowed the Dadasaheb Phalke Award for 

his rich contribution to cinema. Though Murthy’s name is almost by default associated with three classic films 
under the Guru Dutt banner, namely Pyaasa, Chaudhvin Ka Chand and Kaagaz Ke Phool, he was with Dutt as 
cinematographer much before these films happened. Baazi was a Navketan production that marked the directorial 
debut of Guru Dutt, a close friend of Dev Anand who shared their days of struggle promising that the one who got 
in first, would help the other. Murthy was assisting the director of photography, V. Ratra. 

In an interview with Muralidhara Khajane soon after he won the Phalke Award, Murthy said, "I met Guru Dutt 
for the first time while working for the Famous Studios as an assistant cameraman. It all began when I suggested 
a difficult shot, which Guru Dutt said his cameraman would not be able to execute. I requested him to ask his 
cameraman to allow me to attempt the shot. Guru Dutt allowed me to make two or three attempts. But I managed 
the shot in the first take. After pack-up, he asked me to work for the film. I told him that it was not right to desert 
a cinematographer in the midst of a film and I would work with him on his next film.”

Murthy’s innovative suggestion during the composing of the song-dance sequence suno gazar kya gaye on Geeta 
Bali and her chorus girls, was that the camera should pan from a mirror reflection to Dev Anand’s face to the floor 
of the club where the girls were dancing. For Murthy and for Dutt, there was no turning back. In Jaal, he used the 
fishnet as a foreground against Geeta Bali’s face held in mid-close-up that was symbolic of her feeling trapped in 
a metaphorical ‘net’. 

According to S.V. Rajendra Singh Babu, who directed Hoovu Hannu, Murthy's first Kannada film, Murthy had an 
intense passion for his work and was active even at 74. “He had told me about how he would conceptualise shots, 

and in his quest to learn, he even 
had landed on the sets of The Guns 
of Navarone, where he picked up 
more mastery in cinematography as 
an art. Today, when directors talk 
about certain close-ups, they refer 
to it as the Murthy close-up. If Guru 
Dutt had the imagination, it was 
Murthy who brought it to life on 
celluloid. He's a part of our cinema 
history that no one will forget.”

After completing SSLC, Murthy 
worked at a film studio in Pune 
before pursuing a Diploma 
in Cinematography in Sri 
Jayachamarajendra Polytechnic, 
Bangalore, in the first batch 
(1943-46). “In those days too, the 
government did not know who 
to appoint to these educational 
institutions. An advocate was 
the head of the department of 
cinematography. The craze for film-
making had led many graduates to 
apply for the course. I was the only 

V.K. Murthy, the only director of photography in Indian cinema to have been 
bestowed the Dadasaheb Phalke Award, for his rich contribution to cinema.
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SSLC student. But I convinced them 
that I was better qualified as I had 
work experience in a film studio.” 
Murthy is perhaps the most brilliant 
of the stars among the 20000-plus 
alumni that SJ Polytechnic College 
boasts of. 

His famous ‘beam shot’ in the 
Waqt ne kiya kya haseen sitam sequence 
is considered a classic moment 
in celluloid history. Inspired by a 
light boy who was reflecting a light 
beam with the help of a mirror, 
Murthy achieved it by using a pair 
of ordinary mirrors to simulate the 
sun’s rays falling through a gap in 
the ceiling. This got him the Filmfare 
Best Cinematographer Award for 
1959.  He also won the International 
Indian Film Academy Lifetime 
Achievement Award at Amsterdam 
in 2005 and the Dadasaheb Phalke 
in 2008.

About  his challenging  experi-
ment in cinemascope cinemato-
graphy for the first time in Indian 
cinema in Guru Dutt’s Kaagaz Ke 
Phool, he said, “Guru Dutt had 
asked me to take some test scenes 
with the new camera lenses. I shot 
some scenes with Geeta Dutt and 
Waheeda Rehman. He liked it. 
Indian theatres at that time (1959) 
did not have the infrastructure 
and equipment for screening 
cinemascope films. So we bought 
half a dozen anamorphic lenses 
from the US and gave them to the 

cinemas. The film did not do well. 
The distributors were afraid of 
showing the film in cinemascope. 
After the failure, Raj Kapoor told 
Guru Dutt: ‘Don't worry, you have 
produced the picture 15 years too 
early'.”

The cinematographer carried the 
burden of multiple responsibilities 
and challenges. He had to shoot the 
film as the audience would see it. 
He had to shoot the indoor studio 
sets where Suresh (Guru Dutt) shot 
his films with the right touch of 
light and shade and chiaroscuro it 
needed to reflect the time-setting 
of filmmaking the film represented 
– 1930-1940, approximately. He 
had to maintain clear lines of 
division between the surface film to 
create the holistic effect it needed, 
and the make-believe structure 
of  the  studio-within-the-film. 
He had to present the  simulated  
indoor  studio 'sets' to portray 
two different moods – the mood 
of success with bright lights and 
busy technicians, director, actors, 
in the earlier scenes, and the mood 
of failure when Suresh, sad, alone, 
an enlarged figure of tragedy and 
failure personified, steps into the 
studio again as the film, very slowly, 
almost regretfully, yet inevitably, 
moves towards its tragic climax. 

The tragedy is like a paean 
to filmmaking as an ephemeral 
phase in the life of its creator, the 

filmmaker, the films-within-the-
film and the larger film itself.

Sahib Bibi Aur Ghulam is enriched 
with the brilliant black-and-white 
chiaroscuro cinematography that 
adds to the intrigue and the mystery 
of the film. The imaginative and 
aesthetic use of light and shade, the 
use of strategically and sequentially 
composed close-ups specially in 
the scene that introduces Chhoti 
Bahu to the audience and the song 
sequence where she tries to seduce 
her husband not to go away, are 
examples of the excellent teamwork 
between and among director Abrar 
Alvi, Dutt himself who directed and 
choreographed the song sequences, 
cinematographer V.K. Murthy and 
editor Y.G. Chawhan. 

He created some of the most 
magnificent works of the black-
and-white era of Indian films. But 
his work in colour was equally 
classic and deserving of archival 
preservation. Examples are 
Chaudhvin Ka Chand, Kamal 
Amrohi’s Pakeeza and Razia Sultan 
and Shyam Benegal’s television 
magnum opus Bharat Ek Khoj. 

Shoma A. Chatterji

<

Sexual violence against girls, women condemned
Following the horrific rape and murder of a 13-year-old girl on a public train, Plan Thailand and UNESCO 

Bangkok call for immediate action to address the safety issues and wider social norms that can leave girls and 
women prey to such heinous acts. The tragic death of Nong Kaem came only days after reports of an attempted 
rape of a 14-year-old girl in a school classroom in Chonburi. The agencies call for these disturbing incidents to help 
bolster a wider rallying call for action against violence targeting girls and women.

These incidents sadly bring into sharp focus the results of a study released in March, School-Related Gender-Based 
Violence in the Asia-Pacific Region, which found violence in and around schools to be a serious problem plaguing 
education systems throughout the region. The study, commissioned by UNESCO Bangkok and implemented in 
partnership with the East Asia Pacific UN Girls’ Education Initiative, detailed the devastating effects of this violence 
on the ability of youngsters to learn as well as the dearth of policy education to address the issue. <
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REMEMBERING MAHBUBUL ALAM (1936 – 2014)

A soft-spoken gentleman and 
a friend
Mahbubul Alam, former editor of The Independent, passed away in a hospital in Dhaka on June 6, 2014, at 

the age of 78. The veteran journalist of Bangladesh started his career with the Associated Press of Pakistan 
in 1957, and retired as the editor of The Independent last year, after serving the prominent English daily 

published from Dhaka for 18 long years.
Mahbub-bhai, as he was popularly known among Dhaka-based journalists, also edited the weekly Dialogue, 

Bangladesh Sangbad Sangstha and The New Nation at different times. He was also associated with the Bangladesh 
Press Council, the Press Institute of Bangladesh, the National Press Club, and the Newspaper Owners’ Association 
of Bangladesh from time to time. A tireless preacher of democracy and free thinking, Mahbub-bhai lectured on 
Bangladesh affairs at various universities in the USA.

Hailing from Munsiganj, Alam completed his master’s in Political Science from Dhaka University. Besides 
being a journalist, he served the Bangladesh Government in various capacities, ranging from adviser to the 
caretaker government to Foreign Ministry spokesperson, and from press counsellor to ambassador to Bhutan. 
Bangladesh President Abdul Hamid, Prime Minister Sheikh Hasina, BNP Chairperson Khaleda Zia and Speaker 
Shirin Sharmin Chowdhury were among those who expressed grief over the passing away of Mahbub-bhai.

It was in 2001 when I first met Mahbub-bhai in the office of The Independent. In fact, he was the first Bangladeshi 
editor whom I got to know. At a time when the Internet communication facility was not popular in Assam, and 
Guwahati had hardly five Internet cafes, I sent an e-mail to the editor of The Independent, expressing interest 
in writing for the paper from Assam. I also sought help in getting the contact number of Muhammad Yunus, 
the creator of the Grameen Bank of Bangladesh and future Nobel Prize winner, who, despite being relatively 

unknown at that time, I wished to interview following a report 
about his experiments with microfinance and social business. Two 
or three days later, I got a reply from Mahbubul Alam welcoming 
me to Dhaka any time, and giving me the contact numbers of the 
Grameen Bank. It was a rare opportunity for me. I managed to get 
a visa for Bangladesh. 

On reaching Dhaka, I called the office of The Independent from my 
hotel. “Oh, you have arrived. Are you coming to my office now?” 
enquired Mahbubul Alam. It was already 8 pm but he gave me 
directions, and I reached the office of The Independent.  As I opened 
the door to the editor’s room, I saw a clean-shaven gentleman 
sitting there. He had a series of questions for me, ranging from the 
black magic of Mayang to the insurgent outfits of Northeast India. 
We maintained our warm relationship through these years. I wrote 
articles for his paper from Guwahati for some years. 

Whenever I visited Dhaka after that, I made sure to have a cup of 
tea with Mahbub-bhai. 

I may visit Dhaka again, but my stay in the noisy capital city 
of Bangladesh will never be the same. I will miss one soft-spoken 
gentleman there. Goodbye dear editor and friend in a foreign city. 
May the Almighty keep your soul in rest and in peace.

Nava Thakuria

<

Mahbubul Alam.
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N.S. Parthasarathy passes 
away

N.S. Parthasarathy, retired press controller and 
former consultant to The Hindu Group of publications, 
died recently. He was 84. A specialist in printing 
technology, Parthasarathy joined The Hindu after a 
special course in Germany. He rose up the ranks and 
worked with all the publications launched by Kasturi 
& Sons. He was closely associated with work on The 
Sportstar, Frontline and The Hindu Businessline . Though 
he formally retired in 1988, after more than three 
decades of service, he was retained as a consultant for 
another decade. Described as an authority in offset 
printing by his erstwhile colleagues, Parthasarathy 
conducted several workshops on printing technology 
and colour reproduction. He was a great sports 
enthusiast and a regular in playing bridge and 
tennis.

(Courtesy: The Hindu)

Outrage at jail sentences for 
Al Jazeera journalists

The World Association of Newspapers and News 
Publishers (WAN-IFRA) and the World Editors Forum 
has strongly condemnd the guilty verdicts against 
three Al Jazeera journalists accused of spreading false 
news and of aiding a banned terrorist organisation. 
The organisations called on recently elected Egyptian 
President Abdel Fattah el-Sisi to take “all necessary 
steps to immediately revoke the sentences.”

Australian journalist Peter Greste and Cairo 
Bureau chief Mohamed Fadel Fahmy, who has dual 
Egyptian/ Canadian nationality, were both sentenced 
to seven years in prison. Egyptian producer Baher 
Mohamed was sentenced to ten years, while three 
of their Al Jazeera English colleagues were also 
sentenced in absentia. The three men were arrested 
from their Cairo hotel rooms on 29 December 2013 
and accused of spreading false news as well as aiding 
a banned terrorist organisation.

“We are disappointed and outraged at this 
judgement. It is an abhorrent abuse of press freedom 
principles,” said WAN-IFRA secretary general, Larry 
Kilman. “These journalists have been jailed for simply 
doing their jobs and journalism is not a crime.” 
According to news reports, today’s verdicts came 
despite evidence that bore little relation to the serious 
charges that were levied against the journalists.

In a letter to President Sisi, WAN-IFRA reminded 
the Egyptian leader that prosecuting journalists 
for carrying out their profession “constituted a 
clear breach of the right to freedom of expression, 
as guaranteed by the Egyptian constitution and 
numerous international conventions, including 
the Universal Declaration of Human Rights.” For 
democratic governments to equate journalism with 

terrorist activities when challenged on transparency, 
accountability or national security issues is highly 
irresponsible and sends a deplorable message that 
human rights are not protected. 

“We believe this verdict will severely damage the 
public perception of the role of the media and the 
status of professional journalists,” the WAN-IFRA 
letter continued. “The message it sends to the Egyptian 
public, and to the wider international community, is 
that Egypt is closed off to debate and criticism and 
that freedom of expression has no place in the new 
society.”

WAN-IFRA remains deeply concerned by a rising 
global trend that has seen growing numbers of 
journalists imprisoned for supposed links to terrorist 
activities. Over half of the 211 journalists recorded 
in the 2013 Committee to Protect Journalists (CPJ) 
prison census were jailed on anti-state charges. One 
of those behind bars is WAN-IFRA’s 2014 Golden Pen 
of Freedom laureate, Eskinder Nega, an Ethiopian 
journalist sentenced to 18 years in prison for supposed 
terrorism-related activities.

World Publishing Expo in 
Amsterdam taking shape

The programme and planning for the World 
Publishing Expo 2014, organised by the World 
Association of Newspapers and News Publishers 
(WAN-IFRA) from 13 to 15 October in Amsterdam, is 
shaping up. In addition to the exhibition itself – the 
largest annual global trade exhibition for the news 
publishing and media industry – the events at the RAI 
Exhibition Center will feature a variety of conferences 
and seminars, both paid and free, focusing on the 
major issues of concern to newspaper and news 
publishing executives everywhere. More than 100 
speakers and presenters will be featured over the 
Expo’s three days.

The free events, to be held on Media Port 
stages scattered throughout the Expo, will feature 
collaborations between publishers and suppliers and 
will provide case studies of strategies and practices 
that can help publishers now. Individual stages will 
be dedicated to Content, Revenue and Print Business, 
the latter including a Digital Print Pavilion. 

The paid events are for top-level industry executives 
and editors and will discuss strategies for the future 
of news publishing. These include the 7th Tablet & 
App Summit and the 12th International Newsroom 
Summit, which drew more than 400 participants at 
last year’s Expo in Berlin.

These events will be joined for the first time by a 
World Printers Forum conference that will give both 
newspaper production professionals and suppliers a 
place to gather and exchange ideas, create standards 
and develop strategies for the future of print. 
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The World Publishing Expo showcases the latest 
technologies and brings together suppliers to the 
industry with its thought leaders and decision 
makers.  It is one of the world’s best venues for the 
latest developments in print, workflow efficiency, 
social-local-mobile, revenue generation, and more.

Print and digital increasing 
newspaper audiences

Print and digital combined are increasing audiences 
for newspapers globally, but digital revenues are not 
keeping pace, posing a risk for newspaper businesses 
and the societies they serve, the annual World Press 
Trends survey released by the World Association 
of Newspapers and News Publishers (WAN-IFRA) 
revealed. 

“Unless we crack the revenue issue, and provide 
sufficient funds so that newspapers can fulfill their 
societal role, democracy will inevitably be weakened,” 
said Larry Kilman, secretary general of WAN-IFRA, 
who presented the survey to 1000 publishers, chief 
editors and other senior newspaper executives at the 
66th World Newspaper Congress, 21st World Editors 
Forum and 24th World Advertising Forum in Turin, 
Italy. “The role that newspapers play in society cannot 
be underestimated, and has never been more crucial,” 
he said. “If newspaper companies cannot produce 
sufficient revenues from digital, if they cannot 
produce exciting, engaging offerings for both readers 
and advertisers, they are destined to offer mediocre 
products with nothing to differentiate them from the 
mass of faux news. Finding the sustainable business 
models for digital news media is not only important 
for your businesses, but for the future health of debate 
in democratic society.”

The survey, presented annually at the global 
summit meetings of the world’s press, revealed:

- Print circulation increased +2 per cent globally in 
2013 from a year earlier but declined by -2 per cent 
over five years. Around 2.5 billion people around the 
world read newspapers in print and 800 million on 
digital platforms.

- Print circulation continues to rise in countries with 
a growing middle class and relatively low broadband 
penetration, but long-term structural declines in print 
circulation continue in mature markets as audiences 
shift their focus from print to digital. Circulation rose 
+1.45 per cent in Asia in 2013 from a year earlier and 
+2.56 per cent in Latin America; it fell -5.29 per cent 
in North America, -9.94 per cent in Australia and 
Oceania, -5.20 percent in Europe and -1 per cent in the 
Middle East and Africa.

Over five years, newspaper circulation rose +6.67 
per cent in Asia, +6.26 per cent in Latin America and 
+7.5 per cent in the Middle East and Africa; it fell -10.25 
per cent in North America; -19.59 per cent in Australia 
and Oceania; and -23.02 per cent in Europe.

- Print advertising world-wide declined -6 per cent 
in 2013 from a year earlier and declined -13 per cent 
over five years. Digital advertising for newspapers 
increased +11 per cent in 2013 and +47 per cent over 
five years, but remains a relatively small part of overall 
internet advertising. Much of internet advertising 
revenue goes to only a handful of companies, and 
most of it goes to Google.

- Print newspaper advertising increased +3.9 per 
cent in Latin America in 2013 compared with a year 
earlier, but fell in all other regions: -3.2 percent in Asia 
and the Pacific, -8.7 percent in North America, -8.2 per 
cent in Europe; and -1.8 per cent in the Middle East 
and Africa.

Over five years, print newspaper advertising 
increased +3.3 per cent in Asia and the Pacific, +49.9 
per cent in Latin America. It declined -29.6 per cent 
in North America, -17.9 per cent in Europe, and -21.1 
percent in the Middle East and Africa.

- While digital advertising continues to grow, it still 
represents a small part of overall newspaper revenue. 
Globally, 93 per cent of all newspaper revenues 
continue to come from print.

- Global newspaper publishing revenues from print 
circulation and advertising were stable year-on-year 
at US$163bn in 2013. But that figure is down from 
US$187bn in 2008. 

- Paid digital circulation increased 60 per cent last 
year and rose more than 2,000 per cent over the last 
five years, albeit from a very low starting point.

“There is growing understanding by the public 
that you get what you pay for, and an increasing 
willingness to pay for newspaper content on digital 
platforms,” said Kilman. “With all the free offerings 
out there, people are still willing to pay for news 
that is professionally written and edited, that is 
independent, entertaining and engaging. In short 
– what newspapers have offered for 400 years, and 
continue to offer, on emerging and existing platforms, 
no matter how it is delivered.”

ABP Group has new VP, 
Bengali Magazines

ABP Group has brought on board Kaushik Ghosh 
as vice-president, Bengali  Magazines. In this role, 
Ghosh will look  after the entire portfolio of the 
group’s Bengali  magazines. He will be reporting to 
DD Purkayastha, MD and CEO, ABP Group. Ghosh 
joins the network with experience spanning over 
19 years in sales, marketing   and regulatory across 
various  industries. His last  appointment was with 
Times Television  Network, where he was Business 
Head – ET Now and Times Now. Earlier, he was 
associated with  Star India as cluster head, Ad Sales, 
for their  regional  channels – Star Pravah, Star   
Jalsha  and Jalsha Movies. ABP’s  magazine  portfolio   
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includes  Unish Kuri, Anandalok, Anandamela, Desh and 
Sananda.

(Courtesy: exchange4media.com)

Shekhar Gupta joins 
India Today 

Shekhar Gupta, who quit Indian Express as editor-
in-chief, is joining the India Today Group as vice-
chairman and editor-in-chief. This is his second stint 
with India Today, where he was earlier editor. Gupta 
quit Indian Express after 19 years with the Group. 
Gupta has over 33 years of experience in journalism. 
He has to his credit some of the most significant 
newsbreaks in Indian journalism. He had joined the 
Indian Express as a cub reporter at its Chandigarh 
edition in 1977. Three years later, Indian Express sent 
him to India’s Northeast Region where he covered 
the then raging insurgencies and civil unrest. As a 
reporter, and then an editor, with India Today, Gupta 
had brought to readers in India a ringside view of 
contemporary history: From Operation Bluestar 
to the Olympic Games in Los Angeles, the student 
uprising at Tiananmen Square in Beijing to the fall of 
the Berlin Wall and the first Gulf War from Baghdad, 
Jerusalem and Kuwait, the first jihad in Afghanistan 
and the many twists and turns in the troubled 1983-
1993 decade in Sri Lanka’s Tamil North. 

Kaveree Bamzai quits 
India Today

Some top level changes have been seen in the 
India Today Group in the last one month. After 
Shekhar Gupta took over the reins as editor-in-chief 
of the group last month, some movements have been 
expected. Kaveree Bamzai, editor, India Today, has put 
in her papers. She had earlier worked with The Indian 
Express and The Times of India and has also written 
two books on cinema – Bollywood Today and two 
monographs in a 10-part book set, Women in Indian 
Films (Zubaan).

(Courtesy: exchange4media.com)

Editorial rejig at Indian Express 
A day after news about Shekhar Gupta stepping 

down as editor-in-chief of Indian Express, Raj Kamal 
Jha has been appointed as the chief editor. Prior to 
this, Jha was editor of Indian Express. Unni Rajen 
Shanker has been promoted as editor. He has been 
managing editor of Indian Express. In his new role, 
Jha will report to Viveck Goenka, chairman, Indian 
Express Group. Jha had joined the newspaper in 1996 
as deputy editor (Operations) and then was executive 
editor. He was earlier assistant editor (News) at The 
Statesman in Kolkata and senior associate editor at 
India Today magazine, New Delhi. Jha is the author of 

three novels – The Blue Bedspread (1999-2000), which 
won the Commonwealth Writers’ Prize for Best First 
Book (Eurasia region), If You Are Afraid of Heights, and 
Fireproof.

New MD & CEO for 
Kasturi & Sons

The board of directors of Kasturi and Sons Limited 
(KSL), publishers of The Hindu and group newspapers, 
has unanimously appointed Rajiv C. Lochan as 
managing director & chief executive officer effective 
June 1, 2014. He will lead all non-editorial operations 
of the company and will join the board of directors. 
Lochan, 43, was a partner with McKinsey & Company 
and founding location manager of McKinsey’s practice 
in Chennai. His focus in McKinsey was to help leaders 
and leadership teams drive performance and cultural 
transformation of their organisations. In addition, he 
focused on the social sector, primarily rural economic 
development and financial inclusion.

Lochan is currently a trustee of IKP Trust and will 
continue to devote time to public health issues in 
rural India. He graduated from IIT, Madras and has 
advanced degrees from the Massachusetts Institute of 
Technology and Columbia Business School.

N. Ram, chairman, and N. Murali, co-chairman, KSL, 
said in a press release: “In this digital age when the 
Indian press, and specifically The Hindu Newspaper 
Group, faces radically new types of challenges and 
opportunities, when relevant and rich editorial content 
that continually engages a variety of readers and best 
editorial practices need to go hand in hand with a 
smart business strategy that thinks two steps ahead, 
operates with a progressive vision rooted in values, 
and balances its responsibilities of ensuring value to 
shareholders, a fair and just deal for employees, and 
sustained gains for readers, advertisers, and other 
partners in the business, we are confident that we 
have found the right person to head the non-editorial 
operations of the company.”

(Courtesy: The Hindu)

New Corporate Solutions head 
at Amar Chitra Katha 

Amar Chitra Katha announced the appointment 
of Sanjay Dhar, a seasoned veteran of the media 
and entertainment industry, as president, Corporate 
Solutions Group. Dhar will be driving the new ‘value 
added brand solutions’ initiatives at Amar Chitra 
Katha which will combine the formidable creative 
resources, content capabilities and existing media 
properties like Amar Chitra Katha, Tinkle, National 
Geographic Magazine and National Geographic Traveller 
India and using all media verticals which would 
include print, digital, TV, and on-ground activation.

(Courtesy: exchange4media.com)
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  Entries should be sent by 15 September 2014 and the results will 
be announced by November 2014

  The article or photo should have been published in an Indian 
national or regional newspaper or magazine between April 2013 
and March 2014

  For all articles printed in regional languages, an exact English 
translation is mandatory

  Only one entry per individual is permitted for either category. 
The participating candidate will have to produce the proof of his 
or her article or picture published in the respective newspaper 
or magazine

Attention! 
Print & Photo 
Journalists

  Relatives of members of the jury and organizers are not allowed 
to participate; the decision of the jury is �nal

  Entries with complete details can be emailed to editorpiirind@
gmail.com or sent to the Press Institute of India, RIND Premises, 
Second Main Road, Taramani CPT Campus, Chennai - 600113 

For any clari�cations, contact: 
Sashi Nair
Director & Editor
Press Institute of India 
Mobile: +91-9042231343
E-mail: editorpiirind@gmail.com
Website: www.pressinstitute.in

Surinder Singh Oberoi
Political and Communication Advisor
International Committee of the Red Cross 
Mobile: +91 9871798386
Email: soberoi@icrc.org
Website: www.icrc.org

Rules for sending entries

THEME : REPORTING ON THE FATE OF VICTIMS OF ARMED VIOLENCE

A competition organized by  
the Press Institute of India (PII), Chennai  

and the International Committee of 
the Red Cross (ICRC), New Delhi

ANNUAL AWARDS 2014 
BEST ARTICLE & PHOTOGRAPH 
ON A HUMANITARIAN SUBJECT

blogs.icrc.org/new-delhi

For Journalists
 If you have had any of your stories published, 

a story that re�ects the humanitarian impact of violence, 
then please do send it to us

For Photojournalists 
 If you have managed to capture on your lens the 
devastating impact of violence and have had the 

photograph published, then please do send it to us

1st Prize – INR 50,000 
2nd Prize – INR 30,000 
3rd Prize – INR 20,000

1st Prize – INR 50,000 
2nd Prize – INR 30,000 
3rd Prize – INR 20,000

Violence shatters and destroys lives.
It spreads poverty and undermines development.
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